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Deep  Heat  Spray,  the  fastest  growing  heat 
spray  in  an  expanding  market.  Build  extra 
sales  from  our  20%  Extra- Fill  packs. 


Independent  Trade  Audit 


TWO  THINGS  TO  LOOK 
OUT  FOR  THIS  AUTUMN. 


ONE:  OUR  NEW  T.V.  CAMPAIGN. 
AND  TWO:  YOUR  RECORD  SALES! 

•  Two  commercials  for  Kiwi  Paste  Polish  and  Hi-Shine  are  on  television  across  two 
thirds  of  the  country. 

•  The  campaign  begins  on  August  17th,  with  a  spend  of  £500,000. 

•  Kiwi  Paste  Polish  is  already  the  brand  leader* 

•  Kiwi  Hi-Shine  is  the  most  successful  new  product  on  the  market. 

•  So  stock  up  now! 

•  Source:  Independent  Research 
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The  situation 
developing  over 
the  rural  dispen- 
sing dispute  in 
Writtle,  Essex,  has  at  first  sight 
little  in  common  with  the  Gulf 
war.  Yet  both  started  as  localised 
confrontations  which  have  since 
escalated  to  drag  in  the  major 
players.  The  Writtle  affair  first 
reared  its  head  in  December 
1984  when  J.K.  Patel  was 
granted  permission  to  open  a 
pharmacy  there.  The  decision 
was  appealed  against,  but  the 
Rural  Dispensing  Committee's 
decision  was  upheld.  An 
extension  of  the  application  to 
December  1985  was  granted,  but 
because  Mr  Patel  still  could  not 
find  premises  it  fell. 

R.K.  Patel,  a  member  of  the 
same  family,  lodged  his 
application  in  January  1986.  It 
was  granted.  The  decision  was 
appealed  against,  but  the  RDC's 
decision  was  upheld  by  the 
Secretary  of  State.  Mr  Patel  has 
also  been  granted  an  extension. 
But  any  moves  he  might  make  on 
the  property  front  are 
jeopardised  because  in 
November  1986  the  doctors  in 
Writtle  applied  for  a  judicial 
review  of  the  Secretary  of  State's 
decision.  They  are  also  seeking 
to  have  the  RDC's  decision  set 
aside.  The  hearing  is  not  likely  to 


take  place  before  January  1988. 

Last  week  the  Pharma- 
ceutical Society's  Council  heard 
that  the  Secretary  of  State 
intends  to  hold  an  oral  hearing  if 
the  RDC's  decision  is  held  to 
stand.  If  the  court  sets  the  RDC's 
decision  aside  then  the 
pharmacist's  application  will 
have  to  be  considered  by  Essex 
FPC's  dispensing  subcommittee 
and  the  RDC  all  over  again.  This 
is  plainly  ridiculous.  Is  the  RDC 
realistically  going  to  come  up 
with  a  different  decision  third 
time  around  if  the  court  requires 
it  to  consider  the  application 
afresh?  And  by  agreeing  to 
rehear  the  appeal  if  the  RDC's 
decision  is  upheld  the  Secretary 
of  State  is  not  only  snubbing  the 
RDC,  but  appears  to  be  calling 
his  own  judgment  into  question. 

Both  the  Society  and  PSNC 
feel  that  until  the  Writtle  decision 
is  quashed  in  court,  there  is  no 


legal  provision  for  the  Secretary 
of  State  to  rehear  an  appeal.  The 
Society  is  quite  correct  to  warn 
him  that  it  may  have  no 
alternative  but  to  seek  a  judicial 
review  of  his  decision  to  reopen 
the  appeal.  It  would  be 
interesting  to  hear  why  the  rules 
have  to  be  changed  on  this 
occasion  and  no  other.  PSNC 
has  been  asked  if  it  would  be 
prepared  to  share  the  costs  of 
legal  action,  and  the  matter  is  To 
be  considered  at  its  Committee's 
September  meeting.  It  would  be 
surprising  if  the  request  was  not 
agreed  to. 

The  Clothier  Regulations 
have  worked  well  for  both 
pharmaceutical  and  medical 
professions  since  their  inception, 
and  the  RDC  has  carried  out  its 
role  with  commendable 
diligence  and  impartiality.  With 
this  in  mind  one  cannot  but 
wonder  whether  the  doctors' 
action  is  just  a  delay- 
ing tactic,  used  in  the  hope  that 
patience  will  run  out,  money  dry 
up  and  potential  pharmacy 
premises  become  unretamable. 
Meanwhile  Writtle  lacks  a 
proper  pharmacy,  the 
establishment  of  which  the 
RDC  feels  will  do 
no  damage  to  the 
local  medical 


Chemist  &  Druggist  22  August  1987 


323 


NEWS! 


Scottish  contractors 
says  no  more  for  ESPs 


Scottish  pharmacists  have  voted 
against  increased  financial  support 
for  essential  small  pharmacies. 

The  Pharmaceutical  General  Council 
held  a  ballot  of  all  contractors  except  those 
in  the  ESPS.  Of  the  1,050  who  received 
forms,  503  voted  against  increased  support 
and  83  were  in  favour. 

The  PGC  agreed  to  carry  out  a  ballot 
after  the  chairman,  Ian  Mullen,  his  vice- 
chairman,  Graeme  Miller,  and  secretary 
Colin  Virden  attended  a  meeting  in  May 
called  by  essential  pharmacy  contractors 
of  whom  four  were  present. 

Mr  Mullen  said  this  week:  "Out  of  a 
total  fund  of  £180,000  for  ESPS,  Scottish 
contractors  are  already  contributina 


£120,000.  Clearly,  from  the  ballot,  they 
don't  feel  an  increase  in  this  figure  is 
justified.  I  genuinely  feel  we  have  already 
achieved  a  considerable  improvement  in 
the  remuneration  of  ESPS  in  the  early  part 
of  this  year.  We  must  now  concentrate  our 
energies  on  Nuffield  and  a  new  future  for 
Scottish  pharmacy." 

Graeme  Park,  an  ESPS  contractor  who 
is  on  the  Society's  Scottish  Executive  told 
C&D  he  was  not  surprised  at  the  result, 
considering  contractors  were  not  told  how 
much  they  would  have  to  contribute.  "It 
was  like  asking  them  to  sign  a  blank 
cheque,"  he  said.  He  also  thought  the 
explanation  on  the  ballot  paper  might  have 
put  contractors  off  the  idea. 


28  day  norm 
-safe  and  saving' 

A  pharmacist  has  called  for 
restricting  medicines  supplies  to  28 
days  as  a  means  of  controllling 
drug  misuse. 

Mr  A.D.  Phillips,  a  member  of  Durham 
FPC,  writing  in  the  July/ August  edition  of 
The  Family  Practitioner  Services  Journal, 
says  that  restricting  the  treatment  period 
would  mean  that  fewer  drugs  would  be  in 
circulation  and  thus  the  chances  for 
misuse  reduced. 

He  also  says  that  a  28  day  supply  policy 
would  have  other  benefits,  such  as 
reducing  the  drug  bill:  "savings  of  £60m 
may  not  be  optimistic,"  he  says. 

Safety  benefits  would  accrue  to 
patients.  Mr  Phillips  claims  that  errors 
would  be  picked  up  sooner  and  the 
potential  for  accidental  poisoning  or 
deliberate  overdose  would  be  reduced. 

Additional  fee 
from  Sept  1 

The  30p  additional  dispensing  fee 
for  scripts  with  above  average 
quantities  will  be  paid  on  scripts 
presented  to  contractors  in  England 
and  Wales  from  September  1 . 

In  Scotland  the  Pharmaceutical 
General  Council  is  still  negotiating  with 
the  Home  and  Health  Department,  but 
vice  chairman  Graeme  Miller  says  the 


PGC  is  on  course  to  introduce  a  similar 
scheme  by  that  date. 

A  list  of  drugs  with  the  quantities 
which,  when  exceeded,  would  attract  an 
extra  fee  is  available  from  the 
Pharmaceutical  Services  Negotiating 
Committee.  It  has  been  agreed  with  the 
DHSS  and  the  Pricing  Authority.  The  list 
will  be  reviewed  in  six  months  time. 

Examples  of  quantities  that  will  attract 
the  extra  fee  are:  112  ibuprofen  200mg, 
117  Indocid  25mg  caps,  64  Moduretic,  125 
co-proxamol,  29  amoxycillin  250mg  caps. 

Pharmacists  need  make  no  extra 
endorsements  on  the  prescription  form  as 
items  that  are  available  for  the  extra  fee 
will  automatically  be  picked  up  during 
pricing  by  the  Pricing  Authority. 

Petherton  shop  to 
go  as  one  lot 

The  Edwardian  pharmacy  and  its 
stock,  recently  discovered  in  South 
Petherton,  Somerset  (C&D,  last 
week)  is  to  be  auctioned  as  one  lot. 

The  sale  will  take  place  at  6pm  on 
September  14  at  Lawrence  Fine  Art,  South 
Street,  Crewkerne,  Somerset.  Auctioneer 
Anne  Clarke  says  that  due  to  the  value  and 
nature  of  the  find,  it  seemed  only  right  to 
preserve  it  as  one  piece. 

The  dispensary,  established  in  1880, 
was  closed  off  in  1909  when  the  founder's 
non-qualified  son  took  over  the  business.  It 
was  finally  rediscovered  on  the  death  of 
one  of  his  daughters,  who  ran  the  shop 
until  its  closure  in  1969. 


GPs  apply  to 
dispense  near 
Matlock  

The  Rural  Dispensing  Committee  is 
to  decide  who  does  the  dispensing 
in  South  Wingfield,  Lea  and 
Holloway,  between  Matlock  and 
Alfreton,  Derbyshire,  after  two 
practices  of  dispensing  doctors 
based  in  nearby  Crich  applied  to 
the  FPC  to  dispense  for  their 
patients  in  the  villages. 

C&D  understands  that  two  pharmacies 
will  be  affected  if  the  applications  are 
granted  —  Aliens  Chemist  in  Crich  itself, 
two  miles  from  South  Wingfield,  and  the 
same  distance  from  Holloway,  and  that  of 
Mrs  Yvonne  Winterburn  in  Cromford, 
Matlock,  two  miles  from  Holloway. 

In  support  of  their  application,  Drs 
Ward  and  Knight  say  that  public  transport 
in  the  area  is  extremely  poor  and  for 
patients  in  Holloway  and  South  Wingfield 
getting  to  the  chemists  inevitably  involves 
travelling  several  miles.  The  doctors 
promise  a  24  hours  a  day,  365  days  a  year 
service,  which  they  say  will  be  particularly 
useful  for  emergency  drugs. 

They  propose  dispensing  the  majority 
of  drugs  from  their  branch  surgery  in 
Holloway,  which  is  under  construction, 
delivering  repeat  prescriptions  to  the 
South  Wingfield  Post  Office  for  collection. 

The  doctors  say  that  Aliens  Chemist  in 
Crich,  which  C&D  understands  currently 
operates  a  delivery  service  to  the  two 
villages,  would  still  have  a  total  catchment 
population  of  4,500  people  from  the  two 
practices.  Aliens  would  not  comment  on 
the  situation,  but  say  they  will  be 
submitting  evidence  to  the  RDC. 

Mrs  Winterbum  takes  exception  to 
many  of  the  comments  made  by  the 
doctors  in  their  submission.  She  says  that 
the  approval  of  doctor  dispensing  in  any  of 
the  villages  surrounding  Cromford  will 
seriously  jeopardise  the  viability  of  her 
pharmacy,  taking  it  below  the  16,000  item 
cut-off  line  of  the  new  contract. 

Mrs  Winterburn  points  out  that  she  is 
resident  above  her  premises,  and,  while 
she  has  been  called  upon  to  dispense 
urgent  items  by  doctors  from  Matlock,  she 
has  never  in  four  years  been  called  on  to 
dispense  one  from  the  doctors  making  the 
application. 


Chemist  and  appliance  suppliers  in 
Northern  Ireland  dispensed  1,104,340 
prescriptions  (668,593  forms)  during  May 
at  a  gross  cost  of  £5.83  per  item  (£9.64  per 
form). 
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NAPD  reach  the 
point  of  no  return 

A  new  policy  on  the  return  of  goods 
being  proposed  by  pharmaceutical 
wholesalers  means  pharmacies 
could  find  it  more  difficult  in  the 
future  to  return  unwanted  stock. 

The  National  Association  of 
Pharmaceutical  Distributors  is  understood 
to  have  proposed  that  under  normal 
circumstances  goods  will  not  be  accepted 
back  unless:  there  was  an  error  in 
ordering  or  delivery;  the  return  was  in 
response  to  a  product  recall;  or  the 
products  or  packs  are  alleged  to  be  faulty. 

An  NAPD  spokesman  denied  this  was 
an  attempt  to  make  returns  more  difficult. 
"It  is  formalising  what  is  standard  practice 
anyway,"  he  said.  The  new  procedure  has 
been  cleared  with  pharmaceutical 
manufacturers,  the  Department  of  Health 
and  NAPD  wholesaler  members. 

The  National  Pharmaceutical 
Association  has  not  been  asked  to 
comment  on  any  new  arrangements.  "We 
would  welcome  the  opportunity  to  do  so," 
said  Jim  Downing,  "and  we  would  not  be 
opposed  to  tightening  up  procedures  on 
principle." 

There  have  been  a  number  of  cases 
recently  where  returned  goods  have  been 
substituted  with  cheaper  products.  This 
may  be  one  reason  why  wholesalers  have 
seen  a  need  to  review  their  procedures. 

Precise  details  of  the  new  scheme  are 
due  to  be  announced  shortly. 

OTC  Tagamet 
drawing  board 

The  Wellcome  Foundation  and 
Smith  Kline  &  French  are 
collaborating  on  plans  for  an  OTC 
version  of  Tagamet. 

Discussions  are  at  a  "very  early  stage", 
a  Wellcome  spokesman  told  C&D,  and  it 
will  be  some  years  before  a  non- 
prescription version  reaches  the  market. 

A  recent  article  in  American 
Pharmacy  said  that  a  "low  dose  version" 
for  OTC  sale  is  among  the  company's 
plans  for  making  Tagamet  continue  to 
yield  profits  when  the  patent  expires  in 
1994,  with  the  USA  and  Japan  being  other 
possible  markets. 

A  spokesman  for  Glaxo,  whose  patent 
on  Zantac  has  longer  to  run  than  that  on 
Tagamet,  said  there  were  no  plans  at 
present  for  deregulation  because  the  drug 
was  regarded  essentially  as  a  prescription 
medicine. 
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Upjohn  warn  off 
hairdressers 

Upjohn  have  taken  an 
advertisement  in  the  hairdressing 
Press  warning  that  minoxidil  is  a 
prescription  only  medicine. 

The  advertisement,  in  the  Hairdressers 
Journal  International,  warns  that  any 
person  other  than  those  permitted  to  do  so 
under  the  Medicines  Act,  may  be  liable  to 
prosecution  if  they  import,  sell  or  supply 
prescription  only  products  in  any  form. 
Upjohn's  action  follows  a  recent  direct 
mail  campaign  by  an  importer  offering  a 
minoxidil-based  product  to  the  hair  care 
profession. 

Upjohn's  medical  director,  Dr  Norman 
MacLeod,  has  also  written  to  doctors 
advising  them  that  a  licence  has  not  yet 
been  granted  in  the  UK  for  the  use  of 
topical  minoxidil  in  male  pattern  baldness. 

Recycling  drugs 
a  possibility? 

Pharmacists  and  doctors  in 
Hampshire  are  discussing  plans  to 
recycle  some  returned  drugs  as  one 
way  of  cutting  prescribing  costs. 

Romsey  pharmacist  and  LPC  member 
Jeff  Holloway  told  C&D  that  the  recycling 
idea  arose  out  of  a  recent  DUMP 
campaign  in  the  county  which  netted  six 
tonnes  of  returned  medicines.  "We  were 
quite  staggered  by  the  amount  of  stuff 
returned  in  original  containers,  strips  of 
Tenoretic  for  instance.  Quite  new,  well  in 
date,  with  a  strong  indication  they  could 
have  been  reused  without  harmful  effects 
to  patients." 

Mr  Holloway  says  that  the  LPC  has 
been  having  talks  with  doctors  on  more 
economic  prescribing  and  recycling  was 
one  of  the  points  worthy  of  consideration. 


A  standard  treatment  period  and  excessive 
prescribing  by  some  hospital  consultants 
were  other  topics  of  interest. 

Hampshire  FPC  has  now  received  a 
copy  of  the  results  of  the  LPC/LMC 
deliberations,  for  consideration. 

Something  in  it 
after  all? 

Latest  research  from  the  Common 
Cold  Research  Unit  suggests  that 
zinc  may  help  alleviate  the 
symptoms  and  duration  of  colds. 

A  placebo  controlled  trial  in  the  States 
of  colds  occuring  naturally  in  the 
community  seemed  to  show  a  reduction  in 
the  duration  of  the  cold  and  a  lessening  in 
the  severity  of  the  symptoms. 

The  CCRU  has  carried  out  two  trials.  A 
prophylactic  study,  where  tablets  were 
given  to  volunteers  who  were  then  infected 
with  rhinovirus,  did  not  prevent  subjects 
from  becoming  infected,  but  those  taking 
zinc  had  lower  clinical  scores  for  their 
symptoms. 

A  therapeutic  trial  on  infected  subjects 
showed  no  effect  on  the  excretion  of  the 
virus,  but  it  did  lessen  nasal  secretion  and 
there  was  a  30  per  cent  reduction  in 
clinical  score. 

Quite  how  the  zinc  works  is  not  known, 
and  Dr  Higgins  emphasised  the  effect  was 
not  dramatic. 


Seminars  on  the  new  contract  regulations 
have  been  set  up  by  the  Pharmaceutical 
Services  Negotiating  Committee  for  the 
Wessex  and  West  Midlands  regions. 

The  West  Midland  seminar  will  take 
place  on  October  4.  Details  from  Mr 
Paisley,  Tile  Hill  Pharmacy,  343  Tile  Hill 
Lane,  Coventry,  Warwicks  CV4  9DU 
(0203  466172). 

The  Wessex  seminar  is  scheduled  for 
September  30.  Details  from  Mr  Plum,  The 
Pharmacy,  High  Street,  Bishops  Waltham, 
Hants  S03  1AB  (0489  32603). 

325 


THE  PRODUCT 
U100  SINGLE-USE  INSULIN  SYRINGES 

(approved  for  the  Drug  Tariff) 


0.5ml  Syringe  +  27G  x  Vi"  Needle 


1ml  Syringe  +  27G  x  Vi"  Needle 


1 0  Syringes 
per  Polypack 


10  Polypacks 
per  Cardboard 
Shelf  Carton 


THE  QUALITY 


ABCARE  GLASS  INSULIN  SYRINGES  FROM  -fRand  jRaoKBi-  HAVE  MEANT  CONFIDENT  DISPENSING 
FOR  PHARMACISTS  AND  DIABETICS  FOR  MANY  YEARS. 
MAINTAIN  THIS  CONFIDENCE  WITH  CLINIPAK 

THE  STOCKISTS 
NATIONALLY  AVAILABLE  NOW 

FROM  BRANCHES  OF 

MACARTHYS      UNICHEM  VESTRIC 

AND 


Barclays  &  Sons/Cricklewood 

Bleasdales/York 

E  H  Butler/Leicester 

Clarke  Care/Bexhill 

G  D  Cooper/Croydon 

F  H  Ferris/Ashford 

Herbert  Ferryman/Southampton 

R  A  Hopkins/Luton 

Kays/Liverpool 

J  C  Surgical/Dundee 


F  Maltby/Lincoln 
Manichem/Reading 
P.I.F.  Pharm/Nottingham 
Pullfords/Colchester 
1  &  N  Rabin/London 
Ridley  (W/S)  Ltd/Carlisle 
Ritedrug/Andover 
Sangers/Maidstone 
Sigma  Pharm/Watford 
Smith  &  Hill/Sheffield 


G  Tatford/Portsmouth 
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Munro  Medical/East  Kilbride 

Richards  Daniel  &  Sons/Derby 

Chesterfield  & 

Ashton-under-Lyne 


ABQxrej  Making  life  a  little  easier. 

Rand  Rot  ket  Lid  HiU  hin  Herts  England  Telephone:  0462  58871  Telex:  82482 


Warnings  not  on 
aspirin  labels 

Some  Underwoods'  pharmacists 
may  find  themselves  with  a  black 
mark  against  their  name  in  the 
company's  personnel  files  after  the 
Mail  on  Sunday  discovered  aspirin 
being  sold  without  the  correct 
warnings  against  giving  it  to 
children  under  12  years  old. 

The  Mail  on  Sunday  reported  last 
weekend  that  it  had  found  eight 
Underwoods  stores  selling  the  company's 
own  brand  aspirin  still  carrying  dosage 
instructions  for  children  under  12  in 
addition  to  the  adult  dosage  instructions. 

The  company's  buying  director  Julian 
Greenaway  told  C&D  this  week  that 
following  the  link  between  aspirin  and 
Reye's  syndrome  in  children  the  company 
had  sent  out  stickers  warning  "do  not  give 
to  children  under  12  unless  the  doctor  tells 
you  to"  with  instructions  to  pharmacists, 
senior  store  managers  and  section  heads  to 
put  them  on  packets  of  aspirin  tablets.  "It  is 
distressing  that  the  instructions  were  not 
followed  in  the  eight  branches,  and 
disciplinary  action  will  be  taken",  Mr 
Greenaway  said. 

It  is  likely  that  the  disciplinary  action 
will  take  the  form  of  a  written  or  verbal 
warning  to  those  responsible  and  a  record 
of  the  warning  made  in  personnel  files. 

Mr  Greenaway  said  the  company 
found  out  about  the  offending  aspirin 
packs  when  the  Mail  phoned  at  5. 15pm 


Husband  and  wife  pharmacy  team 
Bernard  and  Janet  Pottle  retired  this 
Summer  after  20  years  in  business.  They 
graduated  from  Chelsea  College  of 
Pharmacy  in  the  50's  and  set  up  business  in 
Potley,  Oxford.  (Photo  courtesy  Oxford 
and  County  Newspapers). 

last  Friday.  "Within  an  hour  we  had 
telephoned  aD  51  of  our  branches  and 
asked  them  to  check  stocks." 

Stocks  of  Underwoods  aspirin  have 
now  been  checked  for  correct  labelling 
and  the  company  is  also  checking  that 
proprietary  brands  are  labelled  correctly. 

Packs  of  Underwoods  aspirin  with  the 
updated  labelling  have  been  approved 
and  are  in  the  pipeline  but  probably  will 
not  appear  on  the  shelves  for  a  few  months 
yet,  Mr  Greenaway  said.  The  stock  with 
the  missing  overstickers  has  a  November 
1988  expiry  date. 

■  Doctors  at  the  University  of  Birmingham 
say  aspirin  preparations  should  carry  a 
warning  to  nursing  mothers  that  taking 
aspirin  could  be  dangerous  to  their  child. 
In  a  report  in  GP,  Dr  James  Unsworth  said 
that  following  the  Committee  on  Safety  of 
Medicines  ruling  that  aspirin  should  not  be 
given  to  children  under  12,  breast  feeding 
should  be  an  absolute  contraindication. 


Promise  on  SK&F 
trade  marks 

Spectrum  Marketing  (Swingward 
Ltd)  have  given  an  undertaking  in 
the  High  Court  not  to  infringe  Smith 
Kline  &  French  trade  marks  relating 
to  the  appearance  of  Stelazine 
Spansules  and  any  Spansule 
capsule. 

Spectrum  were  selling  Indocid  Retard 
75mg  capsules  obtained  from  countries 
where  SK&F  did  not  have  corresponding 
trade  mark  rights  and  in  which  the 
appearance  of  Indocid  resembled  that  of 
Spansules. 

When  Indocid-R  75mg  capsules  were 
first  introduced  into  the  UK,  their 
appearance  resembled  Stelazine 
Spansules.  After  protests  from  SK&F, 
Merck  Sharpe  &  Dohme  changed  the 
appearance  of  the  capsules,  but  SK&F 
were  unable  to  insist  on  a  worldwide 
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change.  So  MSD  continued  to  market  the 
product  in  the  EEC  in  the  original  version. 
With  the  advent  of  PL  (PI)s,  some 
wholesalers  began  to  obtain  supplies  from 
within  the  EEC  in  infringement  of  SK&F's 
trade  marks  rights. 


PL  fees  up 

Product  licence  fees  are  to  go  up  on 
September  1 . 

The  Medicines  (Fees)  Amendment 
Regulations  1987  (SI  1439,  HMSO  £0.85) 
introduce  a  capital  fee  of  £75  for  the 
variation  of  a  product  licence  granted 
under  Part  II  of  the  Medicines  Act  1968. 
Only  one  fee  is  payable  for  an  application 
to  vary  one  or  more  of  the  provisions  of  a 
licence  made  on  one  occasion. 

The  standard  capital  fee  payable  for 
the  grant  of  a  product  licence  is  increased 
from  £150  to  £250  and  the  higher 
alternative  amount  is  increased  from 
£2,500  to  £4,000. 


Essex  rural 
review  underway 

To  help  clarify  whether  areas  of 
Essex  are  rural  or  urban  the  county 
has  been  split  into  four  categories 
ready  for  a  full  meeting  of  the 
dispensing  subcommittee  at  the  end 
of  the  month. 

Local  pharmaceutical  committee 
secretary  Miall  James  told  C&D  this  week 
that  at  an  informal  meeting  between 
doctors  and  pharmacists  last  Wednesday  it 
was  decided  to  categorise  areas  as  follows: 

1)  those  which  everyone  agreed  were 
either  rural  or  urban; 

2)  those  where  one  side  disagreed  with  the 
description  given  by  the  family 
practitioner  committee  and  which  could 
be  put  before  the  Rural  Dispensing 
Committee  for  a  "bench  mark"  decision; 

3)  those  like  the  Writtle  case  where  there 
was  "firm"  disagreement  and  which  would 
need  an  RDC  ruling  (Mr  James  told  C&D 
there  were  only  a  handful  of  such  cases), 
and 

4)  those  which  would  be  left  before  any 
decision  was  made,  usually  because  there 
was  building  being  done  which  made  it 
unclear  whether  they  would  be  urban  or 
rural. 

The  next  step  will  be  to  put  the  cases 
before  the  dispensing  subcommittee  on 
August  26,  to  decide  which  should  be 
referred  to  the  RDC.  Once  its  decisions 
have  been  made  maps  can  be  drawn  up 
showing  rural  and  urban  areas. 

The  informal  meeting  last  week  went 
very  well  Mr  James  told  C&D.  The  doctors 
were  willing  to  press  on  and  try  to  make 
decisions  because  both  sides  realised  the 
need  for  stability  and  an  organised 
framework.  "Where  we  differed  we  agreed 
to  differ,"  he  said. 


AIDS  vaccine 

The  US  Food  and  Drug 
Administration  has  approved  the 
first  trial  of  an  AIDS  vaccine  in 
humans. 

Some  75  uninfected  homosexual 
volunteers  will  be  given  the  vaccine  to  test 
the  immune  response  and  side  effects.  The 
trial  is  expected  to  take  six  months  to  a 
year.  If  successful,  the  vaccine  will 
proceed  to  full  testing. 

The  vaccine,  a  purified  protein 
derived  from  HIV  is  the  product  of 
research  by  Connecticut-based 
biotechology  firm  Microgenesys  and  the 
trial  will  be  carried  out  at  the  National 
Institute  of  Health  in  Bethesda,  Maryland. 
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■TOPICAL  REFLECTIONS  HI 


by  Xrayser 


Medicines  now 
prescribable 

Regulations  allowing  some 
previously  blacklisted  products  to 
be  prescribed  under  the  NHS  come 
into  effect  on  September  1 . 

Acetylcysteine  granules  may  be 
prescribed  for  the  treatment  of  abdominal 
complications  associated  with  cystic 
fibrosis;  carbocisteine  may  be  prescribed 
for  tracheostomy  patients  under  18  for  the 
treatment  of  any  condition  which  affects 
the  airways  and  has  required  a 
tracheostomy;  clobazam  for  the  treatment 
of  epilepsy;  and  Pregnavite  Forte  F  tablets 
to  reduce  the  risk  of  spina  bifida  or 
anencephaly  in  a  child  which  may  be  born 
to  a  woman  who  has  previously  had  a  child 
with  a  neural  tube  defect. 

Other  medicines  removed  from  the  list 
of  drugs  not  to  be  prescribed  on  the  NHS 
are  Dynese  Plus  aqueous  suspension, 
Hay  mine  tablets,  Kolanticon  gel,  Polycrol 
Forte  tablets,  and  Polycrol  gel  and  tablets. 
Added  to  the  list  are  Fiberform  and 
Octovit  tablets. 

Regulations  in  England  and  Wales 
make  provision  for  pharmacy  practice 
subcommittees  and  extend  the  provision 
for  deputies  to  pharmacist  members  of  the 
committees.  The  NHS  ( General  Medical 
and  Pharmaceutical  Services) 
Amendment  (No  4)  Regulations  1987  (SI 
1425,  HMSOS0.85).  NHS  (General 
Medical  and  Pharmaceutical  Services) 
(Scotland)  Amendment  (No  3)  Regulations 
1987 (SI  1382 S102,  HMSO£0.85). 

Time  to  sign  up 
for  ag  &  vet 

Applications  are  invited  from 
pharmacists  and  preregistration 
students  for  places  on  the  1988 
agricultural  and  veterinary 
pharmacy  diploma  course. 

The  diploma  course  is  of  one  year's 
duration  and  will  include  two  residential 
periods,  each  of  one  week,  to  be  held  at 
the  management  centre,  Aston  University, 
Birmingham.  The  remainder  of  the  year's 
work  can  be  undertaken  while  in 
employment  and  entails  private  study  and 
a  written  project/dissertation.  In  addition, 
students  are  required  to  undertake  30  days 
practical  experience. 

The  cost  of  the  course  is  £550  per 
student.  Application  forms,  available  from 
Mr  S,  Southwell  at  the  Pharmaceutical 
Society,  1  Lambeth  High  Street,  London 
SE1  7JN,  should  be  in  by  October  31 . 
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Selling  the  idea 
of  compensation 

A  further  item  on  the  proposed  PSNC 
extra  compensation  scheme,  in  the  form  of 
a  letter  (C&D  August  8)  from  the  Dorset 
LPC  who  proposed  it  in  the  first  place, 
throws  new  light  on  what  was  intended  and 
what  the  LPC  conference  accepted.  It  is 
clear  from  what  the  LPC  says  that  the 
compensation  scheme  was  not,  like  the 
Government  one,  another  "one-off" 
payment,  but  a  fund  intended  for  those 
pharmacists  who,  for  no  fault  of  their  own, 
suddenly  find  their  dispensing  has 
dropped  below  an  economic  level. 

It  is  now  spelled  out  that  this  can  occur 
to  any  of  us,  at  any  time,  for  a  variety  of 
causes,  from  changes  in  surgery  siting,  to 
new  traffic  schemes,  or  out  of  town 
developments  which  sap  local  trade.  If,  as 
most  do  today,  the  pharmacist  operates  in 
leasehold  property  with  regular  rent 
reviews,  the  situation  can  be  serious 
indeed,  and  it  would  not  be  fair  to  say,  in 
such  circumstances  that,  he  ought  to  have 
done  something. 

But  I  see  problems.  Mainly  in 
establishing  reasonable  criteria  under 
which  payments  would  be  made.  Will  it 
depend  on  whether  or  not  the  pharmacist 
has  other  profitable  shops?  If  he  has,  then 
he  may  not  be  able  to  show  real  hardship. 
However,  I  imagine  the  proposers  really 
wanted  to  do  something  positive  as  a 
caring  profession  for  those  colleagues  who 
find  themselves  trapped. 

It  is  right  that  we  should  accept  a 
responsibility  to  help.  If  you  view  it  as  a 
once  only  insurance  premium  it  must  be 
the  bargain  of  all  time.  If  you  want  to 
spread  the  load  you  could  extend  the 
voluntary  levy,  which  would  be  a  relatively 
painless  thing,  but  would  cost  the  bigger 
contractors  more,  although  they  could  as 
likely  be  hit  as  any  other. 

Assuming  it  is  agreed  to  support  the 
fund,  the  problem  will  be  to  get  the  money. 
Three  ways  are  open  to  us:  firstly,  send  a 
bill  to  each  contractor  for  the  agreed 
single  payment;  two,  send  a  mandate  form 
so  the  money  may  be  collected  in  monthly 
instalments,  being  deducted  from  the  NHS 
cheque  (we  are  told  FPCs  see  no  problem, 
so  long  as  they  have  the  signed  mandates); 
three,  by  standing  order,  which  will  need  a 
signed  form  to  be  forwarded  to  each  bank. 

Four. .  .a  choice  of  any  one  of  these 
ideas. 

The  more  I  think  about  it,  the  more  I 
favour  the  first.  It  is  simple.  A  couple  of 
hundred  pounds  is  about  a  quarter  of  what 
I  pay  for  my  shop  insurance  and  less  than 
my  car.  You'd  only  have  to  send  one  letter 


(and  maybe  a  follow  up?)  but  the  cheques 
would  be  banked  directly  and  the  matter 
done  with.  Getting  mandate  forms  back, 
let  alone  acting  on  them,  can  be  a  task  in 
itself.  But  whatever  is  ultimately  decided,  I 
wish  the  scheme  success.  I'm  putting  my 
money  up. 

Fears  on  NHS 
spending  

It  looks  as  though  our  fears  about  NHS 
spending  in  hospitals  are  justified.  The 
first  CIPFA/HFMA  database  of  health 
service  trends  shows  spending  on  hospital 
and  community  health  services  is  down. 
No  wonder  there  is  a  problem  of 
recruitment  to  hospital  pharmacy.  If  Area 
Health  Authority  budgets  are  being 
slashed  like  this  then  management  will  be 
forced  to  resist  rises  to  reasonable  salaries 
for  those  already  employed,  and  will  be 
unable  to  contemplate  adding  to  the 
existing  establishment  irrespective  of 
whether  it  is  up  to  strength  or  not.  Indeed 
from  rumbles  I  have  had  from  the  medics  it  : 
is  almost  as  if  some  AHAs  are  virtually 
bankrupt. 

As  most  of  us  already  know, 
discharged  patients  no  longer  stagger 
home  laden  with  a  couple  of  months' 
supplies  of  medication.  They  are  lucky  if 
they  get  a  couple  of  day  from  one  of  my 
nearby  districts.  It  does  not  disturb  me 
unduly  since  the  patients  have  to  continue 
treatment,  which  they  have  to  get  from  us.  I  ' 
note,  too,  a  gentle  increase  in  the  number 
of  hospital  scripts  being  presented.  These 
can  cause  problems,  since  they  are  often 
incorrectly  written.  We  then  have  a  devil  of 
a  chase  trying  to  track  down  who  wrote 
them,  often  finding  even  more  difficulty  in 
getting  the  doctor  to  confirm  what  was 
intended. 

I  can  see  a  situation  when  dispensing 
for  other  than  ward  in-patients  could  be 
written  on  EC  14s  for  routine  dispensing  by 
retail  pharmacies.  It  will  not  be  an  entirely 
happy  day  for  hospital  pharmacists  since 
contact  will  be  lost,  and  the  departments 
themselves  may  be  substantially  slimmed. 
But  before  we  retail  chemists  start  rubbing 
our  hands,  what  makes  you  think  such 
substantial  expenditure  will  merely  be 
switched  from  one  part  of  the  NHS,  ie  the 
AHAs,  to  another,  the  FPCs,  where  it  is 
likely  to  cost  more,  since  economies  of 
bulk  contract  buying  will  not  apply?  With 
outside  contractors  now  covering  hospital 
cleaning  and  catering,  and  with  strong 
Government  support  for  such  schemes, 
the  implications  of  this  line  of  speculation 
should  be  discussed,  since  changes  are 
surely  in  the  wind,  and  we  ought  to  be 
prepared. 
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The  largest  growth  potential  in  the 
£112  million  OTC  analgesic  market  is  in  specific 
pain  relief.  (And  it's  growing  by  2  5%  a  year.) 

That's  why  we're  introducing  Contrapain. 
A  unique  range,  specially  formulated  for  the  relief 
of  specific  conditions. 

The  launch  will  be  supported  by  heavy 


weight  advertising,  publicity,  in-store  display  and 
introductory  bonus  deals. 

And  it's  backed  by  over  4  years  of  intense 
consumer  research. 

For  lurther  information  write  to  :  Nicola 
Dudman,  Nicholas  Laboratories  f  imited,  2  2  5  Bath 
Road,  Slough,  SL1  4AU. 
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BECAUSE  EVERY  PAIN  NEEDS   ITS  OWN  PAIN  RELIEVER 


NEW  SUNSILK  'DE  PARFUM'  SHAMPOO. 


Sunsilk,  one  of  the  largest  haircare  ranges  in  the  UK,  now  announce  a  new  shampoo 
concept:  an  'Irresistible  Fragrance  Shampoo'.  Perfume  shampoos  are  already 
an  international  success  in  Europe,  America  and 
Australia. 

Now  research  indicates  that  Sunsilk  Shampoo  de 
Parfum,  with  a  fragrance  that  lingers  on  hair 
hour  after  hour,  will  have  similar  success 
here  in  the  UK. 

Especially  as  it's  backed  by  our  £800,000 
advertising  spend. 

In  addition  to  a  press  campaign,  the  launch 
will  include  4  million  'scratch  and  sniff  cards 
with  15p  money-off  coupons. 
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NEW  SUNS1LK  CONDITIONER  MOUSSE. 

Now  there's  a  conditioner  that's  easier  to  control,  easier  to  distribute  and  easier  to  rinse 
than  any  regular  cream  conditioner. 

What's  more,  independent  research  has  shown  that  consumers  believe  its 
conditioning  benefits  are  as  good  as  the  best  cream  conditioners. 
That's  why  we're  spending  £2.Sm  in  the  first  twelve  months  from  launch. 
The  launch  will  support  Sunsilk  Conditioner  Mousse  with  a  national 
30  second  TV  campaign,  full  colour  double-page  spreads  in  women's  press, 
a  national  coupon  programme  and  a  50ml  Trial  Size  Pack. 
In  two  fresh  looking  150ml  variants:  'Rich'  for  normal 
hair  and  'Extra  Rich'  for  dry  or  treated  hair. 
Stock  plenty  of  both  new  products  from  Sunsilk.  It's  the 
strong  haircare  brand  with  irresistible  freshness 
everyone  profits  from. 
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Monoject  U100 
Disposable  Syringes 
for  diabetics 

Monoject  U100  disposable  syringes  are 
used  in  substantial  numbers  by  the  insulin 
dependent  community  Considerable 
demand  for  Monoject  IMOO's  through 
pharmacies  will  be  generated  by 
prescriptions. 

Monoject  offers  easy  portability  and  safe 
disposal.  The  Monoject  U100,  1/2ml  and  1  ml, 
are  individually  blister  packed  in  cartons  of 
30  with  full  instructions. 

Monoject  U100's  are  available  through 
major  wholesalers. 

Full  information  is  available  from: 
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Time  for  change 
at  Lambeth 

Recent  correspondence  concerning  strict 
liability  and  related  issues  has  exposed 
matters  of  even  deeper  concern  to  the 
membership  —  namely  the  Society's 
Charter  responsibilities  and  structure. 

In  my  own  pharmacy  this  week,  a 
"perfect"  forgery  for  Diconal  tablets  was 
presented  and  only  foiled  by 
circumstances  totally  unrelated  to  the 
normal  rigorous  checking  procedures. 
The  criminal  was  arrested  and  charged. 
The  day  before,  we  arrested  a  shoplifter 
and  the  following  day  exposed  a  man 
presenting  "returned  goods"  for  refund. 

Community  pharmacists  now  face  an 
increasing  barrage  of  crime,  have 
responsibility  under  more  than  70 
Parliamentary  Acts  and  instruments,  and 
are  inspected  by  more  than  15  authorities. 
As  we  move  into  Nuffield,  the  attendant 
Society  drum  roll  beats  out  "increased 
standards",  "increased  inspection", 
"increased  enforcement  of  the  code  of 
ethics"  and"increased  professional 
responsibilities".  And,  of  course,  it  is 
entirely  unreasonable  that  we  in  the 
community  should  ever  dispense  a  perfect 
forgery  or  trip  over  the  Code  of  Ethics. 

The  abject  failure  of  Lambeth  to 
address  the  complex  needs  and  problems 
of  today's  community  pharmacist  cannot 
be  allowed  to  perpetuate  any  longer. 
Endless  discussions  preparatory  to  the 
Nuffield  role  have  obscured  serious 
inadequacies  in  Lambeth's  ability  to 
manage  the  modern  profession  even  in  its 
present  role.  In  any  distinguished  Society, 
dignity,  respect,  persuasion  and  reasoned 
argument  are  the  bywords  of  good 
management.  In  this  profession,  many 
perceive  the  techniques  to  be  other  than 
this.  The  result  is  division,  resentment  and 
apathy  at  Council  elections.  The  time  has 
come,  most  opportunely  with  Nuffield,  to 
examine  critically  the  Lambeth  structure, 
motivation  and  suitability  of  management 
techniques  for  today's  and  tomorrow's 
Society.  This  will  mean  looking  at  staffing, 
future  operational  plans  and,  of  course, 
the  fate  of  the  "inspection"  function. 

Correspondents  suggest  that 
responsibility  for  inspection  should  lie 
elsewhere,  but  "who  then  would  do  it."  The 
matter  should  be  fully  debated  by  the 
membership  and  the  appropriate  decision 
made.  If  it  is  "to  relinquish  inspection", 
then,  of  course,  it  is  the  inspectorate  that 
would  continue  to  do  the  job,  but  under  a 
different  authority.  The  proposition  that 
there  are  benefits  from  possessing  our  own 
inspectorate  is  spurious.  I  am  sure  Mr 
Appelbe  would  refute  any  suggestions  of 
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partiality  in  favour  of  the  Society  —  indeed 
"Storkwain"  proves  it.  Their  wider 
responsibilities  for  other  outlets,  their 
exclusion  from  dispensing  doctor 
inspection  and  the  right  of  the  general 
public  to  have  an  independent  impartial 
inspectorate  are  overriding 
considerations.  It  has  often  been  said  that 
the  Law  Department  should  not  be 
regarded  by  members  as  part  of  Lambeth. 

Such  detachment  would  release 
massive  finance  with  which  to  establish  a 
new  differently-based  law  department, 
with  highly  qualified  solicitors,  working 
periodically  with  an  expanded  PR 
department.  This  would  enable  undivided 
powerful  and  effective  support  for  the 
members  and  rigorous  challenge  to  such 
degrading  issues  as  "Storkwain".  Such 
Society  support  is  at  present  impossible, 
with  its  destructive  dichotomy. 

The  registrar,  while  losing  his 
inspectoral  obligations,  would  have  a 
greatly  increased  an  unified  responsibility, 
pursuing  vigorously  all  those  routine  and 
special  legislative  issues  so  regularly 
involving  pharmacy  in  Parliament. 
Additionally,  he  could  provide  a  central 
pool  of  legal  resource  for  other 
representative  bodies  such  as  the  NPA  or 
PSNC,  with  which  he  would  have  much 
closer  involvement.  The  harmonising  force 
and  effectiveness  of  the  Society  would  then 
be  substantial  and  the  membership 
properly  supported  under  their  Charter.  A 
more  opportune  time  than  this  period  of 
"Nuffield  change"  will  never  recur. 

This  overwhelmingly  important  issue 
will  be  placed  on  the  Autumn  agenda  of 
the  Region  1  Contractors'  Committee  and 
suitable  recommendations  published  for 
scrutiny  by  our  colleagues  countrywide. 
The  issue  must  be  debated  and  decision 
resolutely  made  as  soon  as  possible. 
A.M.  Tweedie 

PSNC  representative,  Region  1 

The  levy  —  a 
helping  hand 

How  disappointing  it  will  be,  if  the 
initiative  coming  from  the  Dorset  LPC  to 
look  after  pharmacists  who  have  been 
disadvantaged,  fails  to  materialise.  The 
important  thing,  surely,  is  that  help  is 
made  immediately  available,  rather  than 
sidestepping  the  obligation  of  all  of  us  to 
do  something  positive,  by  passing  the  buck 
back  to  the  Government.  There  may  well 
be  fault  with  the  Government,  but  we  all 
know  that  there  are  pharmacists  sweating  it 
out,  wondering  how  they  can  overcome 
their  predicament. 

I  have  been  100  per  cent  in  favour  of 
the  new  contract,  and  I  have  been  fully 


Pharmacist  Tarj  Dhamu,  Grange  Chemist, 
Coventry,  has  won  a  stereo  hi-fi  system  in  a 
draw  sponsored  by  Wilkinson  Sword 
through  Vetric.  He  is  pictured  receiving 
his  prize  from  Vestric  branch  manager  Mr 
Damson,  while  Peter  Eccles  of  Wilkinson 
Sword  looks  on. 


aware  that  there  would  be  those  who  would 
suffer  from  it.  It  is  only  right  that  those  of  us 
who  benefit  or  who  have  given  their 
approval  to  the  contract  should  be 
bending  over  backwards  to  support  those 
whom  we  were  well  aware  would  suffer. 

When  the  Dorset  LPC  proposed  that 
some  levy  should  be  introduced,  I  felt  that 
here  was  an  opportunity  where  the  lucky 
ones  could  show  their  concern  for  their 
colleagues.  I  will  not  believe  that  there  isn't 
a  massive  support  for  this  levy.  Please  don't 
ruin  this  chance  by  being  too  pedantic 
about  everyone  having  to  pay  absolutely 
equally.  Accept  the  levy  for  what  it  is 
meant  to  be  —  a  helping  hand. 
John  Davies 
Wiveliscombe 

With  thanks  .  .  . 

Ten  thousand  people  retire  each  week;  that 
is  500,000  per  year.  I  have  no  doubt  that 
August  21  —  the  day  I  retire  —  will  be 
tinged  with  both  gladness  and  sadness. 
Glad,  possibly,  because  the  9-5.30 
treadmill  will  be  over,  because  a  third 
career  will  be  starting  and  because  there 
will  be  time  to  pursue  those  hobbies  for 
which  there  has  never  been  enough  time. 
Glad  also  because  I  shall  be  able  to  do 
some  consultancy  work. 

Sad?  Yes,  for  many  reasons.  I  shall  miss 
the  creative,  satisfying  and  interesting 
work.  Also  the  day-to-day  contact  with 
people,  many  of  whom  over  the  years  have 
become  personal  friends.  True,  some 
remained  business  colleagues  and  other 
merely  faceless  contacts.  Nevertheless,  I 
am  grateful  to  all  of  them  for  many 
kindnesses  and  much  co-operation  and  I 
shall  retire  with  a  feeling  of  indebtedness. 

May  I,  through  your  columns, 
acknowledge  the  beneficience,  support 
and  empathy  from  everyone  and  thank 
them  and,  indeed,  your  own  publication, 
which  has  also  always  been  co-operative.  I 
send  all  those  who  remain  in  work  my  best 
wishes  for  a  happy  and  prosperous  future. 
Michael  H.  Munro 
Chief  executive 

Animal  Health  Distributors  Association 

More  letters  on  p368 
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Axid  capsules 

Nexl  week  sees  the  start  of  a  new  round  of 
competition  in  the  market  for  H2 
antagonists,  with  the  launch  by  Eli  Lilly  of 
Axid  capsules,  containing  nizatidine.  It  is 
described  by  Lilly  as  a  potent,  selective, 
competitive  and  fully  reversible  histamine 
H2  receptor  antagonist  with  a  rapid  onset 
of  action. 

Manufacturer  Eli  Lilly  &  Co  Ltd, 
Kingsclere  Road,  Basingstoke,  Hants 
RG21  2XA 

Description  Pale  yellow  and  dark  yellow 
capsules,  coded  3144,  containing  150mg 
nizatidine,  and  pale  yellow  and  brown 
capsules,  coded  3145,  containing  300mg 
nizatidine 

Uses  Treatment  of  duodenal  ulcer,  benign 
gastric  ulcer,  and  prevention  of  duodenal 
ulcer  recurrence 

Dosage  Adults:  Duodenal  ulcer  300mg  in 
the  evening,  for  four  weeks,  although  the 
period  may  be  reduced  if  healing  is 
confirmed  earlier  by  endoscopy.  Further 
four  weeks  therapy  is  necessary.  Benign 
gastric  ulcer  300mg  in  the  evening  for 
four,  or  if  necessary,  eight  weeks.  If 
preferred  daily  dose  may  be  given  as 
150mg  in  the  morning  and  evening. 
Prevention  of  duodenal  ulcer  recurrence 
150mg  in  the  evening;  treatment  may 
continue  for  up  to  a  year.  Elderly  Normal 
dosage  modification  not  reguired  except 
in  patients  with  moderate  to  severe  renal 
impairment.  See  Data  Sheet.  Children  Not 
recommended 
Contraindications  Known 
hypersensitivity  to  H2  receptor  antagonists 
Warnings  Safety  in  pregnancy  not 
established.  Should  be  administered  to 
nursing  mothers  only  if  considered 
absolutely  necessary 
Side  effects  During  large  scale  clinical 
trials  headache,  asthenia,  chest  pain, 
myalgia,  abnormal  dreams,  somnolence, 
rhinitis,  pharyngitis,  cough  and  pruritis 
were  observed  with  a  similar  but  slightly 
higher  incidence  in  the  nizatidine  group. 
Sweating  occurred  in  1.1  per  cent  of 
nizatidine  patients 

Supply  restrictions  Prescription  only 
Packs  Blister  packs  of  28  as  four  strips  of 
seven  capsules  (150mg  £11.52,  300mg 
£23.04,  both  prices  trade) 
Product  Licence  150mg  0006/0230 
300mg  0006/0231 
Issued  August  1987 

Calcicard  tabs 

Manufacturer  Riker  Laboratories,  Morley 
Street,  Loughborough,  LeicsLEll  1EP 
Description  Off  white,  biconvex  tablets, 
eng  raved  "D60"  on  one  side  and  "Riker"  on 
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the  other,  each  containing  60mg  of 
diltiazem  hydrochloride  in  a  modified 
release  formulation 

Uses  Prophylaxis  and  treatment  of  angina 
pectoris 

Dosage  Adults  Usual  dose  is  one  tablet 
three  times  a  day.  If  necessary,  the  divided 
dose  may  be  increased  to  360mg  per  day; 
higher  doses  up  to  480mg  per  day  have 
been  used  with  benefit  in  some  patients, 
especially  in  unstable  angina.  Elderly 
Recommended  starting  dose  is  one  tablet 
twice  daily.  Heart  rate  should  be  measured 
regularly  and  the  dose  should  not  be 
increased  if  it  falls  below  50  beats  per 
minute 

Warnings,  side  effects  etc  As  for  other 
diltiazem  preparations.  See  Data  Sheet 
Supply  restrictions  Prescription  only 
Packs  Bottles  of  100  tablets  (£16.67  trade) 
Product  Licence  0068/0124 
Issued  August  1987 

Desensifisers 
still  about  

Dome  Hollister  Stier  say  last  October's 
guidelines  from  the  Committee  on  Safety 
of  Medicines  on  desensitisation  therapy 
have  caused  much  confusion  about 
availability  of  the  vaccines  among  GPs  and 
pharmacists.  The  company  confirms  that  it 
is  continuing  to  supply  its  desensitising 
vaccines  Allpyral,  Conjuvac  and  Albay 
pure  venom.  Dome  Hollister  Stier, 
Strawberry  Hill,  Newbury,  Berks  RG13 
UA. 

Syringes  from 
Sherwood  .  .  . 

Sherwood  Medical's  U100  disposable 
Monoject  syringes  will  be  available  on  the 
Drug  Tariff  from  September  1.  Monoject, 
available  in  0.5ml  and  1ml  sizes,  are 
individually  blister  packed  in  cartons  of  30 
with  full  instructions.  Sherwood  Medical 
Industries  Ltd,  London  Road,  County 
Oak,  Crawley,  West  Sussex  RH102TL. 

•  •  .  and  from 
Rand  Rocket 

Climpak  is  the  name  on  Rand  Rocket's 
U100  single  use  disposable  insulin 
syringes  on  the  Drug  Tariff. 

The  0.5ml  and  1ml  syringes  are  packed 
10  syringes  per  polypack,  with  10 
polypacks  per  cardboard  shelf  carton. 
Rand  Rocket  Ltd,  Hitchin,  Herts. 


B-D  get  the  point 

Becton  Dickinson's  new  B-D  safe  clip  is 
designed  to  ensure  that  used  disposable 
insulin  syringes  and  needles,  available  on 
prescription  from  September  1,  are 
disposed  of  as  safely  as  possible.  The 
device  clips  the  used  needle  from  the 
syringe  and  stores  it  safely  inside  the 
device.  Each  can  store  around  1,200 
needles.  The  B-D  safe  clip  has  a  Drug 
Tariff  price  of  £1.04.  Becton  Dickinson  UK 
Ltd,  Between  Towns  Road,  Cowley, 
Oxford  OX4  3LY. 

Unichem  are  adding  galenicals  to  their 
range  of  own  brand  medicines  from 
September  1. 

The  five  strong  range  in  2  litre  packs 
will  include  simple  linctus  (£3.20),  codeine 
linctus  (£7.00),  syrup  BP  (£2.85), 
pholcodine  linctus  (£5.57)  and  magnesium 
trisilicate  mix  (£1.99).  The  first  four  are  on 
promotion  next  month.  Unichem  Ltd, 
Unichem  House,  Cox  Lane,  Chessington, 
Surrey. 

Hillcross  Pharmaceuticals  have  added 
lormetazepam  0.5mg  tablets  (100  £4.20) 
and  lmg  tablets  (100  £5.45),  oxazepam 
30mg  tablets  (100  £1.65),  and  oxprenolol 
20mg  tablets  (100  £1.70),  40mg  tablets  (100 
£2.60),  80mg  tablets  (100  £3.70)  and 
160mg  tablets  (100  £6.90,  all  prices  trade) 
to  their  range  of  generics,  available 
through  any  AAH  wholesaler.  Hillcross 
Pharmaceuticals  Ltd,  Primrose  Mill, 
Harrison  Street,  BriercliHe,  Burnley  BB10 
2HP. 

Atenolol  SOmg  tablets  are  now  available 
from  Evans  Medical.  The  company  says  the 
product  is  manufactured  at  their  own 
production  site  at  Horsham,  Sussex.  The 
tablets  are  round,  bi-convex,  brown,  film- 
coated  with  the  strength  and  identification 
code  (294)  on  the  reverse.  The  tablets  are 
in  calendar  packs  for  ease  of  compliance 
(28  £4.61).  Evans  Medical  Ltd,  318  High 
Street  North,  Dunstable  LU6 1BE. 
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Gist-Brocades  have  published  an 
illustrated  booklet  on  De-Nol's  treatment  of 
ulcer  disease  following  the  product's 
relaunch  with  a  swallowable,  twice  daily, 
formulation  replacing  the  four-times-daily 
chewable  tablet.  The  booklet  reviews  De- 
Nol's  place  among  current  ulcer-healing 
agents  through  an  examination  of  ulcer 
aetiology,  clinical  results  and  mode  of 
action.  "De-Nol  rebalances  the  ulcer 
equation"  is  available  from  Gist-Brocades, 
Brocades  House,  Pyrford  Road,  West 
Byfleet,  Surrey  KT14  6RA. 

Syntex  are  taking  tartrazine  out  of  their 
Naprosyn  formulations.  New  tablets, 
containing  FD&C  yellows  nos  6  and  10, 
will  have  no  significant  colour  change. 
New  suspension,  containing  FD&C  yellow 
number  6  will  appear  pale  orange.  The 
new  dyes  will  be  introduced  in  Naprosyn 
250mg  tablets  from  BN  87002  onwards, 
500mg  tablets  from  BN  87001  onwards, 
and  suspension  from  BN  81111  onwards. 
Syntex  Pharmaceuticals  Ltd,  St  Ives  Road, 
Maidenhead,  Berks  SL61RD. 


Glove  range 

Regent  Hospital  Products  have  made  a 
range  of  their  specialised  gloves  available 
to  pharmacists  through  wholesalers.  The 
company  says  that  members  of  the  general 
public,  as  well  as  community  care  groups, 
emergency  services  and  paramedical 
personnel  now  need  more  informed  advice 
on  how  to  protect  themselves  and  minimise 
cross-infection. 

Three  types  of  gloves  are  available  — 
Regent  surgeons  gloves  (sizes  6  to  8), 


Regent  Featherlite  procedure  gloves 
(small,  medium  and  large)  which  the 
company  say  offer  strength  and  sensitivity, 
and  are  packaged  as  non-sterile  singles, 
and  Regent  Mediglove  examination  gloves 
in  non-sterile  singles,  which  the  company 
says  offer  hand  protection  for  numerous 
messy  jobs  around  the  house  without  being 
suitable  for  high  risk  situations  (small, 
medium  and  large).  A  leaflet  describing  in 
detail  the  applications  for  each  glove  is 
available  from  LRC  Products  Ltd,  North 
Circular  Road,  London  E4  8QA . 


Comfort  aid 

A  new  addition  to  the  Suba-care  range  is 
an  inflatable  toilet  seat  cushion  (£34.50). 

The  cushion  has  been  designed  to  give 
comfort  in  cases  where  wasting  of  the 
muscles  makes  contact  with  the  seat 
uncomfortable  or  where  there  is  a  risk  of 
damage  to  the  tissues.  William  Freeman 
and  Company  Ltd,  Suba-Seal  Works, 
Staincross,  Barnsley  S75  6DH. 
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THE  PREMIER  SHOW  ON  COMPUTERS 
IN  RETAILING  &  DISTRIBUTION 

Now  in  its  eighth  year,  the  'EPoS'  Congress  is  clearly  established  as  the  leading 
forum  in  Europe  on  computers  in  the  retailing  sector.  Both  the  conference  and  the 
exhibition  cover  the  important  current  aspects  of  the  subject  -  EPoS,  scanning, 
credit  authorisation,  EFTPoS,  automation  in  physical  distribution  management, 
shrinkage  control,  merchandise  marking,  teleshopping,  financial  services. 

BARBICAN  CENTRE  LONDON    29  SEPTEMBER  -  2  OCTOBER  1987 


Conference 


The  Conference  is 
divided  into  three 
streams.  Two  of  these 
will  concentrate  on 
EPoS  and  retail 
systems  while  the 
third  focuses  on 
EFTPoS  and  other 
non-cash  payment 
systems. 

SPECIAL  10% 
DISCOUNT: 

bookings  paid 
by  18  Sept  87. 
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Exhibition 


Admission  to  the  Exhibition  is  FREE. 

The  most  comprehensive  exhibition  on  retail 
automation. 

Well  over  100  leading  systems  suppliers  -  the  very 
latest  innovations  in  retail  technology. 

The  perfect  opportunity  to  check  out  all  the  options. 

RMDP's  Advisory  &  Consultancy  services  on  hand  for 
any  professional  assistance. 

All  exhibition  visitors  receive  a  FREE  COPY  of  RMDP's 
highly  acclaimed  EPoS  87  Yearbook'  -  the  complete 
reference  guide  with  a  full  year's  shelf  life. 
Detailed  supplier  information  -  your  own 
personalised  guide  to  suppliers  in  any  retail  ^ 
sector  and  type  of  equipment 
-  compiled  by  interactive  video 
system  at  registration. 


Workshop 


Channel  Business 
Systems  will  sponsor 
a  workshop  and 
drinks  reception  for 
smaller  retailers  on 
Wednesday  30  Sept. 
at  5.30pm.  Contact  p^, 
PMDPnow  for 

a$sP  yfry 


your  free 
tickets. 
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Gently  does  it, 
soy  Roc 

Roc  are  introducing  a  Gentle  Exfoliating 
cream  (50ml,  £7.95)  to  their  skincare 
range. 

The  company  says  the  cream  exfoliates 
effectively,  but  without  harshness  and 
irritation. 

A  counter  merchandiser  holding  six 
Gentle  Exfoliating  creams  together  with 
consumer  leaflets  is  available. 
Laboratories  Roc  (UK)  Ltd,  13  Grosvenor 
Crescent,  London  SW1X7EE. 


The  Bic  time 

September  14  sees  the  start  of  another  Bic 
razor  television  campaign. 

The  £30,000  burst  on  TV  AM  will 
continue  to  November  27,  backed  by 
continuing  use  of  sports  perimeter 
advertising.  Biro  Bic  Ltd,  Whitby  Avenue, 
Park  Royal,  London  NW10  7SG. 

New  moves 
for  Henara 

Henara  are  promoting  their  Henna 
treatment  wax  this  Summer,  and  re- 
introducing Henna  powder  kits. 

The  200g  drum  of  treatment  wax  is 
being  offered  with  40  per  cent  extra,  the 
400g  has  20  per  cent  extra  free,  and  trial 
sizes  are  available  (50g  £0.39).  The 
promotions  are  backed  by  a  £400,000 
women's  Press  campaign,  running  until 
November. 

Henara  Henna  powder  kits  are  now 
available  in  outers  containing  three  packs 
of  one  colour.  Seven  shades  are  available. 
The  company  say  they  hope  that  outers  of 
three  instead  of  six  will  make  ordering 
more  flexible  and  encourage  larger  stocks 
;  of  all  variants.  Henna  Hair  Health  Ltd, 
j  Warner  -Lambert  Health  Care, 
f  Southampton  Road,  Eastleigh,  Hants. 
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Pretty  Polly  have  introduced  two  new 
styles  into  their  Galaxy  nightime  range. 

Midnight  Jewel  (£1.99)  is  a  flock 
pattern  with  a  tiny  sparkling  diamante  in 
the  centre,  and  Starburst  (£1.75)  features  a 
fine  spray  of  shooting  stars  just  above  the 
ankle.  Both  come  in  three  colours:  black 
velvet,  blue  moon  or  eclipse. 

Also  new  are  tights  in  the  Trellis  Bow 
pattern,  in  black  velvet,  blue  moon  and 
silver  star  (£1.75).  All  tights  and  stockings 
will  be  in  the  new  black  slimf  old  carton 
pack  with  high  gloss  finish  scattered  with 
tiny  white  stars.  Pretty  Polly,  Unwin  Road, 
Sutton-in-Ashlield,  Notts. 

Ultra  colour 
goes  metallic 

Rimmel  are  adding  a  new  set  of  colours  — 
the  metallics  —  to  their  Ultra  Colour 
range. 

The  four  shades  —  gold  spell,  witch 
hazel,  fairy  teal  and  magic  touch  —  come 
in  all  five  of  the  Ultra  Colour  products: 
colour  stick,  mascara,  colour  pencil, 
shadow  and  nail  colour,  plus  two 
newcomers  —  crayon  (£1.29)  and 
shimmer  (£1.49).  Rimmel  International 
Ltd,  17  Cavendish  Square,  London  W1M 
0HE. 


Unichem  are  introducing  a  new  fragrance 
creme  foam  bath.  A  peach  variant  joins  the 
original  herbal,  and  is  being  backed  by  an 
introductory  offer  of  a  retail  price  of  £0.73 
(normally  £0.88).  Unichem  Ltd,  Unichem 
House,  Cox  Lane,  Chessington,  Surrey. 


Lip  service 
on  the  double 

Gallery  Cosmetics  are  introducing  Lip 
Doubles,  two  shades  of  lip  colour  in  the 
same  stick. 

Lip  doubles  (£0.99)  come  in  six  shade 
combinations  and  are  packaged  in  a 
counter  merchandiser  with  show  card. 
Gallery  Cosmetics  Ltd,  Haig  Road, 
Parkgate  Industrial  Estate,  Knutslord, 
Cheshire  WA168XN. 


Nail  news 

Network  Management  are  introducing 
three  additional  Sally  Hansen  New 
Lengths  shades  for  Autumn;  cavalry 
flame,  cossack  pink  and  Romany  mist. 

In  addition,  they  are  running  a 
promotion  on  Sally  Hansen.  One  New 
Lengths  colour  will  be  given  free  with 
every  Sally  Hansen  purchase  made  on 
colour  or  treatments.  Network 
Management  Ltd,  Marlborough  House,  50 
London  Road,  Brentlord,  Middx  TW8  8JL. 


Saving  face  

Guerlain  are  launching  a  new  skincare 
product  called  Aquaserum. 

Part  of  the  Issima  range,  the  product 
comes  packaged  in  a  blue  pump  dispenser 
(30ml,  £45)  and  is  designed  for  use  twice  a 
day.  Guerlain  Ltd,  22  Aintree  Road, 
Perivale,  Greenlord,  Middx. 


On  the  shelf 

Cosmetics  &  Toiletries  are  introducing  a 
new  shelf  edger,  complete  with  bunny 
head  symbol,  for  their  Playboy  range  of 
male  toiletries.  Cosmetics  &  Toiletries, 
Fergabrook  House,  Hook  Rise  South, 
Surbiton,  Surrey  KT6  7NH . 
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TOWERING  PROFIT  POTENTIi 


with  'Mulcets' mouth  ulcer  tablets 

Autumn  Promotion 


Introducing  a  great  new  deal  on  'Mulcets 


^Sy^eT$\  Exciting  consumer 
"*         "    advertising  support 


to 


Cash  in  on  this  major  promotion  - 
ask  your  David  Anthony  Pharmaceuticals 
agent  for  more  details  or  contact- 
David  Anthony  Pharmaceuticals 
Spindus  Road,Speke  Hall 
Industrial  Estate,  Liverpool,  L24 1YA 
Telephone:  051-486  7117 

David       ^P*s  /  y, 


Anthony 
Pharmaceuticals 


A  powerful  and  impactful 

advertising  campaign  will  promote 
'Mulcets'  mouth  ulcer  tablets  in 
leading  women's  and  teenage 
consumer  publications. 

•  Woman's  Weekly 

•  She 

•  Cosmopolitan 

•  Smash  Hits 

•  Woman  and  Home 


ilcets'  mouth  ulcer  tablets  are  a  3M  Health  Care  product  distributed  exclusively  by  David  Anthony  Pharmaceutical: 


COUNTERPOINTS 


Countercall 
competition 

Countercall  are  running  a  Peaudouce 
window  display  promotion  for  all 
independent  chemists. 

The  promotion,  which  runs  throughout 
the  Summer,  incorporates  a  free  draw  for 
customers  to  win  a  Peaudouce  gift  box, 
worth  £40,  containing  up  to  a  month's 
supply  of  Peaudouce  nappies,  copies  of 
the  Peaudouce  guide  and  "Dear  Mum"  by 
Pam  Ayres,  the  range  of  "Le"  toiletries, 
and  Peaudouce  cotton  wool. 

Countercall  will  supply  and  fit  the 
window  display  material,  and  supply,  free 
of  charge  to  the  chemist,  the  gift  box,  plus 
entry  forms  and  leaflets  for  the  draw. 
Countercall  Ltd,  Bury  Business  Centre, 
Kay  Street,  Bury,  Lanes  BL9  6BU. 


Moovie  making 

Farley  have  produced  a  15-minute  video 
and  16-page  colour  brochure  explaining 
how  Ostermilk  is  manufactured. 

Pharmacists  who  would  like  a  copy  of 
the  brochure  or  to  arrange  a  viewing  of  the 
video  should  contact  Claire  Uglow, 
Crookes  Healthcare,  1  Thane  Road  West, 
Nottingham  NG2  3AA . 


Spikey  stops 
spills 

Robinsons  are  offering  mothers  a  free  soft 
plastic  bib  with  catch  all  pocket  and 
adjustable  fastening,  featuring  their 
Spikey  hedgehog  character,  in  return  for 
two  gold  safety  seal  tops  from  either 
variety  of  C  Berry  concentrated  fruit  juice. 
The  offer  is  open  until  June  30,  1988. 
Colman's  of  Norwich,  Car  row,  Norwich 
NB1 2DD. 


Evans  Medical  are  supporting  Mycil  by 
backing  Steve  Kempton,  a  current 
contender  in  the  British  Formula  3 
championship.  The  car  can  be  seen  at 
Silverstone  on  August  31,  Thruxton  on 
October  18,  and  Brands  Hatch  September 
6  and  October  10-11-.  Mycil  will  be 
featured  at  each  event  with  trackside 
advertising  and  the  decaled  F3  car. 
Through  the  sponsorship  Evans  hope  to 
increase  brand  awareness  and  provide 
support  for  other  promotional 
activity. Evans  Medical  Ltd,  318  High 
Street  North,  Dunstable,  Bedfordshire 
LU61BE. 


ON  TV 
NEXT  WEEK 


— 

© 

GTV  Grampian 

U  Ulster 

STV  Scotland 

B  Border 

G  Granada 

(central) 

C  Central 

A Angha 

Y  Yorkshire 

CTV  Channel  Islands 

TSW  South  Wesl 

HTV  Wales  &  West 

LWT  London  Weekend 

TTV  Thames  Televisi 

in  TVS  South 

C4Channel4 

Bl  TV-am 

TTTyneTees 

Amplex  deodorant: 


Ask  it  powders: 
Andrex: 

Carefree  panty  shields: 


STV,Y,C,A, 
TSW,TVS,LWT,TT 
GTV,STV 
All  areas 
All  areas  except 
A,HTV,TVS 
Cidal  soap:  C4(TTV) 
Clearasil:  All  areas 

Corimist:  STV,G,Y,C,TVS,LWT,TTV 
Dettol  Deep  Fresh:  Y,  A,TT 

Dettol:  All  areas 

Farley's  rusks  &  cereals:  Bt 
Fiesta  kitchen  towels:  All  areas 

Flex:  All  areas 

Lady  Grecian  2000:  STV,C4 
Lanacane  creme:  STV 
Lana-sting  creme  &  spray:  U,C4 
Laxobera)  sugar-free  liquid:  STV, HTV, 

TSW,TT 

Mylanta  II:  G 
Natrena  sweetener:  All  areas 

Nurofen:  All  areas 

Nutrasweet:  All  areas 

Odoreaters  Trainer  Tamers:  G,Y,C,A,HTV, 
TSW,TVS,LWT,TTV,C4 
Optrex:  All  areas 

Oxy  5  &  10:  All  areas 

Poracodol:  U,STV,G,Y,HTV,TT 
Peaudouce  babyslips:  Bt 
Radox  Showerfresh:  All  areas 

Reach  toothbrushes:  All  areas 

Sergeant's  Rug  Patrol:  G,Y,TVS,LWT, 

TTV,C4,Bt 

Silvikrin:  TT,  STV,  GTV,  HTV 

Simple:  All  areas 

Vapona  insecticides:  Bt 
Varta:  G,Y,STV,HTV,TVS,TSW,U 
VQ5:  STV,G,C,HTV,TSW,TTV,TT 


Hoechst  set 
sights  on  pets 

Hoechst  Animal  Health  are  introducing  a 
range  of  PML  small  animal  products  for 
worm  and  flea  control  in  most  common 
household  pets. 

The  repackaged  Alugan  range 
contains  bromocyclen  and  is,  say  Hoechst 
an  effective  ectoparasiticide  for  flea 
control  in  cats  and  dogs,  but  a  wide 
margin  of  safety  makes  it  ideal  for  treating 
kittens,  puppies,  caged  birds,  rabbits  and 
guinea-pigs.  The  Alugan  range  includes 
dusting  powder  (lOOg  £2.96),  bath 
concentrate  (20g  sachet  £1.04)  and  aerosol 
spray  (140g  £2.84). 


For  worming,  Hoechst  s  Panacur 
range  provides  febendazole  anthelmintic 
in  a  granule  formulation  which  can  be 
administered  in  the  dog  or  cat  food.  The 
company  says  that  febendazole  is  active 
against  all  stages  of  roundworms.  Panacur 
comes  in  three  pack  sizes,  for  cats  and 
small  dogs  (£1 . 15  per  sachet),  medium 
dogs  (£2.93)  and  large  dogs  (£4.77). 

The  company  says  that  the  launch  of 
Alugan  and  Panacur  allows  community 
pharmacists  to  recommend  and  sell  an 
effective  range  of  animal  health  care 
products,  previously  restricted  to  sales  by 
veterinary  surgeons.  Hoechst  estimate  that 
30  per  cent  of  the  five  million  people  who 
visit  a  pharmacy  each  day  own  a  cat  or  a 
dog.  But  supermarkets  and  pet  shops 
selling  GSL  brands  traditionally  dominate 
the  market,  which  is  worth  £20m,  say 
Hoechst. 

The  products  are  being  sold  to 
pharmacies  through  the  Vetchem  network, 
details  of  nearest  supplier  from  Vetchem, 
Common  Lane,  Fradley,  Lichfield,  Staffs. 

Intercare  Products  are  to  take  over 
distribution  of  Nicobrevin  anti-smoking 
capsules  from  Dendron  Ltd  on  September 
1,  to  coincide  with  a  new  national  Press 
campaign  for  the  Autumn.  Intercare 
Products  Ltd,  7  The  Business  Centre, 
Molly  Millars  Lane,  Wokingham,  Berks 
RG11 2QZ. 
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lop  choice. 


Recommended  by  the  professionals. 

More  than  twice  as  many  customers 
purchase  a  headlice  preparation  from  Napp 
than  all  other  brands  put  together* 

*  Source:  Nielsen  Drug  Index 

PRIODERM®  and  CARYLDERM CR  preparations 
•  Malathion  and  Carbaryl  •  Lotion  and  shampoo  •  Family  Treatment  kit  and  original  pack 

Make  sure  they're  your  top  choice. 

Further  information  is  available  from:  Napp  Consumer  Products  (NA^P)  Napp  Laboratories,  The  Science  Park,  Cambridge  CB4  4GW.  Member  of  the  Napp  Pharmaceutical  Group 
oderm  Lotion  and  Shampoo  contain  Malathion.  Carylderm  Lotion  and  Shampoo  contain  Carbaryl.  ®  Prioderm  and  Carylderm  are  registered  trade  marks  ©  Napp  Laboratories  Limited  198 


Now.  Only  one  facto 


It  is  obvious  that  calcium  supplements  have  massive  sales  potential.  We 
continue  to  witness  a  reduction  in  dietary  calcium,  coupled  with  an  increasing 
awareness  of  the  likely  problems  that  calcium  deficiency  can  create.  But  until  now 
products  have  only  scratched  at  the  surface  of  this  huge  market. 

Now  all  this  has  changed  -  Calcium  Factor  500  has  arrived.  Intercare  have 
tested  Calcium  Factor  500  amongst  consumers  right  across  the  country  and  the 
pink,  easy-to-swallow  caplets  are  preferred  to  the  competition. 

To  help  you  share  in  this  huge  sales  opportunity  we've  launched  our  biggest 
press  campaign  ever, 


Like  mother, 
like  daughter? 


in* 


Do  you  know  why 

calcium  is  an 
important  factor 
during  the  menopause? 


*('«  i-  -- •  i>.:  •  <r». »  wt\  us  Hp  yp  ni 
-iltium  umir    l»kmm  F-Ktur  Vti.  ■  ntunl  afcnnn 


Cak  in  in ! 


.-«•-*  , 


Factor  1  A  Product  to  meet  consumer  needs 

Each  caplet  contains  500mg  of  elemental  calcium.  Tests  have  shown  that  consumers  prefer  Calcium 
Factor  500  to  other  forms  available. 

Factor  2  £Vz  million  advertising  support 

Our  full  colour  double-page  advertisements  will  appear  in  the  women's  press  as  from  September  and 
will  dominate  the  calcium  supplement  market  all  year  through. 

Factor  3  Full  customer  information  programme 

Leaflets  on  calcium  and  dietary  information  for  pharmacists  and  assistants  will  help  pinpoint  your 
customers '  calcium  needs.  j 

Factor  4  Eye  catching  P.O.S. 

Full  range  of  merchandising  aids  including  consumer  leaflets,  shelf  edgers  and  window  display 
material  will  really  help  boost  your  sales. 

Factor  5  High  profits  -  guaranteed  sales 

33%  POR  minimum,  plus  launch  bonuses  with  sales  guarantees.  Full  details  are  available  from  your 
Intercare  representative. 

Prices 

RSP  £2.75.  Price  to  retailer  per  Vi  doz  £9.57. 


ounts  with  calciu 


*   *    *  * 
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Calcium 

FACTOR 

500ing  natural  source  ^\  calcium 


New  Calcium  Factor 500. 

from  Intercare  Products  -  Building  brands  for  you  and  your  customers 


INTERCARE 


S  Intercare  Products  Ltd,  7  The  Business  Centre,  Molly  Millars  Lane,  Wokingham,  Berkshire  RG1 1  2QZ.  A  SANDOZ  COMPANY 


New  Hc45  Hydrocortisone  Cream. 
Complementing  Cream  E45  in  the 
treatment  of  contact  dermatitis. 


You  know  you  can  trust  and  recommend  Cream  E45 
to  relieve  a  wide  range  of  dry  skin  conditions. 
And  now  you  have  the  chance  to  recommend 
Hc45  Hydrocortisone  Cream  (1%)  to  reduce 
inflammation,  calm  irritation  and  promote  healing. 
Hc45  is  the  safe  and  effective  OTC  treatment  for 


contact  dermatitis  from  allergens  or  irritants 
Hc45  is  only  to  be  applied  once  or  twice  a 
day  for  a  maximum  of  7  days.  Between  applications 
of  Hc45,  advise  using  Cream  E45  to  restore 
flexibility  and  softness  to  the  skin. 
Trust  Cream  E45  to  relieve.  Trust  Hc45  to  treat. 


Effective  dermatological  products  from  Crookes. 


CROOKES 


COUNTERPOINTS 


Headline  news 
from  Elida 

Elida  Gibbs  are  stepping  up  activity  on  the 
Sunsilk  brand  with  the  launch  of  a  mousse 
conditioner  and  a  new  shampoo  variant, 
backed  by  £2. 8m  and  £800,000 
advertising  campaigns  respectively. 

Sunsilk  conditioner  (150ml  £1.39)  is  a 
traditional  rinse-out  conditioner  presented 
in  a  mousse  format.  There  are  two  variants, 
rich  for  normal  hair  and  extra  rich  for  dry, 
permed  and  colour  treated  hair. 
Packaging  and  product  are  coloured 
peach  for  the  extra  rich  variant  and  lemon 
for  rich,  and  the  packaging  has  been 
specifically  designed  to  avoid  confusion 
with  styling  mousse,  say  Elida. 

The  launch  will  be  supported  by  a 


£2. 8m  advertising  campaign,  of  which 
£1.5m  will  be  spent  on  a  five  week 
television  burst  beginning  in  October. 
Press  advertising  comprises  double  page 
spreads  in  the  women's  glossy  magazines. 
Both  television  and  Press  advertisements 
will  concentrate  on  explaining  the  idea  of 
a  conditioner  mousse  and  emphasising 
performance. 

Trial  sizes  will  be  available  at  launch 
(50ml  £0.39),  packed  in  variant-specific 
dispensers,  and  counter  merchandisers 
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are  available  for  the  full  sizes. 

The  new  Sunsilk  shampoo  variant,  de 
parfum,  is  claimed  to  leave  a  lingering 
fragrance  in  the  hair.  The  company 
already  market  the  product  abroad,  and  it 
is  number  one  Gloria  (Sunsilk's 
equivalent)  variant  in  Switzerland  and 
number  two  of  eight  variants  in  Austria. 

Elida  are  putting  £800,000  behind  the 
new  variant  in  the  first  three  months  from 
launch.  Press  advertising,  pictured  left, 
carries  the  copyline  "The  shampoo  with 
the  irresistible  perfume  that  turns  heads", 
and  will  appear  in  magazines  including 
Cosmopolitan,  Company,  True  Romance, 
Look  Now,  Just  Seventeen,  19,  Over  21, 
Looks,  Mizz,  Hair  and  Sky.  The  campaign 
comprises  double  page  spreads,  scratch 
and  sniff  inserts  carrying  lOp  off  coupons, 
and  teaser  ads. 

Radio  advertising  will  back  up  the 
Press  campaign,  on  Radio  Luxembourg, 
Capital  and  Piccadilly,  and  there  will  also 
be  PR  activity  and  sampling  aimed  at 
women's  magazines.  Elida  Gibbs  Ltd,  43 
Portman  Square,  London  W1A  1DY. 


Streaks  ahead 

Following  the  introduction  of  a  creme 
developer  with  herbal  oils  to  Colour 
Confidence  hair  lightener  last  year,  Wella 
have  now  introduced  this  line  into  their 
hair  streaking  kit.  At  the  same  time,  the 
pack  has  been  revised  to  carry  more 
information  on  using  the  kit  and  the  styles 
that  can  be  achieved. 

Both  lightener  and  streaking  kit  also 
feature  in  a  new  consumer  leaflet  entitled 
"Choosing  and  using  Colour  Confidence" 
which  will  be  available  at  point  of  sale. 
Wella  Great  Britain,  Wella  Road, 
Basingstoke,  Hampshire  RG22  4AF. 


Leichner  go 
wild  for  winter 

Leichner  claim  to  have  shrugged  off  the 
more  predictable  browns  and  golds  in 
their  "untamed  colours"  for  Autumn  and 
Winter. 

Eyeshadow  duos  (£1.95)  come  in  violet 
temper  —  aubergine  and  deep  aqua  duo 
—  or  fiery  charcoal,  a  smudgy  grey  and 
burnished  red  combination.  Both  duos  are 
powder  shadows  with  a  creamy  texture. 

Savage  blush,  a  dusky  plum  blusher 
(£2.70)  is  available  for  cheeks.  Colours  for 
hps  and  nails  (£1.70  both)  are  wild  fire, 
wild  rust,  wild  passion  and  wild  applause. 
Leichner  (London)  Ltd,  Units  15-18, 
Hawthorn  Road,  Eastbourne,  East  Sussex 
BN23  6QX. 


Oh  yes,  its  the 
Great  Pretenders 

Following  up  the  launch  of  their  Supreme 
range  of  perfumes,  United  Toiletries  & 
Cosmetics  (UTC)  have  introduced  another 
range  of  fragrances  said  to  be  based  on 
designer  perfumes. 

The  Great  Pretenders  range  —  Jenom, 
Monaco,  Jo-Jo,  Hawaii  and  Kashmir 
(150ml,  £1.99)  —  come  in  cartoned  glass 
atomiser  bottles  with  frosted  finish. 
Counter  display  boxes  hold  12  packs. 
Richards  &  Appleby  Ltd,  Gerrard  Place, 
Skelmersdale,  Lanes  WN8  9SF. 

On  the  scent 

Guerlain  are  introducing  a  parfum  de 
toilette  strength  in  their  classic  fragrances. 

Chamade,  Mitsouko,  Jicky  and 
L'Heure  Bleue  will  now  be  available  in  a 
strength  between  perfume  and  eau  de 
toilette,  packaged  in  atomisers  (30ml  £22, 
75ml  £39).  An  eau  de  parfum  of  Shalimar 
is  already  available.  Guerlain  Ltd,  22 
Aintree  Road,  Perivale,  Greenlord, 
Middx. 


Looks  a  picture 

Innoxa's  Autumn/Winter  collection  is 
called  "portraits  in  colour"  and  comprises 
two  colour  groups. 

The  water  colour  collection  includes 
pink  and. rich  deep  plum  for  the  eyes, 
poppy  rouge  soft  pink  blusher  and  for  the 
lips,  portrait  in  pink. 

The  fresco  colour  collection  uses 
portrait  in  green  eyeshadow  and 
highlighter  in  honeysuckle  and  truly 
peach.  For  lips  and  cheeks  shades  include 
portrait  in  peach  powder  blusher  and 
mango  silk  lipstick.  Innoxa  (England)  Ltd, 
Units  15-18,  Hawthorn  Road,  Eastbourne, 
East  Sussex  BN23  6QX. 

The  Perfumers  Workshop  Ltd  have 
postponed  taking  over  handling  their  own 
distribution  in  the  UK  to  September  1.  In 
the  meantime,  distribution  will  be  handled 
by  Beauty  International  Fragrances  Ltd, 
931  Great  West  Road,  Brentford,  Middx. 
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Battery  of  ads 

Varta  are  backing  their  batteries  with  a 
four-week  television  advertising 
campaign. 

The  advertisements  major  on  the 
company's  German  heritage,  and  the 
storyline  develops  from  BMW's  exclusive  a 
use  of  Varta  car  batteries  in  their  prestige 
vehicles  to  consumer  use  of  dry  cell 
batteries.  The  campaign  covers  Granada, 
Yorkshire,  Scottish  TV,  HTV,  TVS,  TSW 
and  Ulster  TV  regions  and  the  company 
says  it  is  the  first  part  of  a  two  year  plan 
which  aims  to  position  Varta  as  a  major 
competitor  in  the  UK  battery  market. 
Varta  Batteries  Ltd,  48  London  Road, 
Staines,  Middx  CW18  4HQ. 


Sporting  chance 

Fuji  film  is  to  be  the  official  film  for  the 
second  world  championships  in  athletics 
to  be  held  in  Rome,  from  August  29  to 
September  6. 

The  event  is  to  be  televised  throughout 


the  world  and  there  are  to  be  six  Fuji 
signboards  around  the  tracks  which  are 
expected  to  be  seen  by  over  two  billion 
people  who  see  the  games  on  television, 
say  Fujimex  Ltd,  division  ofHanimex 
(UK)  Ltd,  Faraday  Road,  Dorcan, 
Swindon,  Wilts  SN35HW. 


New  look 

Future  supplies  of  Rikospray  Balsam  will 
be  packed  in  a  new  140g  canister,  with  an 
updated  label,  replacing  the  150g  pack. 
There  is  no  change  to  the  formulation  or 
the  price,  say  Riker  Laboratories,  Morley 
Street,  Loughborough,  Leics  LE11 1EP. 


Agent  change 

From  September  1 ,  the  selling  agents  for 
the  Bengue  range  of  products  will  be 
Thames  Laboratories.  The  products  they 
will  market  for  Syntex  are  Bengues  Balsam 
(original  and  greasy),  Pulmo  Bailly  and 
Metanium.  Thames  Laboratories  Ltd,  5 
Lower  Square,  Isleworth,  Middx  TW7 
6RL. 


New  POS  now  available  for  Savlon 
includes  a  free-standing  show  card  "for 
Savlon  dry.  A  Savlon  antiseptic 
disinfectant  shelf  edger  continues  the 
Savlon  Safe  theme.  A  Savlon  cream  and 
Savlon  dry  merchandiser  head  card  with 
Savlon  cream  shell  edger,  and  babycare 
shell  edger  complete  the  range.  The  new 
material  is  designed  to  back  up  current 
advertising  in  sporting  and  women's 
magazines.  Care  Laboratories  Ltd, 
Lindow  House,  Beech  Lane,  Wilmslow, 
Cheshire  SK95HG. 


Beware: 
Strong 
Currents. 


"«ISUSMII»  I lIC*; 


Panasonic  Industrial  UK  Lid,  280-290  Bath  Rd,  Slough,  Berks  SL1  6JG .Tel:  0753  73181 


Jumping  on  to  TV 


Jump  cereal  bars  are  being  promoted  with  television  advertising 
and  a  couponing  campaign  this  Summer. 

The  national  promotion,  targetted  at  households  with  children 
aged  between  5  and  15,  involves  the  door  to  door  distribution  of  1.5 
million  lOp  off  coupons  redeemable  against  either  the  three  bar 
multi-packs  of  Jump-in-choc  and  Jumbo  Jump  or  the  six  bar  family 
carton.  The  couponing  will  coincide  with  a  second  national 
television  campaign  on  TV  AM  and  four  week  bursts  on  ITV  in  the 
London  and  Granada  regions.  BN Biscuits  and  Foods,  10  Priests 
Bridge,  London  SW15. 

Slim-nite  from  Reevecrest 

Reevecrest  Healthcare  have  launched  Slim-nite,  a  capsule 
containing  three  amino  acids. 

Each  one  provides  250mg  L-arginine,  250mg  L-omithine  and 
25mg  L-camitine.  Adults  should  take  three  tablets  before  going  to 
sleep,  preferably  on  an  empty  stomach,  with  juice  or  water  but  not  a 
protein  drink,  say  Reevecrest.  But  they  should  not  be  taken  by 
people  who  are  either  pregnant,  under  18  years  old  or  suffering 
from  herpes  or  schizophrenia.  Packs  contain  a  14  day  course  of 
tablets  (£8.95).  Reevecrest  Healthcare  Ltd,  Highchurch  House, 
Church  Street,  Godalming,  Surrey  GU71EH. 

Tea  time  for  Vitalite  

Vitalite  are  distributing  Yunnan  Tuocha  tea  from  China.  The  tea  is 
low  in  tannin  and  is  free  from  artificial  ingredients  (lOOg,  £4.95). 

Studies  are  being  carried  out  in  China  and  France  to  evaluate  its 
effects  on  digestion  and  lipid  metabolism;  preliminary  work 
suggests  it  may  have  blood  lipid  lowering  activity.  VitalHe  Ltd,  291 
Cricklewood Lane,  London  NW2 2 JL. 
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Cream  and  Ointment  -  Containing  Hydrocortisone  BP  1% 
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PRODUCT 
Presentation  Efcortelan  P  Cream  and 
Ointment  contain  1-0%  Hydrocortisone  BR 
Indications  For  the  treatment  of  irritant 
dermatitis,  contact  allergic  dermatitis  and 
insect  bite  reactions. 

Dosage  and  administration  Use  sparingly 
over  a  small  area  once  or  twice-a-day  for  a 
maximum  period  of  1  week. 
Contra-indications  Do  not  use  on  the 
eyes  or  face,  ano-genital  region,  or  broken 


INFORMATION 

or  infected  skin.  Do  not  use  in  pregnancy 
without  medical  advice.  Not 
recommended  for  use  in  children  under  10 
years  of  age  without  medical  advice. 
Product  Licence  numbers  Efcortelan  P 
Cream  0004/0327.  Efcortelan  P  Ointment 
0004/0326. 

Product  Licence  holder: 

Glaxo  Operations  UK  Limited 
Greenford,  Middlesex  UB6  0HE 


Further  information  on  Efcortelan  P  (trade  mark)  is  available  on  request  from:  Glaxo  Laboratories  Limited,  Greenford,  Middlesex  UBS  0HE 


Leaders  in  topical  steroid  therapy 


ABDA  calls  for  VAT  cut 


With  the  General  Election  now  well 
behind  it,  the  Government  has  at 
last  begun  to  tackle  the  problem  of 
ever-increasing  health  costs. 

However,  its  hopes  of  making  relatively 
small  and  rapid  changes  in  health  funding 
appear  to  have  been  dashed.  Parliament 
has  now  agreed  to  a  proposal  from  the 
Social  Democrats  to  investigate  reform  of 
the  health  insurance  schemes  that  cover  90 
per  cent  of  the  population. 

The  ABDA  has  published  a  document 
containing  its  own  proposals  for  reform. 
Top  of  its  list  is  a  halving  of  VAT  on 
medicines  —  a  measure  which  has  one  of 
the  junior  health  ministers  among  its  many 
supporters.  But  he  has  already  warned  that 
ABDA's  idea  for  making  up  the  fiscal 
shortfall  by  increasing  taxes  on  alcohol 
and  tobacco  is  strenuously  opposed  by  the 
German  Treasury. 

ABDA  has  also  called  for  greater  use  of 
generics  and  Pis  —  suggestions  that  have 


not  received  unanimous  support  from 
pharmacists.  Other  ABDA  proposals 
include  liberalising  the  prescription  only 
rules,  the  use  of  repeat  prescriptions  and 
simplifying  the  supply  of  aids  to  the 
chronically  sick.  ABDA  is  opposed  to 
widening  the  negative  list  and  to  any 
increase  in  the  patient's  contribution  to  the 
cost  of  his  drugs. 

Support  for  ABDA's  stand  against 
some  methods  of  reducing  costs  has  come 
from  the  Hesse  Chamber  of  Pharmacists: 
96  per  cent  of  pharmacy  owners  said  they 
would  take  drastic  action  if  the  profitability 
of  their  shops  was  radically  reduced  by  the 
proposed  changes;  40  per  cent  would  alter 
their  staffing  arrangements;  19  per  cent 
would  use  capital  to  replace  staff  with 
medicines. 

Almost  a  quarter  would  replace 
pharmacists  by  lesser  qualified  staff  and 
about  one  in  nine  owners  would  give  up 
their  pharmacies  altogether. 


Pharmacists' 
buy  out 


In  a  surprise  move  aimed  at 
preserving  competition  among 
wholesalers,  Stada,  the  drug 
manufacturer  owned  by 
pharmacists,  and  three  pharmacist- 
owned  wholesaling  co-ops  have 
brought  share  in  Anzag,  the 
country's  leading  wholesaler. 

The  purpose  of  the  exercise,  which  has 
met  with  ABDA  approval,  was  to  prevent 
further  rationalisation  in  the  stiffly 
competitive  wholesaling  business  by 
stopping  a  group  of  four  wholesalers, 
already  linked  up  to  one  of  Germany's 
biggest  generic  producers  and  backed  by 
a  major  business  conglomerate,  from 
buying  up  Anzag. 


Third  world 
storm 


The  annual  conference  of 
Germany's  doctors  broke  up  in 
confusion  over  a  resolution  highly 
critical  of  the  country's  drugs 
industry,  which  was  described  as 
unethical  in  its  dealings  with 
'.mderdeveloped  countries. 

The  industry  was  accused  of  exporting 


drugs  that  had  been  withdrawn  from  the 
German  market  on  grounds  of  safety  or 
ineff icacy.  An  attempt  to  soften  the 
resolution  failed  as  many  delegates  had 
walked  out  and  there  was  no  quorum. 

The  equivalent  of  the  ABPI  reacted 
angrilu  to  the  motion,  stating  that  past 
lapses  had  been  stamped  out.  Latest 
figures  show  that  Germany  remains  the 
world's  biggest  exporter  of  medicines, 
with  47  per  cent  of  its  production  going 
abroad,  20  per  cent  to  the  Third  World. 


New  dosage 
form 


A  German  drug  company,  Desitin, 
has  patented  a  revolutionary  new 
dosage  form,  the  drug  wafer.  They 
believe  it  offers  greater  accuracy 
with  low  dosages  and  requires  less 
storage  space  than  tablets. 

Owing  much  to  developments  in  the 
printing  industry  that  allow  application  of 
minute,  yet  exact  amounts  of  substances 
per  unit  area,  the  drug  wafers  can  be 
made  like  a  sheet  of  perforated  postage 
stamps  or  as  peel-off  discs.  Information 
such  as  the  drug  name,  manufacturer, 
content,  batch  number,  expiry  date  and 
even  patient  instructions,  can  be  printed 
on  each  dosage  unit. 

The  wafer  may  consist,  for  example,  of 
an  inert,  water-soluble  carrier  layer, 
coated  with  the  drug-containing  solution, 
suspension  or  emulsion.  Cheap  and  easy 


to  manufacture,  the  wafer  can  contain  two 
incompatible  drugs,  applied  at  separate 
points.  Moisture  or  light-proof  layers  can 
be  incorporated  and  sustained  release 
achieved  by  placing  the  drug  between  two 
acid-insoluble  layers. 


Staff  pay 
resolved 


Agreement  has  been  reached 
between  employers  and  pharmacy 
staff  after  pay  talks  broke  down 
earlier  this  year. 

Backdated  to  January  1,  the  new 
contract  will  run  for  four  years  and 
represents  a  predictable  compromise.  The 
working  week  will  be  gradually  cut  from 
40  to  38  Vz  hours,  but  the  arrangements  for 
each  member  of  staff  will  be  left  to  the 
employer.  Alternatively,  the  40  hour  week 
can  be  retained,  and  staff  given  extra  paid 
time  off  or  more  money  in  lieu. 

An  increase  in  paid  hours  off,  to  four 
for  night  and  seven  for  Sunday  and  Bank 
Holiday  rota  duties,  or  with  corresponding 
rises  in  payment  from  about  £36  to  £64  per 
hour  for  pharmacists  has  also  been 
agreed,  as  has  a  rise  to  five  weeks 
maximum  annual  paid  holiday. 


The  latest  idea  to  reduce  drug  costs 
from  one  of  Bavaria's  leading  health 
insurance  schemes,  is  to  invite 
doctors  with  expensive  prescribing 
habits  for  an  informal  chat  with  a 
pharmacist. 

The  doctors  are  coached  in  the  more 
economical  use  of  drugs  by  a  member  of  a 
team  of  ten  pharmacists  paid  for  by  the 
health  insurance  schemes,  in  the  presence 
of  a  representative  of  the  doctors' 
professional  organisation.  Doctors  are 
given  one  year  to  change  their  ways. 

According  to  one  pharmacist,  two 
thirds  of  all  the  sessions  produce  a  positive 
response.  Predictably,  the  main  point  of 
conflict  in  these  90  minute  sessions  is  the 
therapeutic  freedom  of  the  doctor,  who 
nevertheless  apparently  regards  the 
pharmacist  as  an  independent  authority, 
whose  advice  is  more  acceptable  than  that 
from  the  health  insurance  schemes. 

These  reports  come  from  a  correspondent 
with  acknowledgements  to  the  German 
Pharmaceutical  Press:  Deutsche  Apotheker 
Zeitung  and  Pharmazeutische  Zeitung. 
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WHY  SHOULD  YOU 
RECOMMEND  NUROFEN? 


YOU  CANT  RECOMMEND  A 
MORE  EFFECTIVE  OTC  PAINKILLER 


DECAUSE  LATEST  CLINICAL  DATA 
I  SHOWS  THAT  YOUR  CUSTOMERS  CAN  1 
DUY  A  MORE  EFFECTIVE  PAINKILLER. 


MEAN 
PAIN 
RELIEF 
SCORES 


prescription  product  18  year  s  ago 
ibuprofen  has  brought  pain  relief  to 
millions  of  people.  It  has  been 
prescribed  by  doctors  in  more  than  10C 
countries  around  the  world. 

Nurofen  contains  only  ibuprofen. 

Since  its  OTC  launch  in  1983 
Nurofen  has  earned  a  12%  value  share 
of  the  analgesic  market  through 
pharmacies.  People  trust  Nurofen. 

But  don't  take  our  word  for  it.  In 
May  this  year  clinical  data  clearly 
showed  that  your  customers  can't  buy 
a  more  effective  painkiller. 


IBUPROFEN,  ASPIRIN  AND 
PARACETAMOL  COMPARED  IN  A 
COMMUNITY  STUDY 

BY  R.  M.  NOYELLE,  BSc,  MB,  BS,  DCH,  D.  M.  CROSSLAND,  FPS 

and  N.J.  PICKVANCE,  MRCR 

THE  PHARMACEUTICAL  JOURNAL,  MAY  2nd  I  987 

SUMMARY  AND  CONCLUSIONS 

A  total  of  414  patients  seeking  the  advice 
of  a  community  pharmacist  on  the  treatment 
of  headache  entered  a  controlled,  single  dose 
study  designed  to  compare  the  efficacy  and 
tolerability  of  ibuprofen  400mg,  aspirin 
650mg,  aspirin  1000mgand  paracetamol 
1000mg.  Data  were  returned  by  83,  82,  84  and 
90  patients,  respectively,  in  each  group. 

Thirty  minutes  after  drug  administration, 
ibuprofen  provided  significantly  more  pain 
relief  than  both  aspirin  650mgand  aspirin 
1000mg.  One  hour  after  drug  administration, 
ibuprofen  400mg  provided  significantly  more 
pain  relief  than  paracetamol  1000mg. 
Ibuprofen  provided  significantly  greater 
overall  pain  relief  than  either  aspirin  650mgor 
paracetamol  1000mg.  The  difference  in  efficacy 
between  ibuprofen  and  aspirin  1000mg  was 
not  statistically  significant. 

Nine  patients  reported  side  effects  after 
taking  ibuprofen,  17  after  aspirin  650mg,  18 
after  aspirin  1000mg  and  11  after  paracetamol. 

The  finding  that  ibuprofen  was  effective 
and  well  tolerated  in  the  treatment  of 
headache  confirmed  the  finding  of  earlier 
studies  carried  out  by  general  practitioners 
and  occupational  health  departments. 


THE  QUEEN'S  AWARD 

For  the  development  of  the 
revolutionary  analgesic,  ibuprofen, 
the  Research  Department  of  the 
Boots  Company  received 
The  Queen's  Award  for 
Technological  Achievement® 


CONTAINS  ONLY 


YOU  CAN'T  RECOMMEND  A 
MORE  EFFECTIVE  OTC  PAINKILLER 


AMD  YOU  WON'T  FIND  A  MORE 
HEAVILY  SUPPORTED  ANALGESIC. 


© 


This  year  NUROFEN  is  spending  a  massive  £3  million  on  a 
J  dramatic  new  TV  campaign. 


The  new  TV  commercial  will  be  telling  people  that  the/  can't  buy  a 
more  effective  painkiller  than  NUROFEN.  It  will  explain  that 
NUROFEN  contains  only  ibuprofen.  NUROFEN  is  fast,  effective 
and  gentle. 


For  the  last  2  years  NUROFEN  has  been  the  most  heavily 
supported  OTC  analgesic. 


© 

© 


Since  its  launch  in  1983  NUROFEN  has  already  become  clear 
market  leader  through  pharmacies. 


© 


NUROFEN  is  set  for  another  year  of  outstanding  performance. 
Are  you  ready  to  meet  the  demand? 
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A  BREAKTHROUGH  IN  PAIN  RELIEF 


12  TABLETS 


48  TABLETS 


24  TABLETS 


YOU  CANT  RECOMMEND  A  MORE  EFFECTIVE  OTC  PAINKILLER 


POINTS  OF  LAW! 


Talking  of  tax 

An  employer  may  sometimes  wish  to  add  to 
the  wage  or  salary  as  an  extra  incentive. 

The  trouble  is  that,  if  the  benefits  are  in 
the  form  of  cash,  the  Inland  Revenue  will 
insist  on  taking  its  share.  For  example,  a 
bonus  of  cash  in  the  Summer  or  at  Christmas 
is  fully  taxable,  as  if  it  were  part  of  ordinary 
income. 

But  there  are  one  or  two  concessions 
worth  noting.  A  gift  in  kind  worth  up  to  £30 
may  be  given  to  an  employee  in  recognition 
of  effort  or  just  as  a  goodwill  gesture.  This 
will  not  be  taxable,  and  the  employer  should 
be  able  to  write  it  off  as  a  business  expense. 
A  similar  situation  exists  for  an  office  party 
or  outing,  where  a  modest  amount  can  be 
spent  without  a  tax  liability.  No  fixed  sum  is 
laid  down  to  define  what  is  'modest'  but  £30 
per  head  would  seem  reasonable. 

Meal  vouchers  are  a  traditional  way  of 
adding  to  an  employee's  perks,  but  the 
amount  you  can  give  was  fixed  years  ago 
and  was  supposed  to  meet  the  cost  of  a  hot 
lunch.  So  the  value  of  vouchers  you  can  give 
without  their  being  taxed  is  15p  per  day  — 
which  is  hardly  the  cost  of  a  cup  of  coffee,  let 
alone  a  hot  mid-day  meal.  No  wonder  that 
some  staff  —  quite  illegally  —  save  them  up 
to  help  pay  towards  a  grocery  bill! 

Finally,  you  may  have  employees  who 
have  worked  for  you  for  a  long  time.  If  you 
want  to  give  cash  to  mark,  say,  20  years' 
service,  tax  will  be  payable.  However,  you 
can  give  a  gift  in  kind  where  an  employee 
has  worked  for  you  for  a  minimum  of  20 
years.  The  value  of  the  gift  can  amount 
under  the  tax  concession  to  a  maximum  of 
£20  for  each  year  of  service.  This  could 
mean  a  teletext  television  or  hi-fi  equipment 
including  a  compact  disc  player  —  without 
the  tax  man  being  involved. 


An  inspector 
calls  .  .  .  

Some  businesses  are  troubled  by  a 
multiplicity  of  officials  from  different 
government  departments  wanting  to  look  at 
books  and  records. 

For  example,  the  Department  of  Health 
and  Social  Security  might  want  to  inspect 
documents  about  statutory  sick  pay,  or  the 
statutory  maternity  pay  scheme.  Then  the 
Inland  Revenue  may  visit  to  clear  up  a 
number  of  issues  concerning  tax  affairs. 

A  scheme  has  now  been  put  into  effect  so 
that  the  Inland  Revenue  and  the  Department 
of  Health  and  Social  Security  will  co- 
ordinate the  planning  of  visits. 

Many  businessmen  or  women  often 
become  frustrated  because  it  appears  that 
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Inland  Revenue  Inspectors  do  not 
appreciate  the  problems  of  the  particular 
area  of  trade  in  which  businesses  are 
operating.  So  the  Inland  Revenue  is 
bringing  out  a  series  of  business  economic 
notes,  which  will  provide  the  Inspector  of 
Taxes  with  a  financial  and  business 
background  to  particular  areas  of  trade. 
These  will  be  used  when  examining  business 
accounts. 

Three  new  leaflets  will  also  be  published 
which  will  make  useful  reading  for  business 
people.  One  deals  with  why  and  how  the 
Inland  Revenue  visits  employers  to  check 
their  PA  YE  records.  Ask  for  leaflet  IR71. 
And  IR72  explains  why  and  how  the  Inland 
Revenue  investigates  a  trader's  accounts. 

Finally,  if  you  are  in  difficulty,  you  may 
wish  to  reach  a  settlement  with  the  tax 
people  at  the  end  of  an  investigation  and 
leaflet  IR73  explains  how  these  settlements 
are  negotiated. 

From  now  on,  each  Inland  Revenue  and 
DHSS  local  office  will  also  have  one 
nominated  officer  to  advise  on  the  status  of 
any  new  employee. 

Laying  down 
the  law 

In  business,  there  are  certain  periods  where 
work  is  slack  and  the  employer  may  not  need 
all  the  employees.  However,  rather  than 
declare  a  redundancy,  it  might  be 
appropriate  to  lay  off  an  employee  for  a 
number  of  days  or  weeks  without  pay,  but 
with  the  offer  to  return  to  work  at  the  end  of 
the  lay  off  period. 

Has  the  employer  the  legal  power  to  do 
this,  without  the  employee  being  able  to  seek 
some  remedy? 

Lay-offs  can  take  place  by  agreement 
with  the  individual  concerned,  either  at  the 
time,  or  if  the  terms  of  employment  state  that 
they  can  occur. 

In  some  sectors  of  trade  and  industry, 
there  are  also  collective  agreements  made 
with  unions,  where  lay-offs  can  take  place. 
But  if  there  are  no  such  agreements  —  what 
then? 

The  right  of  an  employer  to  lay  off  staff 


may  be  implied  where  there  is  a  long 
standing  custom  in  that  particular  branch  of 
trade  or  industry.  But  the  employer  may  be 
required  to  show  that  there  is  clear  evidence 
of  such  a  custom  or  practice,  and  also  to 
show  that  what  happens  is  reasonable. 

However,  as  far  as  the  law  is  concerned, 
no  such  right  can  be  implied  in  the  case  of 
what  are  called  "staff,"  ie  white  collar 
employees,  managers,  supervisors. 

The  fact  that  an  employee  has  agreed  to 
lay-off  on  one  particular  occasion  to  meet  a 
special  situation  does  not  imply  agreement 
to  be  laid  off  on  future  occasions. 

Where  an  employee  has  been  legally 
laid  off,  nevertheless  he  or  she  is  entitled  to  a 
guaranteed  payment  for  every  day  of  lay-off 
up  to  a  maximum  of  five  days  in  every  three 
months. 

In  cases  where  a  lay-off  has  occurred 
without  agreement,  the  employee  can  say 
the  contract  has  been  broken  and  that  he  or 
she  has  been  constructively  dismissed. 
Provided  all  the  other  requirements  set  down 
by  law  (eg,  two  years  qualifying  service  with 
the  employer)  are  fulfilled,  the  employee 
can  go  to  an  Industrial  Tribunal  and  claim 
compensation  for  unfair  dismissal. 

Bridge  over 
troubled  waters 

If  you  run  a  limited  company  there  are  now 
laws  to  help  if  your  business  runs  into 
financial  troubles. 

At  one  time,  if  a  company  was  insolvent, 
either  the  company  could  be  wound  up  or, 
through  quite  a  bureaucratic  process,  a 
Receiver  could  be  appointed.  The  Receiver 
could  dispose  of  what  assets  there  were,  and, 
in  very  limited  situations,  run  the  company 
for  a  time  to  see  whether  creditors'  claims 
could  be  met. 

Now,  a  new  procedure  helps  companies 
where  there  is  a  reasonable  prospect  of  a 
return  to  profitability  for  the  whole  or  part  of 
the  company  concerned. 

This  is  achieved  by  the  court's 
appointment  of  an  "administrator"  to 
manage  the  company.  An  administrator  can 
be  appointed  on  the  petition  of  the  company, 
or  its  directors,  or  a  creditor.  Once  the 
petition  is  presented,  there  is  protection  for 
the  business  in  that  the  company  cannot  be 
wound  up,  nor  any  steps  be  taken  to  enforce 
debts;  nor  may  any  of  its  property  or  assets 
be  seized  without  the  courts  permission. 

The  administrator  will  have  the  power  to 
do  everything  necessary  to  manage  the 
company's  affairs  —  including  the  dismissal 
and  appointment  of  directors.  He  has  to  put 
his  proposals  for  the  rescue  of  the  business  to 
creditors,  and  if  they  do  not  approve,  he 
reports  this  to  the  court,  which  can  then 
discharge  him. 
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Aptamil 

Babymilk 


milupa 

Milumil 


IK  mm 


For  a  gentle  start  to  bottle  feeding 


For  satisfying  bottle  feeding 


he  Fastest  Growing  Da 


Aptamil  and  Milumil  are  highly  recommended  and  growing  fast. 

•  More  hospitals  and  clinics  are  now  using  Milupa  babymilks 
than  ever  before. 

•  More  retailers  than  ever  are  responding  to  consumer  demand 
by  stocking  Milupa  babymilks. 

•  Milupa  babymilks  grew  by  +92%  in  1986.* 

More  and  more  mothers  choose  Milupa  babymilks  —  and  no 
wonder . . .Milupa  babymilks  are  as  close  to  breastmilk  as 
babymilkcan  be:- 

First  for  Closeness 

Taurine  addition  —  another  step  closer  to  breastmilk. 
First  for  Taste  and  Smell 

Even  the  fussiest  babies  take  to  Milupa  babymilks  because  the 
taste  and  smell  is  so  pleasant. 

First  for  Quality  Assurance 

Milupa's  rigid  quality  control  assures  mothers  of  complete  safety. 
Milupa  not  only  conduct  all  the  usual  safety  checks,  but  also 
screen  for  heavy  metal  contaminants  and  pesticides  to  an 
exceptionally  high  standard. 

First  for  Convenience 

Milupa's  uniquely  granulated  babymilks  are  easy  to  measure  and 
mix. 

What's  more,  mothers  go  on  to  buy  the  comprehensive  range  of 
Milupa  baby  foods,  rusks  and  drinks. 

So  grow  with  us.  Stock  the  two  Milupa  babymilks  Aptamil  and 
Milumil. 

Available  in  new  450g  and  900g  sizes.  For  further  information, 
contact  your  wholesaler  or  us,  direct,  on  01-573  9966. 

Milupa  Babymilks.  As  close  to  breastmilk  as  babymilk  can  be. 


IMPORTANT  Breast  milk  is  the  best  milk  for  a  baby.  A  doctor,  midwife,  nurse  or  health 
visitor  should  be  consulted  for  any  advice  needed.  If  a  babymilk  is  used  It  is  important  for 
the  baby's  health  that  all  preparation  instructions  are  followed  carefully. 


milupa 

Babymilks 

Aptamil  &  Milumil 

Milupa  Ltd.,  Milupa  House,  Uxbridge  Road,  Hillingdon,  Uxbridge,  Middlesex,  UB10  0NE. 


*  Independent  Market  Data.  £  sales 
%  change  year  on  year. 


ARKOCAPS  is  the  whole  powdered  plant  in  a  gelatine  capsule,  no  preservatives, 
no  excipients,  no  binders,  no  fillers.  Practical  and  beneficial.  The  ARKOCAPS 
range  comprises  30  products.  PHYTOSLIM,  PHYTOCARM,  PHYTOFEVERFEW, 
PHYTOPREMENSTRUAL,  PHYTOTRANQ,  PHYTOFLUID  

Produced  by  Laboratoires  Arkopharma,  Europe's  leading  PHYTOTHERAPY  Company. 
ARKOPHARMA,  Hindhead,  Surrey  GU26  6AA  Tel.  No.  042873  6442 
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TRADITIONAL  PLANTS  IN  CAPSULE  FORM 

The  essence  of  natural  health 
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STAYING  HEALTI 


RINGING  THE 

CHANGEf 


Fashions  come  and  fashions  go.  Whither 
the  skate-board  and  the  Hula-Hoop?  Will  the 
health  and  fitness  obsession  of  the  '80s  lose 
public  favour  too?  C&D  reports. 


Have  you  lost  touch  with  the  pleasures  of 
eating?  Many  Americans  fear  they  have;  a 
current  best-seller  in  the  US  is  "Making 
peace  with  food"  which  poses  that  key 
question.  Its  author  is  concerned  that  the 
obsessiveness  with  which  Americans  have 
organised  their  eating  patterns  over  the  last 
decade  has  been  counter-productive.  Not 
only  is  their  nutrition  suffering  but  their 
general  well-being  too! 

Nutritional  experts  and  the  all-important 
marketing  fraternity  believe  that  healthy 
eating  fanaticism  has  peaked.  It  is  being 
followed  by  a  wave  of  moderation,  Margaret 
Egan,  head  of  planning  and  marketing 
services  at  Ogilvy  and  Mather  Public 
Relations,  told  delegates  at  the  "Healthy 
Eating  Debate"  in  London  recently.  And  it  is 
reflected  in  the  current  advertising  strategy 
for  former  food  "baddies"  like  milk  and 
cream  (a  natural  source  of  calcium); 
potatoes  ("America's  favourite  vegetable"); 
and  beef  ("real  food  for  real  people").  The 
media  has  picked  up  the  change  in  attitudes 
too,  says  Ms  Egan.  Articles  which  would 
never  have  made  it  onto  a  page  two  years  ago 
are  now  appearing  in  the  high-quality 
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consumer  Press  extolling  the  virtues 
of . . .  steak  and  potatoes! 

But  fear  not  for  that  comer  of  your  shop 
devoted  to  healthy  eating.  Be  aware  of  the 
"new  moderation"  but  rest  assured  that 
pharmacy's  future  in  this  sector  is  safe.  It  is 
the  health  food  outlet  with  more  on  offer  to 
the  consumer  that  has  most  to  lose.  The 
healthy  eating  craze  of  this  decade  leaves  a 
legacy  that  cannot  be  consigned  to  the  attic 
or  jumble  sale.   Consumers  who  have 
adopted  the  lifestyle  and  felt  the  benefits  are 
not  likely  to  drop  it  because  it  ceases  to  be 
fashionable.  The  pharmacists'  stronghold  in 
this  market  is  the  vitamins,  minerals  and 
dietary  supplements  which  will  continue  to 
play  an  important  role  in  the  diet  of  millions. 
An  increasingly  important  one  too,  as 
medical  research  into  diet  and  diet-related 
illnesses  continues  apace.  And  at  last  we  are 
seeing  some  results  and  some  recognition 
from  the  DHSS  —  for  dietary  supplements 
like  Maxepa  and  Pregnavite  Forte  F 
(p362).  So  ignore  the  rumblings  from 
across  the  Atlantic;  health  still  means 
wealth  for  the  pharmacists  who  choose  to 
cash  in  on  the  public's  interest. 
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When  it  comes  to  advertising  we've  never  jBL  ( 
been  one  to  just  dip  our  toe  in  the  water. 

We  much  prefer  to  make  a  splash  than 
a  ripple  any  day. 

Which  is  why  sales  of  Seven  Seas  pure  |||| 


cod  liver  oil  doubled  following  last  years  nali 
wide  advertising  campaign.  So  this  year  w< 
spending  roughly  twice  as  much. 

That's  three  quarters  of  a  million  poijs 
on  a  national  TV  campaign,  plus  one  quarteril 
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THIS  AUTUMN 
WE'LL  BE  MAKING 
AN  EVEN  BIGGER 
SPLASH 


llion  pounds  in  newspapers  and  magazines.  of  Seven  Seas  pure  cod  liver  oil  in  time  fo 

turally  we'll  be  supporting  this  once  again  at  our  autumn  campaign.  We  expect  the 

point-of-sale  with  some  pretty   ^  ^  effect  on  sales  to  be 

pressive  display  material.  Ojl^V  JQ/JN    oJL/Vo    nothing  short  ^  ? 

sure  you  take  plenty        For  healthy  pr  ofi  tS      of  dramatic. 

SEVEN  SEAS  HEALTH  CARE  LTD,  HEDON  ROAD,  MARFLEET,  HULL  HU9  5NJ.  TEL:  0482  75234  /         '  'j^X? 

mi 
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STAYING  HEALTHY: 


Booker  focus  on  pharmacy 

Booker  are  concentrating  more  on 
pharmacy  outlets  in  1987-88  and  sales  force 
reorganisation  means  that  for  the  first  time 
ten  representatives  will  deal  solely  with 
pharmacies. 

The  chemists  sector  is  increasingly 
important  to  the  company,  says  Healthcrafts 
brand  manager  Daphne  Boothman,  as  the 
market  is  shifting  away  from  the  traditional 
health  food  area.  Growth  is  put  at  around  12 
per  cent  for  pharmacies  this  year. 

In  1986  the  dietary  supplements  market 
had  sales  of  £83. 6m  and  it  is  growing  at 
around  8  per  cent,  says  the  company.  Major 
growth  areas  are  the  multi  and  single- 
vitamin  sector,  comprising  29  per  cent  of  the 
market.  Vitamin  C  sales  are  up  24  per  cent 
on  last  year.  Healthcrafts  seek  to  further 
boost  the  market  with  a  promotion  on 
vitamin  C  running  to  September  with  a 
special  value  pack.  The  Royal  Jelly  range  is 
to  be  extended  with  the  launch  of  high 
potency  Royal  Jelly  600mg. 

The  complete  Healthcrafts  range  will  be 
supported  with  an  £800,000  spend  on 
advertising  until  Spring  1988.  Booker 
Health  Foods  Ltd,  Healthways  House,  45 
Station  Approach,  West  Byfleet,  Surrey. 

'Q'  tips  from  New  Era 

New  Era's  biochemic  tissue  sales  are  being 
promoted  in  specialist  health  magazines 
while  a  £100,000  campaign  for  Combination 
Q,  the  catarrh  remedy,  will  run  in  The  Sun, 
Daily  Express,  The  Mail,  The  Mirror  and  the 
TV  Times.  New  POS  material  includes  a 
display  unit,  window  poster  and  information 
leaflet.  Seven  Seas  Health  Care  Ltd, 
Marileet,  Kingston  -  Upon  -Hull  HU9  5NJ. 

Hotels  and  the  'Garlic  Guru' 

Hofels  Garlic  Pearles  will  be  supported  with 
a  £250,000  advertising  campaign  in  1987-88 
in  the  women's  Press,  specialist  health 
journals  and  Sunday  colour  supplements. 
Hofels  say  they  are  capitalising  on  the 
interest  in  garlic  generated  by  the  regular 
broadcasts  of  the  "Garlic  Guru",  Dr 
Stephen  Fulder.  The  company  claims 
distribution  of  51  per  cent  in  all  pharmacies. 
New  point  of  sale  material  is  available  from 
Seven  Seas  representatives. 

Seven  Seas  back  to  nature 

Seven  Seas  Healthcare,  for  one,  see  no 
reason  to  believe  that  the  trend  in  growth  of 
vitamins,  minerals  and  herbals  will  diminish. 
The  '80s  is  the  decade  that  the  British  went 
back  to  nature  with  a  vengeance  the 
company  says. 

Last  year  the  total  sales  of  vitamins  and 
mineral  supplements  topped  £78m,  an 
increase  of  20  per  cent  on  1985. 
Multivitamins  were  up  10  per  cent,  single 
vitamins  and  supplements  up  23  per  cent 
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evening  primrose  oil,  garlic  and  Royal  Jelly. 
One-a-day  formulations  are  increasingly 
popular,  too,  he  says. 

"The  public  is  buying  more  single 
ingredient  products,  particularly  in  the 
minerals  sector,  rather  than  opting  for  the 
blanket  formulations.  This  suggests  more 
awareness  of  what  a  particular  mineral  does 
and  the  dangers  of  deficiency,"  he  says. 
Research  shows  that  the  public  is 
demanding  more  natural  ingredients; 
vitamins  and  minerals  from 
vegetables  and  marine  sources 
rather  than  artifically 


while 
sales  of 
minerals  and 
cod  liver  oil  in- 
creased by  70  per 
cent  and  39  per  cent 
respectively,  reports  the 
company.  Sales  of  Seven 
Seas  products  have  behaved 
accordingly,  outstripping  the 
average  increase  for  the  total 
market   through  independent 
chemists  and  drug  stores  over 
the  last  three  years,  they  claim. 
The  company  says  it  is  the  brand 
leader  in  this  market  and  its  range 
now  accounts  for  over  30  per  cent 
of   the   market   through  inde 
pendent  pharmacies. 

Marketing  manager  Tom  Harding 
says  the  greatest  potential  for  sales  lies 
with  natural  products  such  as  cod  liver  oil, 


Chemist  &  Druggist  22  August  1987 


produced  products,  he  adds.  This  is 
reflected  in  the  popularity  of  those  products 
free  from  sugar,  preservatives  and 
colourings. 

In  October  Seven  Seas  will  launch  its 
"biggest-ever"  promotional  boost  for  Pure 
Cod  Liver  oil  with  a  £750,000  national 


television  campaign.  A  £200,000  Press 
campaign  throughout  the  Winter  will  focus 
on  the  new  easy-grip  packs  and  new  POS 
material  will  be  available. 

Quest  lest 

Quest  say  Gammaoil  is  the  fastest  growing 
oil  of  evening  primrose  brand  in  the 
specialist  healthfood  trade  and  more  retail 
pharmacists  are  now  showing  interest.  The 
company  cites  a  recent  trial  at  the 
Department  of  Obstetrics  and  Gynaecology, 
Hudding  University,  Sweden,  which  they 
believe  confirms  the  benefit  of  taking 
evening  primrose  oil  for  pre-menstrual 
tension.  Nineteen  healthy  women  between 
the  ages  of  25  and  48  were  given  OEP  and 
asked  to  assess  their  response  to  symptoms  of 
irritability,  swollen  abdomen,  tender  breasts 
and  depression.  Researchers  claim  a  60-70 
per  cent  improvement  in  symptoms  by  the 
second  cycle.  Quest  Vitamins  UK  Ltd,  Unit 
1,  Premier  Trading  Estate,  Dartmouth, 
Middleway,  Birmingham  B744T. 


Healthy  Herbals 


Seven  Seas  Herbal  remedies  report  a  growth 
in  sales  of  14  per  cent  since  January  and 
claim  distribution  in  60  per  cent  of  all 
pharmacies.  Promotional  plans  for  1987-88 
include  range  advertising  in  the  women's 
Press,  while  Restful  Night  tablets  are  singled 
out  for  an  individual  campaign.  A  pre- 
packed unit  is  on  offer  containing  Nerve 
tablets,  Restful  Night  tablets,  and  New  Era 
stress  tablets.  Details  from  Seven  Seas 
representatives. 


Intercare  Calcium 

Intercare  are  the  latest  company  to 
launch    the    health  media's 
current   favourite   mineral  — 
calcium.  Calcium  Factor  500, 
a  one-a-day  supplement  is  now 
available  in  packs  of  50  (£2.75) 
and  is  being  supported  with  a 
£500,000  advertising  campaign 
in  the  women's  Press.  Intercare 
Products  Ltd,  Fishponds  Road, 
Wokingham,  Berkshire  FtGll 
2QD. 


Fisons  forecast 

Vitamins  and  supplements  are  throwing  off 
their  medicinal  and  restorative  image  and 
moving  into  the  health  and  beauty  sector, 
say  Fisons,  manufacturers  of  Sanatogen. 
This  market  now  constitutes  the  second 
largest  OTC  sector  after  analgesics  with  one 
in  four  women  now  taking  a  supplement, 
says  the  company.  Multivitamins  are  being 
purchased  for  general  health,  and  single 
vitamins  for  specific  health  reasons.  In  line 
with  consumer  demand  Fisons  have  recently 
removed  all  additives,  colourings  and 
flavourings  from  their  multivitamins, 
multivitamins  plus  iron,  children's  vitamins 
and  vitamins  B,  C  and  E.  They  all  now 
provide  the  full  recommended  daily 
allowance  and  vitamins  B6,  B12  and  folic 
acid  have  been  added  to  the  multivitamins. 

Fisons  say  they  have  consistently 
supported  the  market  through  advertising, 
outspending  all  other  brands  on  television  m 
1986.  The  "Do  you  feel  alright"  commercials 
are  being  repeated  in  1987.  The  company 
says  it  is  meeting  the  demand  for  more 
information  with  its  Vitamin  Information 
Library  and  the  series  of  free  booklets  are 
available  through  a  POS  leaflet  or  in-pack 
leaflets.  Fisons  PLC  Pharmaceutical 
Division,  12  Derby  Road,  Loughborough, 
Leics  LE11  0BB. 
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Roche  support  for  Redoxon 

A  "buoyant"  market  best  describes  the  UK 
vitamins  and  dietary  supplements  sector,  say 
Roche,  with  unit  sales  up  10.7  per  cent.  The 
company  agrees  with  Booker  that  vitamin  C 
is  the  fastest  growing  sector  with  sales 
showing  an  increase  of  31  per  cent  year  on 
year.  This  is  reflected  by  a  "strong" 
performance  from  Redoxon  with  year  on 
year  growth  from  a  65  per  cent  to  a  69.5  per 
cent  share  of  the  sector.  Chewable  Redoxon 
Orange  sales  are  up  30  per  cent,  sayitache. 
But  there  is  still  scope  for  development  and 
Roche  are  increasing  brand  support  and 
have  introduced  new  packaging  for  the 
effervescent  range. 

Vitamin  B6  sales  have  been  in  decline  — 
perhaps  as  more  "cures"  for  pre-menstrual 
tension  receive  publicity  —  but  some 
improvement  is  now  evident.  Roche  claim 
32.6  per  cent  share  of  the  market  for  brand 
leader  Benadon,  and  for  Pyridoxine  Roche, 
a  22  per  cent  share.  Becosyn  and  Benerven 
are  benefitting  from  the  increased  demand 
for  vitamin  B  with  sales  ahead  of  sector 


Effervescent 
1000  mg 


Effervescent 
1000  mg 


Effervescent 
1000  mg 


10  BLACKCURRANT 


development.  Vitamin  E  is  keeping  pace 
with  this  activity  too,  and  sales  are  double 
that  of  last  year  (  +  50.3  per  cent).  Sales  of 
Ephynal  are  increasing  in  line  with  sector 
growth,  say  Roche.  Roche  Products  Ltd ,  PO 
Box  8,  Broadwater  Road,  Welwyn  Garden 
City,  Herts. 


Essentially  the  best 


Only  the  best  varieties  of  Evening 
Primrose  have  been  used  to  make 
the  Efamol  range  to  provide  you  with 
a  consistently  rich' source  of  GLA 
(Gamma  Linolenic  Acid)*  which  the 
body  can  use  for  the  production  of 
key  biological  regulators  called 
Prostaglandins. 

Add  to  this  the  other  high  quality 
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features  of  Efamol  -  special 
production  techniques,  continuing 
research  in  top  UK  Medical  Schools, 
and  an  extensive  range  of  products 
for  most  dietary  requirements,  and 
you  can  see  why  so  many  people 
choose  Efamol 

So  why  not  look  at  the  range  and 
make  vourchoice. 


Efamol  Efama 


Efumol 

u 


*  Efamol  is  high  in  polyunsaturates  and  low  in  saturates 
Distributed  for  Efamol  Ltd  bv  Bntanma  Health  Products  Ltd  .  Forum  House.  41-75  Bnghton  Poad,  Pedhill.  SuTev  PHI  6Y5 
Telephone  Pedhill  75741  Efamol"  and  jl  are  Registered  Trade  Marks  of  Efamol  Ltd  Pef  BH063/14106 
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Beecham  back  C-Vif 

Beechams  relaunched  C-Vit  this  Summer 
and  orange  and  lemon  barley  flavours  join 
blackcurrant.  Vitamins  C,  B12,  D  and  B6  are  ] 
included  in  the  concentrated  fruit  drink  I 
which  is  free  from  artificial  colourings  and 
flavourings.  The  brand  will  be  advertised  for 
the  first  time  on  television  this  Autumn  with  a  ! 
£1.5m  campaign  starting  in  September.  I 
Brand  manager  Roger  Scarlett-Smith  says 
the  juice  market  alone  is  worth  £250m  at  rsp 
and  provides  pharmacists  with  a  profitable 
opportunity. 

Beechams'  Vykmin  multivitamin  and  I 
mineral  capsules  now  contain  the  full 
recommended  daily  amount  of  all  major 
vitamins  and  iron  in  a  capsule,  says  the 
company.  Phyllosan  and  Iron  Jelloids  are] 
now  available  in  blister-packs.  Beecham 
Health  Care,  Beecham  House,  Great  West ' 
Road,  Brentford,  Middlesex  TW8  8BD. 

Rev  Up  and  "impulse"  Perles 

Lanes  have  launched  two  new  products  this 
Summer  —  one-a-day  Garlic  and  Parsley 
Perles,  and  Rev  Up,  a  high  potency  vitamin 
and  ginseng  supplement. 

Rev  Up  (30,  £3.25)  is  the  first  Lanes 
product  to  have  a  brand  name  that  implies  l 
what  it  does  rather  than  what  it  is,  says 
marketing  manager  Vere  Awdry.  "It  is 
relying  on  a  lifestyle,  and  it  is  the  first  time  j 
the  company  has  tried  to  form  a  specialist 
consumer  niche."  Rev  Up  will  be  heavily' 
promoted  in-store  with  POS  material  and  a 
national  colour  advertising  campaign; 
breaks  in  the  Autumn.  Trade  and  consumer 
promotions  will  follow.  The  product  is 
distributed  by  lacksons  of  Crediton,  Devon. 

Garlic  and  Parsley  Perles  (30,  £1.29)  join 
the  Lusty's  range  but  the  company  has! 
moved  away  from  the  familiar  style  to  more  I 
consumer-oriented  blister  packing  aimed  at 
impulse  purchasing.  Advertising  breaks  in 
September  and  will  focus  on  other  garlic 
products  too,  and  POS  material  is  available. 
GR  Lane  Health  Products  Ltd,  Sisson  Road, 
Gloucester  GL1  3QB. 
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E.G.'s  ginseng  revival 

English  Grains  are  backing  Red  Kooga 
Ginseng  with  a  £150,000  promotional  spend 
this  year  and  a  relaunch  and  repackaging  is 
planned  for  Autumn. 

Red  Kooga  was  the  first  ginseng  brand 
available  in  the  UK,  says  the  company,  and 
has  always  held  its  brand  leader  position  — 
currently  around  a  60  per  cent  share  of  the 
£7m  market.  Ginseng  was  one  of  the  first 
food  supplements  to  achieve  commercial 
success  here  and  sales  doubled  from  £3m  in 
1979  to  £6m  in  1981.  The  market  has  grown 
more  slowly  since  then  but  English  Grains 
anticipate  another  period  of  rapid  growth 
because  of  renewed  media  interest  and  the 
results  of  further  research  into  the  root's 
properties.  New  POS  material  will 
accompany  the  updated  packaging. 

The  Beauty  from  Within  range  of 
multivitamin  and  mineral  supplements  is 
being  supported  with  a  six-figure  spend  and 
colour  advertising  in  Vogue  and 
Cosmopolitan.  New  POS  material  will  be 
available  from  September. 

The  company  launched  Calcia  in 
March,  a  calcium,  iron,  and  vitamin 
supplement,  and  brands  manager  Robert 
Smith  says  distribution  and  sales  are  six 
months  ahead  of  schedule.  Calcia  is  heavily 
advertised  in  selected  womens'  Press  with 
new  POS  material  from  September.  English 
Grains  Marketing  Ltd,  Park  Road, 
Overseal,  Burton -on  -  Trent  DE12  6JT. 

Rule  Britannia 

Britannia  claims  brand  leadership  in  the 
evening  primrose  oil  market  with  the  Efamol 
range.  Sales  through  the  chemist  trade  now 
account  for  £2m  at  rsp,  says  marketing 
manager  Martin  Last.  He  puts  growth  at  18 
per  cent.  The  range  will  continue  to  be 
promoted  through  trade  and  consumer  Press 
advertising  and  PR  editorial,  while  Efamol 
Marine,  a  combination  product  containing 
fish  oils  and  evening  primrose  oil,  will  be 
heavily  supported  to  coincide  with  the 
introduction  of  Maxepa,  say  Britannia 
Health  Products  Ltd,  Forum  House,  41-75 
Brighton  Road,  Redhill,  Surrey  RH1  6YS. 

Health  and  Diet  progress 

The  Health  and  Diet  Food  Company  claims 
steady  progress  in  sales  to  the  chemist  trade, 
with  two  supplements  aimed  at  slimmers 
showing  most  potential.  Sales  of  Figure  Trim 
8  are  up  30  per  cent  and  Waterfall,  15  per 
cent  since  last  year,  says  the  company. 
Advertising  will  continue  in  the  womens' 
Press,  in  Cosmopolitan,  Good 
Housekeeping,  Options,  Woman's  Own  and 
Woman's  Realm,  and  Today  newspaper,  and 
specialist  healthfood  publications.  The 
Health  &  Diet  Food  Company  Ltd,  Seymour 
House,  South  Street,  Godalmmg,  Surrey 
GU71BA. 
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Health  food  sales  jum; 

SALES  OF  health  foods  are  at  —  was  £10  04  per  person 
record  levels  as  Britain's  house-  week. 
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SALES  OF  health  f„™ 
record  levels  as  Britain's  house- 
wives continue  to  turn  their  backs 
on  fatty  diets,  according  to  figures 
out  today 

Fruit  juice,  wholemeal  bread 
id  low-fat  milk  have  shown  the 
larpest  nse,  says  the  Ministry  of 
md  Food 
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Stop  Press! 


exactly  constitutes  a 
healthy  diet?  Just  when  we'd 
got  used  to  the  idea  of  low  salt, 
low  sugar,  low  fat.  high  fibre 
and  beans  and  lentils  with 
everything,  another  nutritional 
expert  pops  up  to  put  us  right. 
Here  is  a  small  selection  of 
what  has  made  the  heat"  111  huts-,:, 

"Muesli  belt  nutrition"  was  a  new  phrase 
taken  up  with  glee  by  the  Press.  It  was  coined 
by  Professor  Vincent  Marks  of  Surrey 
University,  at  a  conference  last  year.  He 
applied  it  to  the  offspring  of  well-meaning, 
health-conscious  parents  who  plied  their 
little  darlings  with  high-fibre.  Apparently, 
children  then  have  to  chew  so  much  before 
they  swallow,  they  just  don't  get  enough  to 
eat.  The  British  Medical  Association  reports 
it  has  no  evidence  for  phenomenon. 

Meanwhile,  a  research  group  which 
goes  under  the  title  of  The  Social  Affairs 
Unit,  launched  an  attack  on  currently 
popular  views  of  what  we  should  or  shouldn't 
eat,  which  are  based  on  "'passing, 
inconclusive  and  unscientific  evidence",  '^l 
diet  ol  reason:  sense  and  nonsense  in  the 
healthy  eating  debate"  is  compiled  by  a 
panel  of  nutritional  scientists,  doctors  and 
educationalists  and  draws  some 
controversial  conclusions.  For  example,  on 
sugar:  the  only  disease  that  the  sweet- 


toothed  among  us  need  fear  is  tooth  decay; 
salt  and  hypertension:  there  is  no  conclusive 
evidence  that  too  much  salt  is  the  cause,  nor 
that  hypertensives  have  a  higher  salt-intake; 
fat  and  heart  disease:  considerable  evidence 
exists  to  undermine  the  view  that  these  are 
linked;  high  fibre  intake:  linked  with  an 
increased  incidence  of  some  diseases 
including  stomach  cancer. 

News  from  America  reached  us  that  the 
US  Government's  Food  and  Drug 
Administration  no  longer  sees  sugar  as  a 
health-hazard.  A  special  "task  force" 
reported  that  there  is  no  reason  why  people 
in  the  UK  and  US  should  reduce  sugar 
intake.  A  survey  of  scientific  papers  from 
around  the  world  had  failed  to  link  sugar 
with  obesity,  diabetes,  high-blood  pressure, 
hyperactivity,  or  heart-disease. 

Confusing  isn't  it?  Enough  to  dnve  you  to 
the  nearest  bacon  buttie  and  chips,  and 
Edwina  Curne  can  go  take  a  running  jump. 
But  it  seems  Britain's  housewives  are  taking 
such  reports  with  a  pmch  of  salt  (a  very  small 
pinch).  Sales  of  fish,  brown  bread, 
vegetables  and  fruit  juice  are  all  on  the 
increase.  The  average  household  is 
consuming  less  milk  (and  more  skimmed), 
less  butter  and  margarine,  less  sugar  and 
cakes,  and  more  cheese  and  fruit,  says  the 
National  Food  Survey  for  the  second  guarter 
of  1986.  A  revolution  in  the  nation's  eating 
habits  has  taken  place  and  healthy  eating  is 
here  to  stay  —  American  influence  not 
withstanding!  (p355). 
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Health  food  outlets 
under  pressure? 


Manufacturers  are  unanimous. 
Consumers  are  getting  "Vit  fit"  a 
la  Cortland,  and  popping  a  pill 
or  more  each  day  to  ensure 
their  fair  share  of  vitamins  and 
minerals.  But  SDCs  Glenn 
Flackett  is  a  little  more  cautious 
as  he  assesses  the  market. 

Yes,  the  vitamins  market  as  a  whole 
continues  to  grow,  but  only  in  line  with 


comes  from  the  drugstores  and  grocers. 
Health  food  shops  are  missing  out  on  this 
growth,  he  adds:  "Three  years  ago  health 
food  shops  accounted  for  over  25  per  cent  of 
the  market  but  now  have  less  than  20  per 
cent  of  sales." 

Other  dietary  supplements  are  showing 
accelerated  growth  as  distribution  expands 
beyond  the  health  food  stores.  Minerals,  cod 
liver  oil,  garlic  pearles  and  evening  primrose 
oil  now  account  for  sales  of  £20m,  up  20  per 
cent  on  last  year. 


UK  vitamins  market 

Type 

Sterling  Sales 

%  Change 

Brand  leader 

Multivitamins 

£39m 

-3 

Sanatogen 

B  vitamins 

£9.3m 

+  1 

Healthcrafts 

Vitamin  C 

£8.6m 

+  23 

Redoxon 

Vitamin  E 

£6m 

+  39 

Seven  Seas 

Other  vitamins 

£l.lm 

+  8 

Healthcraits 

Source:  Syndicated  Data  Cc 

msultants 

inflation,  he  says. 

He  confirms  manufacturers'  claims  that  it 
is  vitamins  C  and  E  showing  substantial 
growth,  but  he  is  less  optimistic  about  the 
multivitamin  preparations  which  showed  a 
small  decline  last  year.  The  total  vitamins 
market  to  June  1987  was  worth  £64m,  which 
is  up  4  per  cent,  says  Mr  Flackett. 

Outlet  share  is  beginning  to  change. 
Boots  continues  to  be  the  most  important 
outlet  with  about  one  third  of  the  market  but, 
as  ever,  pharmacy's  greatest  challenge 


Sales  through  pharmacies  (excl  Boots) 
and  drugstores:  year  ending  April  1987 

Multivitamins 

£000  at  rsp 

Total  GB 

9,300 

Independent  pharmacies 

62% 

Multiple  pharmacies 

18% 

Drugstores 

20% 

Vitamin  C 

£000  at  rsp 

Total  GB 

3,536 

Independent  pharmacies 

67% 

Multiple  pharmacies 

21% 

Drugstores 

12% 

Vitamin  B6 

£000  at  rsp 

Total  GB 

1,190 

Independent  pharmacies 

71% 

Multiple  pharmacies 

19% 

Drugstores 

10% 

Source:  Nielsen  Marketing  Research 

Weleda  Autumn  offer 

Weleda's  Calendula,  Arnica  ointments  and 
A  vena  Sativa  Comp.  are  now  available  from 
Macarthy's,  Unichem  and  Vestric.  All  three 
products  are  supported  regularly  by 
heavyweight  advertising  in  the  national 
Press  and  women's  magazines,  says  the 
company.  Throughout  August  and 
September  Weleda  is  offering  10  per  cent  ofl 
normal  trade  price  when  pharmacists  order 
via  their  usual  wholesalers.  Weleda  (UK) 
Ltd,  Heanor  Road,  Ilkeston,  Derbyshire 
DE78DR. 

Potter's  pamphlets 

Potter's  are  celebrating  175  years  in  the 
herbal  remedies  business  this  year.  The 
company  will  continue  advertising  in  the 
national  and  women's  Press,  appearing 
regularly  in  the  Sunday  Express  and  She. 

POS  material  is  available  for  many 
products,  particularly  the  seasonal 
remedies,  say  Potter's.  A  bedtime  story 
pamphlet  is  free  with  Balm  of  Gilead  cough 
mixture. 

Itona,  the  healthfood  manufacturers  that 
are  part  of  the  same  group,  are  concent- 
rating on  a  range  of  dairy-free  confectionery 
after  the  success  of  their  Easter  eggs  earlier 
this  year.  Other  products  range  from  soya 
beanmilk  puddings,  vegetarian  canned 
meats  and  beanmilk  confectionary.  Potter's 
(Herbal  Supplies)  Ltd,  Leyland  Mill  Lane, 
Wigan,  Lanes  WN1  2SB. 


Have  dietary 
supplements 
come  of  age? 

Supplements  are  superfluous  to 
a  balanced  diet,  say  the 
experts,  but  what  of  their  role 
in  preventing  disease?  This! 
year  two  supplements  — 
Maxepa  and  Pregnavite  Forte 
F  —  have  won  recognition  from 
the  Licensing  Authorities  for 
their  prophylactic  potential. 
C&D  considers  the  evidence. 

Maxepa  made  an  historic  move  from  the 
healthfood  shelves  to  the  dispensary  in  May 
when  it  was  launched  to  the  medical; 
profession  as  a  blood  lipid  lowering  agent,  | 
available  on  prescription,  for  the  treatment 
of  hypertriglyceridaemia.  The  Eskimo  link  is 
by  now  well-documented;  it  was  thei 
discovery  of  the  relatively  low  incidence  of 
coronary  heart  disease  in  this  community 
that  led  investigators  to  consider  the  Eskimo 
diet,  with  its  high  intake  of  fatty  fish,  fish  oil 
and  other  marine  food  being  the  key. 
Comparisons  with  the  Western  diet  showed 
that  Eskimos  were  eating  more 
polyunsaturated  fats,  predominantly  of  the 
linolenic  series  (omega-3)  rather  than  the 
linoleic  series  (omega-6). 

The  consequences  of  the  dietary 
diiierences  were  reflected  in  the  differences 
between  Eskimo  and  Western  European 
blood  lipid  profiles.  Eskimo  serum 
triglyceride  levels  were  found  to  be 
significantly  lower,  and  while  total 
cholesterol  levels  were  broadly  similar,  the 
ratio  of  high  density  lipoprotein  (HDL) 
cholesterol  to  low  density  and  very  low 
density  (LDL  and  VLDL)  cholesterol  was 
around  one  to  one  compared  to  one  to  four 
or  five  in  Europeans  and  Americans.  This  is 
significant  because  relatively  high  LDL  and 
VLDL  levels  are  a  risk  factor  in  CAD. 

Maxepa  provides  two  omega-3  fatty 
acids:  eicosapentaenoic  acid  (EPA)  and 
docosahexaenioc  acid  (DHA).  In  addition  to 
their  triglyceride  lowering  potential,  they 
are  also  thought  to  influence  platelet  action 
and  may  reduce  blood  viscosity. 

Duncan  Flockhart  &  Co.  —  the  cardio- 
vascular experts  within  the  Glaxo  Group 
who  have  taken  over  responsibility  for 
Maxepa  from  Seven  Seas  —  will  be 
investigating  these  areas  and  many  others  to 
build  up  a  better  clinical  profile  for  the 
product.  DF  want  to  look  at  its  effect  in 
patients  with  established  CAD,  those  with 
angina,  and  in  patients  who  have  undergone 
angioplasty.  Maxepa  may  also  be  of  benefit 
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in  post -myocardial  infarction  and  the 
company  hopes  to  instigate  a  trial  to 
determine  its  effect  on  prognosis. 

If  the  Maxepa  move  from  healthfood  to 
"P"  medicine  signified  a  change  of  attitude 
at  the  Department  of  Health,  then  events 
earlier  this  Summer  confirmed  it.  In  July, 
Bencard  —  a  Beecham  prescription 
medicine  business  —  announced  that  its 
vitamin  and  mineral  preparation,  Pregnavite 
Forte  F,  had  been  approved  for  the 
following  use:  "to  reduce  the  risk  of  spina 
bifida,  or  anencephaly,  in  babies  born  to 
women  who  have  previously  given  birth  to 
one  or  more  babies  (or  aborted  a  foetus)  with 
a  neural  tube  defect  (NTD). 

The  incidence  of  NTD  varies  from 
country  to  country  and  it  has  been  suggested 
that  the  UK  has  a  higher  incidence  than  the 
rest  of  Europe.  The  UK  also  shows 
significant  regional  variation.  Around  1,000 
babies  are  bom  in  the  UK  with  NTD  each 
year  and  an  equal  number  aborted. 

But  it  is  the  recurrence  rate  of  NTD 
which  is  particularly  significant.  Mothers 
who  have  already  bome  one  child  with  NTD 
have  a  1  in  20  risk  of  doing  so  again.  This 
rises  to  1  in  10  after  two  previous  NTD  births. 

Many   causes  of  NTD   have  been 


suggested;  there  is  some  evidence  for 
genetic  influence  but  in  population  groups 
that  have  migrated  a  change  in  incidence  of 
NTD  has  been  observed  suggesting  an 
environmental  influence.  This  is  supported 
by  the  regional  variation  within  the  UK. 
Maternal  nutrition,  which  has  been  put 
forward  on  many  occasions  as  an  important 
factor,  may  be  linked  to  this  environmental 
influence. 

Encouraging  results 

This  nutritional  hypothesis  has  been  tested  in 
a  multi-centre  trial  in  the  UK  over  a  ten  year 
period,  in  both  high  and  low  risk  areas. 
Pregnavite  Forte  F  —  which  was  selected 
because  it  contained  all  the  nutrients  earlier 
work  had  suggested  might  be  deficient  — 
was  offered  to  at  risk  mothers.  They  were 
asked  to  take  one  tablet  tds  for  at  least  28 
days  prior  to  conception  and  to  continue  to 
at  least  the  date  of  the  second  missed  period 
as  the  neural  tube  should  by  then  have 
closed.  A  control  group  consisted  of  mainly 
pregnant  mothers  who  had  given  birth  to 
one  or  more  children  with  NTD.  The  results 
were  encouraging.  The  incidence  of 
recurrence  of  NTD  in  the  control  group  was 
5  per  cent  as  expected,  compared  to  a 


recurrence  rate  of  0.6  per  cent  in  the 
children  of  supplemented  mothers.  A 
continuation  study  was  set  up  and  combined 
data  for  the  two  groups  gave  a  recurrence 
rate  of  4.7  per  cent  in  519  unsupplemented 
mothers,  and  0.7  per  cent  in  454  fully- 
supplemented  mothers. 

The  causal  link  between  nutritional 
deficiency  and  NTD  cannot  be  proved 
absolutely  but  the  evidence  from  the  trials 
was  sufficiently  strong  for  the  DHSS  to  give 
approval.  Exactly  how  supplementation  has 
an  effect  is  not  known  and  consequently  it  is 
important  that  only  Pregnavite  Forte  F  is 
used  for  this  indication  and  that  the  dosage 
regimen  used  in  the  trials  is  followed,  say 
Beecham.  Pharmacists  should  supply  for  this 
indication  it  only  if  specifically  requested  by 
a  customer  or  a  doctor. 

Maxepa  and  Pregnavite  Forte  F  have 
brought  medical  respectability  to  dietary 
supplements;  no  longer  are  they  the 
preserve  of  the  health  fanatic.  And  this 
formal  recognition  will  surely  fuel  further 
research.  Oil  of  evening  primrose  and 
green-lipped  mussel  extract  are  both 
candidates.  The  term  "health  foods"  could 
have  a  new  and  wider  application  where  the 
emphasis  really  will  be  on  health. 
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'Natural  remedies  from  the  French  - 
nafurellenwnt  for  natural  problems' 


Arkopharma  are  a  company  that  relish  a 
challenge.  While  the  rest  of  Europe  displays 
an  enlightened  attitude  to  complementary 
medicine,  they  have  selected  the  UK  market 
as  a  target  for  development.  What  with  the 
Committee  on  Safety  of  Medicines'  current 
review  of  herbal  remedies,  and  the  British 
Medical  Association's  distrust  of  anything 
remotely  "alternative",  the  decision  is 
potentially  a  risky  one.  However,  marketing 
director  Peter  Kay  is  pleased  at  the  response 
to  Arkopharma's  launch  in  March  of  30 
different  Arkocaps  —  capsules  containing 
whole  powder  from  a  single  plant. 

"The  reaction  has  been  good  and  in 
particular  Arkocaps  have  been  successful 
with  the  independent  chemist.  Of  the 
multiples,  Kingswood  and  Savory  &  Moore 
have  taken  them,  and  R.  Gordon 
Drummond  and  Aliens'  Chemists  are 
interested.  Asian  pharmacists  are  very 
enthusiastic,  probably  because  they  are 
more  aware  culturally  of  plant  medicines," 
he  says.  The  company  is  aiming  for 
distribution  in  1,000  pharmacies  at  the  end 
of  the  first  six  months  —  the  figure  stood  at 
600  in  June  —  and  expects  to  do  £500,000  in 
its  first  year. 

Arkopharma  is  a  young  company;  its 
parent  Arkochim  Laboratoires,  was  founded 
by  Dr  Max  Rombie  in  1976  in  Carros, 
France.  It  then  employed  nine  people  and 
marketed  a  small  range  of  veterinary 
products.  Three  years  later  a  herbal 
department  was  established  to  develop  and 
market  medicines,  cosmetics  and  perfumes 
based  on  plant  products.  In  1981  the 
medicinal  plant  department  became  the 
Arkopharma  division,  responsible  for 
marketing  Arkocaps  through  pharmacies  in 
France.  Arkochim  Laboratoires  now  have  a 
turnover  of  £15m  —  of  which  £8m  is  for 
Arkocaps  —  and  employ  over  200  people. 
Over  16,000  of  the  20,000  pharmacy  outlets 
there  now  carry  Arkocaps. 

The  UK  market  attracted  the  company 
because  they  believe  it  is  under-developed. 
"Since  the  1968  Medicines  Act  and  the  issue 
of  licences  of  right  for  existing  products 
there  have  been  no  new  herbal  medicines 
launched",  Peter  Kay  says.  "Manufacturers 
are  deterred  because  of  the  prohibitive  costs 
of  development  and  the  clinical  trials 
needed  to  satisfy  the  Licensing  Authorities." 
But  with  the  revival  of  interest  in  alternative 
medicine,  and  the  publics'  increasing 
wariness  of  modern  drugs,  he  believes  the 
timing  is  just  right.  "We  are  here  on  the  wave 
of  alternative  living." 

In  France,  Arkopharma  markets  over 
100  plant  medicines  but  just  30  of  those  likely 
to  generate  the  most  interest  were  chosen  for 


Who  'a pedis  the  Channel 
tunnel?  Arkopharma  don't. 
France's  leading  manufacturer 
of  plant  medicines  launched 
their  products  in  the  UK  earlier 
this  year,  and  in  doing  so 
introduced  British  pharmacists 
to  phytotherapy. 

the  UK.  The  company  is  very  sure  of  where 
its  market  lies  and  makes  no  apologies  for 
targetting  its  range  at  women.  Two  surveys 
commissioned  prior  to  the  launch  revealed 
that  85  per  cent  of  all  herbal  purchases  are 
made  by  women  for  themselves  or  their 
families.  "Because  of  their  physiological 
functions  women  are  more  in  tune  with  their 
bodies  and  more  receptive  to  alternative 
therapies,"  says  Peter.  The  surveys  also 
revealed  the  regional  variation  in  purchases. 
In  the  industrial  North  where  herbalists  were 
popular  when  people  could  not  afford  the 
doctor,  the  interest  is  greater,  particularly 
with  women  in  the  35  plus  age  range. 

Arkopharma  made  a  conscious  deci- 
sion in  its  UK  marketing  strategy  to  stick 
with  the  term  "phytotherapy"  despite  the 
publics'  lack  of  familiarity  with  it.  It  means  j 
quite  literally  "plant  medicine"  and  it' 
emphasises  the  synergistic  effect  of  the 
whole  plant,  not  just  its  active  constituents.  It 
is  widely   recognised  in 
Europe   where  phyto- 
medicines  are  used  as 
second  line  prescription 
medicines.   But  the 
decision  to  stick  with 
it     meant  that 
education  was 
fundamental  to 
the  launch  sup- 
port pro- 
gramme. A 
free  informa- 
tion booklet 


Peter  Kay  and 
Arkocaps 


worth  £0.99  is  available  for  consumers,  and 
a  handbook  has  been  produced  for  health 
care  professionals.  An  information  line  was 
set  up  with  the  president  of  the  National 
Institute  of  Medical  Herbalists  on  hand  to 
answer  queries.  Pharmacists  have  not  been 
forgotten  and  Arkopharma  will  arrange 
seminars  for  them,  says  Peter  Kay. 

Arkopharma  are  confident  that  their 
range  will  have  particular  appeal  for 
pharmacies  because  it  is  well-established  in 
Europe  and  backed  up  by  clinical  evidence. 
In  France  licences  have  been  granted  for 
bilberry  and  butchers'  broom  and  ten  more 
are  in  the  pipeline.  Peter  Kay  is  optimistic 
the  DHSS  will  consider  transfer  of  licences. 

Meanwhile,  a  slice  of  the  UK  market 
worth  £16m  and  showing  15  per  cent  growth 
per  annum,  is  a  prize  worth  aiming  for,  says 
Peter  Kay.  And  he  believes  a  well- 
researched,  reasonably-priced  range  from  a 
European  market  leader,  is  in  with  a  chance. 


Independence  at  Sussex  Pharmaceutical  has  meant 
the  flexibility  to  use  our  experience  in  product 
development. 

Products  coming  from  one  of  the  most  modern 
and  efficient  manufacturing  units  in  the  U.K. 
employing  the  most  stringent  quality  control 
standards. 

Products  enjoying  sales  of  millions  of  tablets  and 
capsules  every  week  all  over  the  world,  thus 
contributing  to  competitive  price  structures. 

Products  relevant  to  your  needs. 

Products  with  specific  usage  in  the  vitamin  sector. 


afig 


Plemvite,  a  well  established  multi-vitamin 
formulation,  successful  at  both  home  and  abroad. 


Replavite,  for  the  treatment  of  vitamin  B6 
deficiency. 


Now  available  from  Vestric. 


Vestric 


To  receive  a  brochure  on  our  complete  range  of 
products  contact  Vestric  or  call  us  direct. 

Sussex  Parmaceutical  -  The  Independent  Strength 


Charlwoods  Road,  East  Grinstead,  Sussex  RH19  2HL 
Tel :  0342  3 1 1 3 1 1 ,  Fax :  0342  3 1 3078,  Tx :  953 1 5  TOPTAB  G 
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Keeping  up  the  standards 

Can  a  private  blood  bank  stop  you  getting  AIDS?  Can  you  get  tea 
on  a  sleeper?  Can  you  really  see  the  midnight  sun  from  the  Voss 
region  in  September?  All  questions  which  have  crossed 
someone's  mind,  somewhere,  because  they've  seen  an 
advertisement.  The  number  of  pharmacy-based  products 
advertised  through  various  media  makes  for  a  close,  if  often 
uneasy  relationship  between  the  two  industries.  C&D  talked  to 
John  Wells,  FPS,  who  recently  became  the  first  pharmacist  to 
chair  the  Code  of  Advertising  Practice  Committee. 


Advertising's  a  tricky  business:  it  isn't  easy  to 
"hype"  and  still  stay  within  the  rules.  And 
there  are  rules.  They  were  taken  on 
voluntarily  by  the  advertising  industry  and 
set  out  in  two  codes:  the  British  Code  of 
Advertising  Practice,  and  the  British  Code 
of  Sales  Promotion  Practice,  which  applies 
to  promotions  such  as  on-pack  offers. 

John  Wells  chairs  the  CAP  Committee, 
which  tackles  the  nitty-gritty  of  the  Code's 
content,  advises  advertisers  on  their  copy 


and  looks  into  intra-industry  complaints. 
He's  already  familiar  to  most  pharmacists, 
being  the  director  of  the  Proprietary 
Association  of  Great  Britain,  founded  to 
regulate  the  non-prescription  medicines 
industry  in  1919.  Their  Code  of  Standards  of 
Advertising  Practice  was  started  up  in  1936. 

The  CAP  Committee  and  its  overseeing 
body,  the  Advertising  Standards  Authority, 
are  johnny-come-latelies  in  comparison.  It 
wasn't  until  1961  that  the  Code  emerged, 


John  Wells,  FPS,  chairman  of  the  Code  of  i 
Advertising  Practice  Committee 

when  advertisers  and  non-broadcastingu 
media  were  prompted  to  get  together  by  the!  I 
creation  of  the  Independent  Broadcasting^ 
Authority  to  monitor  commercial  television,  b 
John  Wells'  chairmanship  comes  at  anj 
active  time.  There  seem  to  be  anniversaries1 1 
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A  partnership  that  guarantees 
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One  of  the  best 
known  names  in 
pharmaceutical 
contract  manufacturing 

Regent  Laboratories  Ltd.  at  its 
works  in  Park  Royal,  London  has 
extensive  contract  manufacturing 
facilities  available,  covering  most  non- 
sterile  solid  and  liquid  dosage  forms. 

Amongst  the  products  regularly 
manufactured  are  plain,  sugar  and  film- 
coated  tablets,  hard  capsules,  powders, 
liquids  and  suspensions,  ointments, 
creams  and  toothpastes.  Regent  have  a 
dedicated  unit  for  beta-lactum  anti- 
biotics and  has  specialised  facilities  for 
the  manufacture  of  products  containing 
high  potency  oestrogens,  progestogens 
and  anti-cancer  agents.  The  company 
can  provide  a  total  contract  service  with 
all  normal  packaging  services. 

For  full  details  contact 

Regent  Laboratories  Ltd., 
Cunard  Road,  London  NWKMiPN. 
Telephone:  01-965  3637 
Telex:  926077  Reglab  G 
Fax:  01-965  4453 
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lovering  at  every  turn.  Last  year  was  a  25th 
Dirthday  for  CAP  itself;  this  year  it's  the  turn 
)f  the  independent  Advertising  Standards 
Authority,  which  looks  into  the  public's 
;omplaints  and  sets  the  general  principles  of 
advertising. 

A  belief  in  "good  advertising"  forms  the 
rjasis  for  the  Code.  Its  essential  requirements 
ire  "legal,  decent,  honest  and  truthful" 
advertisements,  prepared  "with  a  sense  of 
responsibility  both  to  the  consumer  and  to 
society",  and  conforming  to  the  principles  of 
air  competition. 

Within  these  broad  principles  come  the 
specific  areas  of  advertising  —  and  a  glance 
at  these  shows  how  important  the  Code  is  in 
he  pharmacy  field.  Health  claims;  hair  and 
scalp;  vitamins  and  minerals;  slimming,  and 
rosmetics  are  all  dealt  with  in  detail,  and 
nake  up  nearly  half  the  categories  given 
Darticular  rules. 

Rule  breakers 


f  you  spot  an  advertisement  for  hearing 
ads,  for  example,  which  claims  to  restore 
latural  hearing;  or  one  referring  to  any 
aedicine  or  device  "in  terms  calculated  to 
sad  to  its  use  for  the  treatment  of  any  form  of 
irthritis,  or  chronic  or  persistent 
heumatism"  —  you  can  be  sure  the  rules 
ire  being  broken.  And  slimming  aids  are 
egular  visitors  to  the  complaints 
nvestigators  —  so  much  so  that  the  ASA 
ecently  went  on  the  air  to  comment  on  their 
requent  appearances. 

So  the  voluntary  regulation  of 
idvertising  is  a  very  involved  business.  And 
low  the  whole  self -regulatory  set-up  has 
>een  coming  under  the  spotlight  —  with 
levelopments  variously  described  by  Mr 
/Veils  as  "interesting"  and  "helpful". 

For  a  start,  the  long  arm  of  the  law  will 
oon  be  reaching  towards  the  advertising 
ield.  Following  an  EEC  directive,  the  Office 
)f  Fair  Trading  is  to  take  on  powers  to  enable 
t,  through  injunction,  to  stop  the  publication 
)f  misleading  advertisements. 

"This  is  a  very  helpful  development  for 
he  self- regulation  system,"  says  Mr  Wells. 
'It  means  that  bodies  like  the  ASA  will 
jecome,  in  some  ways,  an  investigative  arm 
or  the  OFT."  This  will  give  added  muscle  to 
i  system  which  has,  so  far,  relied  for 
sanctions  on  the  publication  of  complaints 
md  the  responsibility  of  editors.  They  are 
'egularly  reminded  by  a  flow  of  literature 
rom  the  CAP  Committee  of  their  role  in 
screening  advertising  copy. 

Mr  Wells  sees  this  new  legal  sanction  as 
i  boost,  rather  than  a  threat,  to  self- 
regulation.  "I  think  it  will  be  used  only 
occasionally,  and  then  to  complement  our 
system." 

In  fact,  the  whole  system  is  now  under 
review.  "Every  now  and  then,"  explains  Mr 
Wells,  "with  a  complex  operation  like  this, 
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Actor  Enn  Reitel  helps  to  spread  the 
message  for  CAP  ...  A  15-rninute  film 
is  one  of  the  educational  devices  used 
by  the  Committee  to  remind  people  of 
the  Code  and  its  role 


we  need  to  make  sure  it  is  workina 
properly".  Last  year  the  federated  body  of 
advertising  organisations,  the  Advertisers' 
Association,  set  up  a  committee  chaired  by 
Sir  Kenneth  Clucas  to  take  a  good  look  at  the 
system.  Its  report  has  just  been  produced 
and  should  be  published  at  the  end  of  the 
year,  but  Mr  Wells  is  pretty  happy  with  its 
conclusions:  "One  thing  that's  very 
satisfying  is  that,  on  the  whole,  it  comes  out 
as  a  very  good  method  of  maintaining 
standards.  The  recommendations  for 
change  are  mainly  fine  tuning  —  should  the 
ASA  and  CAP  merge  their  reports?  how  can 
the  ASA  develop  its  responsibilities?  —  that 
kind  of  detail.  The  way  this  affects  us  will  be 
particularly  interesting  for  me  in  my  term  of 
office." 

Think  again 

A  lot  of  thinking  and  re-thinking  goes  into 
the  maintenance  of  a  code  of  practice.  The 
monthly  reports  which  publish  adjudication 
on  complaints  make  fascinating  reading.  But 
both  the  ASA  and  CAP  must,  regularly,  stop 
to  look  at  the  changmg  moral  climate.  As  Mr 
Wells  points  out,  "The  question  of  taste  and 
decency  is  the  most  difficult  of  all  to  deal 
with.  What  is  good  or  bad  taste?  Views  differ 
very  widely." 

At  the  moment  an  issue  under  review  is 
the  portrayal  of  women  in  advertisements. 
"The  ASA  is  keying  up  potential  areas  of 
interest  for  the  future.  It  finds  out  through 
research  what  the  consumer  viewpoint  is; 
then  the  results  are  discussed  with  the  CAP 
Committee  and  we  see  if,  in  practice,  we 
should  reflect  any  changes." 

When  the  two  bodies  produce  their  case 
reports  on  complaints,  they  analyse  them 
according  to  product  categories,  and  here 
Mr  Wells  is  proud  to  wear  his  PAGB  hat.  "I 
find  it  particularly  pleasing  that  there  is  only 
a  very,  very  tiny  number  of  consumer 


complaints  about  medicines,  which  are 
subject  to  pre-publication  clearance  by  the 
PAGB.  On  average,  there  are  three  or  four 
each  year,  and  of  these,  usually  only  one  or 
two  are  upheld  —  generally  about  a  detail. 
The  phrasing  of  an  advertisement  for,  say, 
an  athlete's  foot  product,  might  suggest  to 
somebody  that  the  condition  would  be 
wholly  eradicated,  when  the  product  in  fact 
just  contains  its  symptoms".  But  all 
complaints  —  however  few  —  are  taken  mto 
careful  account.  "If  they're  well-founded, 
we'll  keep  them  in  mind  when  applying  the 
Code  in  the  future". 

The  CAP  has  several  subcommittees 
looking  at  specific  product  areas.  The 
PAGB  is  represented  on  the  subcommittee 
for  health  and  nutrition.  "This  means  that, 
though  the  PAGB  Code  is  limited  in 
application  to  products  licensed  under  the 
Medicines  Act,  through  the  CAP  it  has  a 
voice  in  associated  areas  like  cosmetics, 
toiletries,  and  —  an  increasingly  important 
area  —  over-the-counter  diagnostics." 

And,  of  course,  the  PAGB  can  use  the 
system  to  complain,  as  an  organisation, 
about  advertisements  by  non-member 
companies. 

A  look  ahead 


What  about  the  future?  Mr  Wells  has  a  clear 
idea  of  the  spaces  to  watch. 

First  of  all,  individual  industries  will,  he 
believes,  take  on  more  and  more 
responsibility  for  their  own  advertising. 
"One  can  see  the  PAGB  as  a  model  here, 
with  its  own  industry  code  which  is  applied 
more  broadly  than  the  CAP,  covering  labels 
and  leaflets,  and  so  on;  and  which  goes  into 
more  detail  about  its  own  particular 
requirements." 

And  then  there  are  the  new  ways  of 
advertising,  especially  through  international 
media,  with  satellite  and  cable  TV.  "This  will 
create  whole  new  challenges  to  both 
statutory  and  self-regulatory  controls.  The 
EEC  is  already  developing  rules  for 
broadcasting  which  crosses  country 
boundaries.  They're  directly  equivalent  to 
publishing:  that  is,  the  requirements  of  the 
country  from  which  the  broadcast  comes 
apply." 

But  the  main  area  of  difficulty  won't  he  m 
self-regulation,  Mr  Wells  believes.  "If  there 
is  difficulty,  I  think  it  will  relate  to  the  legal 
requirements  —  particularly  in  our  section 
of  industry  —  of  European  products,  which 
are  then  advertised  in  the  European  market. 
The  development  of  a  single  market  inside 
Europe  is  the  most  notable  development  for 
the  pharmaceutical  industry." 

It's  a  question,  he  adds,  which  will  relate 
not  so  much  to  advertisements,  but  to 
European  product  licensing.  "That," 
concludes  Mr  Wells  "will  cause  me  a  great 
deal  of  interest  in  the  next  five  years." 

367 


LETTERS  ■■■■ 


Don't  miss  chance 
for  self-help 

It  is  to  be  hoped  that  Comment  last  week 
will  alert  all  community  pharmacists  to  the 
need  for  every  contractor  to  contribute  a 
modest  £200,  certainly  for  this  year, 
possibly  for  longer,  to  support  PSNC's 
voluntary  compensation  scheme.  The 
attitudes  of  the  LPCs  mentioned  in  last 
week's  report  (p289)  are,  with  the 
exception  of  the  Northern  LPCs,  lukewarm 
at  best,  and  shortsighted  at  the  worst. 

C&D  of  June  21  carried  a  precis  of  the 
Brunei  Survey  with  which  I  am  currently 
concerned  on  behalf  of  the  Rural 
Pharmacists  Association.  The  second 
section  of  this  work  should  be  published  at 
the  end  of  this  month,  and  it  will  give 
information  on  the  size  of  catchment  areas 
for  newly  established  pharmacies.  The 
following  brief  review  of  the  1981  census 
figures  should  be  considered  by  all 
contractors  and  FPCs: 

■  The  only  metropolitan  area  which  has 
no  rural  areas  is  Greater  London.  All 
others  show  decreases  of  urban  population 
from  12  per  cent  (cities)  to  0.3  per  cent 
(towns  of  25,000  plus) 

■  All  metropolitan  districts  show 
population  increases  in  their  immediately 
adjacent  rural  areas  from  10.9  per  cent 
(principal  cities)  to  6.8  per  cent  (all  other 
rural  areas) 

■  As  the  Brunei  Survey  is  concerned 
primarily  with  a  sample  of  11  rural  shires, 
cities  of  more  than  150,000  population  are 
not  represented  in  our  data,  but  the 
growing  districts  of  the  South 
Midlands/Northern  Home  Counties  show 
more  dramatic  differentials.  In  the  two 
intercensal  periods  between  1961  and 
1981,  new  town  areas  (in  which 
populations  have  increased  by  150  per 
cent  —  Milton  Keynes,  —  56  per  cent  — 
Stevenage)  have  stimulated  growth  of 
peripheral  commuter  and  retirement  areas 
within  a  radius  of  10km  of  the  urban 
boundaries.  These  contain  populations 
exceeding  those  of  the  towns  themselves 
and  are  served  by  no  more  than  two  or 
three  village  pharmacies  whose  catchment 
areas  for  NHS  services  may  be  limited  to 
2,500  population  or  less  by  the  operation  of 
the  one  mile  limit.  These  areas  will  provide 
opportunities  for  relocation  of 
disadvantaged  pharmacies  from  urban 
areas. 

This  then,  is  the  situation  within  six 
months  of  the  new  contract.  As  a 
consequence  of  the  establishment  of 
pharmacy  practice  subcommittees  new 
pharmacies  are  established  by  impartial 
agreement  in  places  of  need  within  urban 
i  areas.  In  rural  areas,  where  an  application 
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is  most  often  met  by  resistance  from  local 
medical  committees,  the  onus  of  decision 
making  will  fall  on  the  Rural  Dispensing 
Committee.  With  the  new  contract,  all 
LPCs  should  resist  any  extension  of  doctor 
dispensing.  Under  these  circumstances  it 
is  vital  that  the  evidence  presented  to  the 
RDC  and  particularly  its  lay  members  be 
subjected  to  rigorous  scrutiny. 

If  these  measures  are  not  taken,  the 
whole  intention  and  purpose  of  Nuffield, 
the  Green  Paper  and  the  new  contract  will 
have  failed.  Establishment  of  new 
pharmacies  in  these  areas  will  increase  our 
specialised  commerce  in  medicines  and 
chemists  sundries,  thereby  decreasing  our 
excessive  dependence  on  NHS  work, 
currently  70  per  cent  of  total  turnover. 

Compensation  through  our  own  efforts 
will  generally  exceed  the  capi  tal  value  of 
the  closed  pharmacies  and  dispensary 
stocks  can  be  acquired  by  remaining 
businesses,  particularly  in  areas  where 
prescribing  habits  are  identical, 
established  by  the  same  doctors. 

Finally,  those  who  oppose  the  levy  must 
face  the  reality  of  the  situation.  A 
government  with  the  strongest  powers  ever 
granted  by  electoral  mandate  is  securely 
seated  for  the  next  four  years  or  more.  It  is 
dedicated  to  saving  huge  sums  for  transfer 
to  the  hospital  services.  To  suggest  that: 
"The  Government  should  come  up  with  the 
cash,  so  we  won't"  is  an  example  of  dog 
logic.  It  is  to  be  hoped  that  all  LPCs  will 
consider,  or  reconsider,  their  actions  after 
a  reappraisal  of  the  situation. 

Such  an  opportunity  for  independent 
community  pharmacists  to  help  each  other 
to  improve  our  total  service  to  the  public 
will  never  occur  again.  To  miss  this  tide  in 
our  affairs  would  be  self  destructive  and 
totally  irresponsible. 
Keith  Jenkins 
Aylesbury 

Somerset  leads 
the  nation?  

I  see  from  the  report  on  p289  of  C&D  last 
week  that  there  is  little  support  for  the 
PSNC  £200  levy.  Once  again  I  suppose 
that  it  is  up  to  Somerset  to  lead  the  nation. 

So  far  in  Somerset  66  per  cent  of 
contractors  have  replied,  of  which  85  per 
cent  are  willing  to  pay  the  levy.  Of  the  34 
per  cent  who  have  not  yet  replied  many 
have  said  that  replies  were  asked  for  by 
September.  Somerset  LPC  would  be  most 
grateful  if  the  34  per  cent  would  kindly 
reply  now  in  the  stamped  addressed 
envelopes  provided. 
John  Clarke 
Secretary 
Somerset  LPC 


PL  (PI)  update 

The  following  PL(PI)s  have  been  notified 
to  C&D  since  the  June  28,  1986 


Supplement. 

Aeropax  International 

Ltd 

PL4259/0213  Kemadnn 

Procylclidine 

hydrochloride  50mg 

PL4259/0216     Negram  500 

Nalidixic  acid  500mg 

Cloakstyle  Ltd 

PL5871/0113      Canesten  cream 

Clotrimazole  1  per  cent 

w/w 

De  Louis  Medical 

PL6735/0024      Capoten  tablets  25mg   Captoprll  25mg 
PL6735/0005      Daktacort  cream  Miconazole  nitrate  2 

per  cent  w/w 
hydrocortisone  1  per 
cent  w/w 

PL6735/0008     Indocid  suppos  lOOmg  Indomethacm  lOOmg 


Discount  Pharmaceuticals 


PL8223/0024      Clamoxyl  caps  250mg  Amoxycillin  trihydrate 
equivalent  to 
amoxycillin  250mg 

PL8223/0026     Blocadren  tablets        Timolol  maleate  lOmg 
lOmg 

PL8223/0033      Dolobis  tablets  250mg  Dillusinal  DCL  250mg 


Dowelhurst  Ltd 

PL5662/0I13      Canesten  cream 

Clotrimazole  1  percent 

w/w 

Global  Pharmaceuticals  Ltd 

PL0576/0018      Kemadrine  5mg 

Procychdine 

hydrochloride  5mg 

IMG  Wholesale  Ltd 

PL6926/0010      Indocid  suppos  lOOmg  Indomethacm  lOOmg 

Interport  Ltd 

PL6176/0006      Canesten  cream 

Clotrimazole  1  per  cent 

w/w 

PL6176/0087      Canesten  pessaries 

Clotrimazole  lOOmg 

lOOmg 

Martonland  Ltd 

PL5571/0132      Canesten  cream 

Clotrimazole  1  per  cent 

w/w 

PL5571/0138      Froben  lOOmg 

Flurbiprofen  lOOmg 

PL5571/0148      Indocid  suppos  lOOmg  Indomethacm  lOOmg 

Munro  Wholesale  Medical  Supplies  Ltd 

PL3243/0112      Leviron  Forte  30mg  Mianserin 

hydrochloride  30mg 

PL3243/0147      Hydergine  1  5mg  Co-dergocnne 
mesylate  1  5mg 

PL3243/0151      Modopar  125mg  Levodopa  lOOmg, 

benserazide 
hydrochloride  28  5mg 
(equivalent  to  25mg) 


Pharmaceuticals  International  (UK) 


PL5351/0132     Dolobis  tablets  250mg  Dillusmal  250mg 


Whitworth  Pharmaceuticals 


PL4423/0147      Duvadilan  Retard  Isoxsupnne 

hydrochloride  40mg 
PL4423/0149      Hiprex  Hexamme  hippurate 

lg 

PL4423/0077      Ventolin  inhaler  Salbutamol  micronise 

1  176mg 
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Macarthys  bid  for 
Ridley  Wholesale 


Macarthys  have  put  in  an 
uncontested  offer  to  take  over 
Carlisle-based  Ridley  (Wholesale 
Chemist)  Ltd.  so  leaving  only  one  or 
two  areas  countrywide  where  they 
cannot  provide  a  service  to 
community  pharmacists. 

Macarthys  have  received  irrevocable 
undertakings  to  accept  the  offer  in  respect 
of  96, 186  ordinary  shares  of  Ridley, 
amounting  to  56  per  cent  of  the  share 
capital.  The  offer,  to  be  placed  by  bankers 
Hoare  Govett  as  soon  as  practicable,  will 
be  500p  for  each  £1  Ridley  share,  valuing 
the  company  at  £855,275. 

A  share  alternative  is  being  made 
available  to  other  Ridley  shareholders  who 
may  elect  to  receive  ordinary  shares  of  20p 
each  of  Macarthys  in  lieu  of  cash  on  the 

Kirby  Oldham 
seek  software 

Kirby  Oldham  are  going  into  the 
computer  rental  business,  but  are 
looking  for  labelling  and  patient 
record  software  from  pharmacists. 

The  company  will  be  renting  out 
Amstrad  PC  1640  computers  from  the 
beginning  of  September,  but  do  not  want 
to  get  involved  in  writing  software,  says 
director  John  Kirby. 

"We  are  asking  pharmacists  who  have 
written  software  to  contact  us.  If  he  can 
show  the  software  he  has  written  will  work 
satisfactorily  then  we  will  recommend  it  to 
customers,"  he  says.  "We  do  not  wish  to 
make  any  money  out  of  this.  Our 
recommendations  will  be  free  of  charge." 

Rental  rates  for  the  machine  range 
from  £43.60  a  month  for  the  360k  SPD 
version  to  £63.53  for  the  20  Mb  hard  disc 
version.  A  DMP  3160  printer  costs  £13.70. 

Optimism  over 
August  sales 

Retailers  expect  August's  High 
Street  sales  to  show  increases  above 
last  year's  volumes,  according  to 
the  latest  CBI/FT  survey  of  the 
distributive  trades. 

Sales  picked  up  in  July,  and  retailers 
expect  the  improvement  to  be  maintained 


basis  of  one  new  Macarthys  share  for  each 
497p  of  cash  consideration. 

Ridley  directors  are  recommending 
shareholders  to  accept  the  offer.  The 
company  has  disclosed  turnover  of 
£9,995,409,  profit  before  tax  of  £49,695 
and  net  assets  as  at  February  28  of 
£819,417. 

Macarthys,  whose  nearest  depot  is  in 
Glasgow,  say  this  move  will  give  them  a 
national  distribution  network  for  surgical 
products  to  hospital  pharmacies  and  leave 
only  one  or  two  gaps,  which  a  spokesman 
said  they  eventually  intend  to  fill,  in  their 
service  to  community  pharmacists.  They 
acquired  Natures'  Store  Ltd  in  June  {C&D, 
June  6,  pi  156)  but  say  they  see  this  new 
move  as  quite  independent  of  any  offer 
they  might  put  in  for  Gordon  Drummond 
chemists  (see  C&D,  June  6,  pi  154). 


in  August.  The  CBI's  economics  director, 
John  Caff,  commented:  "This  contrasts 
markedly  with  earlier  in  the  year,  when 
sales  did  not  increase  as  anticipated." 

The  survey  shows  that  68  per  cent  of 
the  285  retailers  questioned  thought  their 
sales  this  August  would  be  higher  than  in 
August  last  year,  and  only  8  per  cent 
thought  sales  would  be  lower. 
Wholesalers'  sales  did  not  slow  down  in 
July  as  much  as  had  been  expected  in 
June,  and  they  expected  further  increases, 
above  last  year's  volumes,  in  August.  Of 
the  196  wholesalers  questioned  in  July,  69 
per  cent  said  their  sales  were  higher  than  a 
year  ago  and  55  per  cent  expected  higher 
sales  in  August. 


Ian  Jennings  (left),  chairman  and  chief 
executive  of  the  largest  pharmaceutical  co 
operative  in  New  Zealand  —  Community 
Pharmacy  —  recently  visited  Unichem's 
head  office  in  Chessington  where  he  was 
presented  with  a  Unichem  pestle  and 
mortar  by  chief  executive  Peter  Dodd. 


Boots  revamp 
baby  areas 

Redesigned  baby  departments  with 
extended  product  ranges  and  new 
merchandising  techniques  have 
been  introduced  in  five  Boots  stores. 

The  company  says  the  early  reaction  to 
the  stores  in  Maidstone,  Croydon, 
Portsmouth,  Waltham  Cross  and 
Mansfield,  has  been  encouraging,  and 
there  are  plans  to  extend  the  revamp  to  30 
stores  within  the  next  three  months,  with 
further  expansion  next  year. 

Among  the  changes,  the  children's 
clothing  range  has  been  extended  to  cater 
for  up  to  10-year-olds,  and  fitted  shoes  will 
be  available  in  some  stores.  Baby 
equipment  and  nursery  bedding  have 
been  restyled  and  the  new  selection 
includes  buggies,  pushchairs,  nursery 
furniture  and  co-ordinated  bedding. 
Mother  and  baby  rooms  already  in  some 
40  stores  will  be  introduced  to  another  50 
by  next  Spring. 

Meanwhile,  while  looking  critically  at 
their  other  areas  of  business  outside 
healthcare,  the  company  has  decided  to 
discontinue  sales  of  pet  foods  and  long- 
handled  garden  equipment  —  both  lines 
having  proved  unprofitable. 


New  VAT  rules 

The  VAT  Tax  Cash  Accounting 
Regulations  have  been  laid  before 
the  House  of  Commons  and  will 
come  into  operation  on  October  1 . 

The  regulations  provide  an  option  for 
small  businesses  with  taxable  turnover  of 
up  to  £250,000  a  year  to  account  for  and 
pay  VAT  on  the  basis  of  cash  paid  and 
received,  rather  than  invoices.  They  also 
set  out  the  requirements  where  a  small 
business  stops  using  cash  accounting. 
Under  the  rules  an  appeal  can  be  made  to 
the  independent  VAT  Tribunal  against  a 
decision  of  the  Commissioners  of  Customs 
and  Excise  to  refuse  entry  to  or  expulsion 
from  the  scheme. 


The  Department  of  Trade  and  Industry's 
retail  sales  index  for  June  1987  shows 
chemists  up  4  per  cent  at  215  (National 
Health  receipts  are  excluded).  The  figure 
for  all  businesses  is  167  —  up  7  per  cent. 

The  Department  of  Employment's  index 
of  retail  prices  for  all  items  for  July,  1987 
was  101.8  (January  1987  =  100).  This 
represents  a  decrease  of  0.1  per  cent  on 
June  1987  (101.9)  and  an  increase  of  4.4 
per  cent  on  July,  1986  (384.7,  January 
1974  =  100). 
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Full-liners 
still  favourite 

Full  line  wholesalers  are  still  the 
distribution  channel  used  most 
often  for  generic  purchases, 
according  to  a  new  survey  by  IMS. 

In  an  attitudinal  survey  of  100  retail 
pharmacists,  IMS  found  that  45  per  cent  of 
all  generics  were  bought  through  full  line 
wholesalers.  And  a  third  of  the 
pharmacists  bought  over  90  per  cent  of 
their  generics  through  a  full  line 
wholesaler. 

IMS  say  that  although  full-liners  were 
the  most  popular,  it  was  evident  that  short 
line  wholesalers  had  a  definite  role  in  the 
distribution  of  generics,  particularly  in  the 
South  of  England.  But  IMS  discovered  that 
over  half  of  the  pharmacists  they 
interviewed  never  used  such  a  route. 

A  third  of  generics  were  purchased 
direct  from  the  manufacturer,  and  IMS 
note  that  pharmacists  who  preferred  this 
method  often  felt  that  consistency  of 
generic  product  was  vital. 


Beecham  sale 

Beecham  have  now  moved  out  of 
the  home  improvement  business 
with  the  sales  of  DAP.  their  US 
fillers  and  glues  operation. 

The  business  goes  for  around  £77m  to 
USG  industries,  but  they  are  having  to 
keep  the  Kalamazoo,  Michigan  plant, 
while  environmental  pollution  problems 
are  being  cleared  up. 

Beecham  started  on  their  paring  down 
strategy  after  Sir  Ronald  Halstead  was 
ousted  and  Bob  Bauman  took  over  as 
chairman. 

USA  buy 
for  aspirin 

US  firm  Columbia  Laboratories 
hope  to  establish  a  soluble  aspirin 
in  America  with  the  help  of  Irish 
pharmaceutical  company  Birex. 

Columbia  have  bought  25  per  cent  of 
the  Irish  company's  shares  for  over 
£0.25m,  and  Birex  will  now  make  and 
export  Fasprin,  which  they  have  licensed 
for  the  Irish  market,  distributed  as  Ascal 
powder. 

Fasprin  should  be  brought  to  the  US 
market  by  the  Autumn.  Columbia  had 
been  looking  for  suitable  OTC  products  in 
Euiope.  and  became  interested  m  a 
I  French  brand  of  soluble  aspirin.  The 
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product  will  have  calcium  carbaspirin 
substituted  for  a  lysinated  form  of  aspirin, 
which  is  not  approved  by  the  USA  Food 
and  Drug  Administration. 

Columbia  say  they  developed  Fasprin 
because  there  are  presently  no  soluble 
aspirin  products  available  in  the  US. 
"Once  having  established  Fasprin,  our 
subsequent  strategy  would  be  to  capitalise 
on  brand  recognition  by  creating  a 
Fasprin  family  of  related  products". 

Profit  rise  in 
S&Ns  interims 

Smith  &  Nephew's  interim  financial 
results  show  a  30.8  per  cent  rise  in 
pre-tax  profits,  reaching  £48. 4m  for 
the  24  weeks  to  June  20. 

The  figures  include  a  full  contribution 
from  US  firm  Richards  Medical,  bought 
last  year,  and  exclude  Smith  &  Nephew 
Anchor,  sold  for  $55m  earlier  this  year. 

In  Britain,  sales  and  profits  from 
medical  activities  were  below 
expectations.  The  company  put  this  mainly 
down  to  low  export  activity  to  the  Middle 
East.  Nivea  hair  care,  launched  earlier  this 
year,  has  achieved  its  anticipated  market 
share,  says  chairman  Kenneth  Kemp. 

In  the  US,  Smith  &  Nephew  Medical 
are  seeing  strong  demand  for  examination 
gloves  and  generic  pharmaceuticals,  and 
Mr  Kemp  reports  a  recovery  in  orders  for 
operating  room  tables. 

Mr  Kemp  commented  that  British 
Tissues  are  affected  by  more  pressure  on 
profit  margins  —  though  they  are 
"maintaining  satisfactory  sales  volumes." 

Boost  for 
Unilever 

Chesebrough-Pond's  have  boosted 
Unilever's  profits  for  the  first  half 
year  of  1987  by  1 1  per  cent,  and 
added  5  per  cent  to  their  turnover. 

The  group,  bought  at  the  beginning  of 
the  year,  made  a  significant  contribution 
to  Unilever's  North  American  market, 
where  operating  profits  rose  by  41  per 
cent.  Lever  Brothers,  whose  personal 
products  division  has  seen  losses,  is  now 
being  merged  with  the  Chesebrough- 
Pond's  business. 

Unilever's  six  months  pre-tax  profits  (to 
lune  30)  was  £722m  (1986:  £546m)  and 
sales  totalled  £9,090m  (£8, 467m). 

The  group's  chairman  Michael  Angus 
said  he  was  confident  that  1987's  results 
would  be  significantly  better  than  the 
previous  year's. 


The  TumatLc  tablet  counter  was  originally 
distributed  by  a  leading  pharmaceutical 
company.  Since  it  lost  interest  some  years 
ago  makers  Westford  Plastics  feel 
pharmacists  have  had  difficulty  in  tracking 
them  down.  The  acrylic  unit  is  supplied 
with  five  counting  plates  (£55.95  inc  VAT 
and  postage).  A  special  plate  for  larger 
tablets  and  capsules  is  extra  (£18.88  if 
ordered  with  unit,  £20.38  if  alone). 
Available  from  Westiord  Plastics  and 
Engineering  Ltd,  Westford,  Wellington, 
Somerset  TA21  ODU. 


Roche  OTC 
range  in  Eire 

Roche  Pharmaceuticals  (Ireland) 
ha  re  appointed  Pharmasell  Ltd  as 
distributors  for  their  OTC  range  in 
the  Republic  of  Ireland. 

Pharmasell  were  recently  established 
by  Alan  Bass,  who  comments:  -  "There  was 
an  obvious  gap  in  the  Irish  market  for  a 
company  which  could  provide  a 
comprehensive  range  of  sales  and 
marketing  services,  together  with 
knowledge  of  the  Irish  market". 

Initially,  the  emphasis  of  the  Roche 
promotion  will  be  on  Redoxon  and 
Benadon. 

Pharmasell  also  distribute  The  First 
Years  range  of  baby  products. 

Tillotts  Laboratories  have  moved  to 
Valley  Road  Industrial  Estate,  Porters 
Wood,  St  Albans,  Herts  AL3  6PD  (tel  0727 
50561/54761). 

The  Standard  Soap  Co  Ltd  have  installed 
a  new  plant  for  making  anti-perspirant 
sticks  in  the  Newcastle  factory.  The  line  is 
an  extension  of  the  liguid  filling  operation 
at  the  site. 

Philips  are  aiming  to  buy  out  the  42  per 
cent  shareholding  in  their  North  American 
subsidiary  which  they  do  not  own,  offering 
$50  a  share.  The  move  is  described  as  a 
step  to  integrate  the  company's 
international  operations. 

Unichem  members  have  approved  the 
boost  to  borrowing  powers  from  £50m  to 
£100m  (see  C&D,  August  1,  p232). 
Managing  director  Peter  Dodd  said  there 
were  "many  congratulations"  from 
members  about  the  bid  to  buy  Gordon 
Drummond  chemists  which  initially 
prompted  the  limit  increase. 
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APPOINTMENTS 


SALES  &  MARKETING 


SENIOR  PRODUCT 
MANAGERS 

£17,500  +  car  Toiletries 
Internal  promotion  has  created 
these  superb  opportunities  for 
young  (25-28)  high-flyers  to  head 
up  flagship  brands  with  large  TV 
allocations.  Prospects  within  this 
fast  expanding  company  are  multi- 
optional  and  international  in  scope. 
North.  K/172. 

MARKET  RESEARCH 
MANAGER 

c.£l  7,500  +  car  FMCG 
An  agency  or  client  background 
will  suffice  for  this  prestigious 
client,  prerequisite  is  knowledge  of 
the  grocery /chemist  market. 
Reporting  to  the  marketing 
manager,  you  will  control  a  £  1  m 
budget.  Age  indicator  25-35.  North. 
K/244. 

Please,  phone  (or  write  to)  Sue 
Keen  quoting  Ref 
IPG  Sales  &  Marketing 
Interface  Ltd,  26-28  Gt 
Portland  St,  London  WIN  4AD. 
Tel:  01-631  3780  (24  hours). 


Research/Marketing 

M23  Research/Marketing  Executive  — 
Toiletries  —  Major  Company  17K. 

M24  Research  Executive  — 
Pharmaceutical/Technical  —  Major 
Agency  17K. 

M25  Research  Manager  — 
Pharmaceutical  —  Leading  Agency  1 SK 
+  Car. 

M26  Product  Manager  —  Insect 
Repellent  —  Large  Company  15K  +  Car. 

M27  P  R.  Executive  —  Health  +  —  Small 
Consultancy  14K. 

M28  Research  Assistant  — 
Pharmaceutical  —  Leading  Agency  1  IK. 

Sales 

T 10  Sussex  —  Toiletries —  18K  +  Car. 

T 1 2  Glasgow/Edinburgh  —  Health 
Products —  12K  +  Car. 

Tl  3  Scotland  —  Toiletries —  11K  +  Car. 

T14  Staffs.  —  Healthcare  —  1 5K  +  Car. 

T15  London/S.  East  —  Cosmetics  — 
National  Accounts  —  20K  +  Car. 

Please  call,  quoting  reference  no.  — 
01-580  9213  or  write  to  London 
Executive  Placement  Bureau,  17  Berners 
Street,  London  W1P  3DD. 
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Appointments 


ASSISTANT  MANAGER 

BRADFORD  CHEMISTS'  ALLIANCE  LTD 

We  are  a  prominent  pharmacy 
wholesaler  in  West  Yorkshire  and 
invite  applications  for  the  position 
of  Assistant  Manager. 

The  successful  applicant  will  have 
had  several  years  experience  in  all 
departments  of  a  business  which 
distributes  «"ti  ncals  and  I  )TC 
products;  and  he/she  will  be 
adequately  rewarded  in  this  post. 

Applications  in  writing  together 

with  a  C.V.  to: 
MR.  B.  CURRIE,  BRADFORD 
CHEMISTS'  ALLIANCE  LTD., 

ALLIANCE  HOUSE, 
YORK  STREET,  BRADFORD 
BD8  OHN. 


Agents 


PRO-SELL  SALES  & 
MARKETING 

Require 

AGENTS 

for  all  areas.  We  offer  a  full 
portfolio  of  products  for  chemists, 
druggists  &  departmental  store 
outlets. 

£20-30,000  per  year  realistic. 

Contact: 
TONY  QUINN,  14  LEES 
CLOSE,  CULLINGWORTH, 
YORKSHIRE  BD13  5HF. 


Business  Wanted 


SELLING  YOUR  PHARMACY? 

ISLE  OF  MAN 

Required  to  purchase  on  the  Isle  of 
Man  —  cash  readily  available.  A 

pharmacy  —  or  pharmacies. 
Purchaser  taking  up  residence  in 
the  Isle  of  Man  —  Reply  in  strictest 

confidence  to: — 
\W/h.  Hughes,  12  Staooard  Way, 
Sudbury,  Suffolk. 


Shopfitting 


IEXDRUM 

L-STOREFITTERS-J 


0626  •  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


LUX  LINE 

SH0PFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS 
ELECTRICAL,  FINANCE,  NPA  &  NUMARK  APPROVED. 
SO  CONTACT  US  NOW. 

1 1 IXLINE  LT  D 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 
TEL:  0525-38 1 356 


marspec 

mbSshophtting  ltd 

A  complete  shopfitting  and  design  service,  at 
competitive  prices  for  the  pharmacist. 
Southern  Office:  Northern  Office: 

Unit  4b,  4  Prestwood  Court, 

Grace  Road,  Leacroft  Road, 

Marsh  Barton,  Risley,  Warrington, 

Exeter,  Devon  Cheshire 
Tel:  0392  216606  Tel:  0925  827292 


Labels 


FOR 

DELIVERED  IN  14  DAYS  —  OR  NO  OMffGff — THATSTHE  PARK  PRINTING  PLEDGE 
^Mom  hr  AM.  MMV051-7M  8800  ZS2fr££>'"*m"*-J 
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Professional  Prescription 
Computer  Labelling 


John  Richardson 
Computer!  Lid 


►  In  Pharmacy  Labelling 

►  In  Auto-Order  Stock  Control 

►  In  Customer  Service 

►  In  Systems  Development 


10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR 5  6BR  Telephone:  (0772)  323763 


Stock  for  Sale 


/  COMPARE  \ 
THESE  PRICES! 


PERFUMES 

GLORIA  VANDERBILT  50g  EDT  SPRAY  £6.95    M.R.P.  £13.00 
ESTEE  LAUDER  CINNABAR  60ML  EDT  £  1 6.50  M.R.P.  £23.00 
(Small  sizes  in  Paris,  Aramis,  Lou  Lou,  Paco  in  stock  now). 
CLEARANCE 

FENJAL  CREME  BATH  1QQML  £1 .40  M.R.P.  £4.29 

GENERICS 

12x100PARACETAMOLS  ONLY  £3.65 

60  PIROXICAM  10MG  ONLY  £5.75 

500  SPIRONOLAC  TONE  25MG  ONLY  £5.50 

U.K. 


P.I. 


SALBULIN  INHALERS 
PONSTAN  CAPSULES 
MEROCAINE  LOZENGES 

IMURAN 

TAGAMET  400MG 


25%  DISCOUNT 
12%  DISCOUNT 
30%  DISCOUNT 

60%  DISCOUNT 
12%  DISCOUNT 


GIFT  SETS  ARRIVING  FOR  CHRISTMAS. 

Please  telephone  for  a  complete  price  list  and 
details  of  other  current  special  offers. 

MINIMUM  ORDER  ONL  Y  £100.00. 
DELIVERIES  NATIONWIDE  BY  SECURICOR. 


>E  PHARMACEUTICALS 


\ 


*  DISCOUNTU.K.  GENERICS 

*  EEC  INTERTRADE  ETHICALS 

*  PERFUMES  •  AFTERSHAVES 
CLEARANCE  LINES 


N.  9  BARMOOR  TERRACE 
RYTON 

TYNE  AND  WEAR,  NE40  3BB 
Tel:  (091 14135069  (4  lines 

(06614)2253/3986 

Administration 


Stock  for  Sale 


iBB 

/ 


KODAK  FILMS  AT  DISCOUNT  PRICES 


Pick  and  choose  out  of  the  biggest 
selection  of  branded  perfumery 


FOR  PRICE  LISTS 
01  960  0319 
01-960  5752 


PASCOS  (LONDON) 
425c  HARROW  ROAD; 
LONDON  W10  4RE 
OPEN  SUNDAYS 
10am-12.30pm 


DELIVERY  SERVICE  F.O.C.  UK  MAINLAND 


DISPOSABLE 
SYRINGES  (1ml) 

170,000  B-D  Plastipak  Sterile  Syringes  for  single  use. 
Repacked  into  boxes  of  500.  £35  +  VAT  per  box.  Large 
orders  price  negotiable. 

E.  MERCK  LTD,  Four  Marks,  Alton,  Hants. 
Phone:  D.  Beazlev  0420  64011. 


FOR 
PRICE  LIST 

QUOTES 
GENERAL  ADVICE 

PLEASE  CONTACT: 
MERVYN  GREEN  MPS 


EURIMPHARM  LTD 

UNIT  A6,  83  COPERS  COPE  ROAD. 
BECKENHAM,  KENT  BR3 1NR 
TEL:  01-658  2255  TELEX:  263832 


50  FILMS  PER  DAY  MINILAB 
FOR  SALE 

Space  required  9ft.\6ft  Ideal  for 
drugstore/chemists,  this  KIS 
Magnum  Speed  Minilab  u  ill 
process  up  to  50  films  per  day  (!P 
70%  on  return  2  years  old,  6 
months  warranty,  1  weeks 
training  £9500  including  delivery 

and  installation 
Owner  buving  bigger  Minilab. 
Tel:  (6224)  770826 
and  ask  for  Murray. 


N0RITSU  SERIES  3/4 
MINILAB  FOR  SALE 

Four  years  old.  Will  process 

up  to  400  films  per  clay. 
Training  3  months  warranty. 
Delivery  and  installation 
included.  £19,000  ono. 
TEL:  (0224)  770414 


Stock  Wanted 


FRENCH  FRAGRANCE 

WANTED 

Large  quantities  of 
French  fragrance. 
Brand  leaders  only. 
Cash  waiting. 

0942  672877 
Telex:  667822 
SIMOLO  (GL)  LTD. 
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Award  for 
Dr  P.  Thomas 

The  winner  of  the  first  Intravenous 
Therapy  Award  from  the  Guild  of 
Hospital  Pharmacists  and  Travenol 
Laboratories  goes  to  Dr  Phillip 
Thomas,  of  St  Mary's  Hospital, 
South  Glamorgan. 

His  poster,  entitled  "In-line  terminal 
filtration  of  intravenous  fluids  and  its  effect 
on  cannula  patency  in  neonates",  will  be 
presented  at  the  American  Society  of 
Hospital  Pharmacists'  mid  year  meeting  in 
Atlanta,  Georgia  in  December. 

Travenol  have  offered  a  £100  travel 
grant  to  all  unsuccessful  authors  should 
they  wish  to  attend  the  mid  year  meeting  as 
delegates.  The  award  will  be  offered  again 
in  1988. 


Manchester  pharmacist  Tony  Hall  gets  set  to  become  Inspector  Clouseau  for  a  while  as  he 
picks  up  the  key  to  the  Andrews  Pink  Panther  Kallista  car  from  Sterling  Health 
representative,  Michelle  Hassal.  Mr  Hall  won  the  use  of  the  car  for  a  weekend  in  a 
competition  run  by  Sterling  Health  at  Norchem,  beating  more  than  400  entrants 


COMING  EVENTS! 


Numark  trade 
shows 

It's  the  show  season  for  Numark 
wholesalers.  The  companies  below 
are  holding  trade  shows  and 
customers  will  be  most  welcome. 

Richard  Daniel  &  Son  Ltd  at  the 
Alfreton  Leisure  Centre  on  September  16 
from  4pm-10pm. 

Ridley  (Wholesale  Chemists)  Ltd  in 
their  premises  at  Burgh  Road,  Carlisle  on 
September  20  from  llam-4.30pm. 

Bleasdale  Ltd  at  York  Racecourse  on 
October  14  from  2pm-10pm. 

Hall  Forster  &  Co  Ltd  at  Newcastle 
Civic  Centre,  Barras  Bridge  on  October 
28  from  4pm- 10pm. 

Scottish  date 
in  Aberdeen 

The  1987  conference  of  Scottish 
pharmacists  will  be  held  on 
October  31  and  November  1  at  The 
Holiday  Inn,  Dyce,  Aberdeen. 

The  theme  of  this  year's  conference  is 
"Viral  diseases  arid  their  treatment"  and 
the  speakers  will  be  Dr  B.J.  O'Mahoney,  of 
the  The  Wellcome  Foundation,  and 
Professor  Pennington,  University  of 


Aberdeen  bacteriology  department. 

The  Macmorran  lecture  will  be  given 
at  2.30pm  on  Sunday  by  Professor  P.F. 
D'Arcy,  head  of  pharmacy  department, 
medical  biology  centre,  Queen's 
University  of  Belfast,  on  "Pharmacy  and 
health  care  in  the  Third  World". 

The  conference  will  start  with  a  dinner 
dance  on  Saturday  night.  The  full 
residential  delegate  rate  will  be  £50  per 
person  sharing  a  twin  room  (£55  for  a 
single  room).  For  non-residents  the  day 
ticket  will  be  £20  and  the  dinner  dance  will 
be  £15. 

Students  and  pre-registration 
graduates  pay  £10  for  a  day  ticket.  The 
closing  date  for  all  applications  is  October 
19.  Application  forms  from  the  assistant 
secretary,  Scottish  Department,  PSGB,  36 
York  Place,  Edinburgh  EH1  3HU. 


Stratford  for 
AHDAin  1988 

The  Animal  Health  Distributors 
Association  (AHDA)  has  announced 
the  date  and  venue  of  its  1988 
conference  and  annual  dinner. 

With  the  theme  "What's  new?",  the 
conference  will  take  place  at  the  Moat 
House  International  Hotel,  Stratford-upon- 
Avon,  on  March  3,  1988,  with  the  annual 
dinner  being  held  on  March  2.  Details 
from  AHDA,  111  High  Street,  Tonbridge, 
Kent  TN9  1DL. 


CPPday 


"Extended  role  —  fact  or  fiction?"  is 
the  theme  of  a  College  of  Pharmacy 
Practice  study  day  in  Oxford. 

The  event  takes  place  on  November  8 
at  the  John  Radclif  f  e  Hospital  and 
examines  three  aspects  of  the  extended 
role  relevant  to  community  pharmacists: 
an  anticoagulant  clinic,  pharmaceutical 
services  for  residential  homes  and  health 
education.  Workshop  seasons  in  the 
afternoon  will  develope  the  theme. 

Details  from  Mike  Beaman  (01-952 
2381  ext  328)  or  David  Anderson  (01-262 
3456  ext  267). 

Advance  information 
"Pharmaceuticals  -  Chemical  needs  and 
opportunities",  symposium,  Industrial  Marketing 
Research  Association,  September  24,  Cafe  Royal, 
Regent  Street,  London,  9am  to  5.30pm.  Speakers  from 
Boots  Company,  Wellcome,  ICI,  SK&Fand  Glaxo. 
Fee  £92  members,  £109.25  non-members  (inc  VAT). 
Details  from  IMRA,  11  Bird  Street,  Lichfield,  Staffs 
WS'13  6PW. 

"Biotechnology  pharmaceuticals  —  a  regulatory 
challenge",  international  meeting,  European  Society 
of  Regulatory  Affairs,  October  15  and  16,  Sheraton 
Hotel,  Gothenburg,  Sweden.  Information  from  Dr 
Ingegerd  Wennerbeck,  AB  Draco,  Box  34,  S22100 
Lund,  Sweden. 

"Control  of  chemicals  and  biologicals  in  the 
industrial  environment",  day  symposium,  British 
Institute  of  Regulatory  Affairs,  October  21,  in  London 
Cost  members  £92,  non-members  £115  (inc  VAT) . 
Details  from  lean  Anderton,  BIRA,  Drayton  House,  30 
Gordon  Street,  London  WC1  0AX  (tel:  01-387  1828). 
"Quality  of  primary  medicinal  active  substances", 
conference  of  the  EOQC  Pharma  section,  Karlsruhe, 
West  Germany,  October  21  to  23.  Fees  750  Swiss 
Francs,  before  September  30,  850  Swiss  Francs  after. 
Further  details  from  EOQC  Pharma  Section,  PO  Box 
2613,  CH-3001  Berne,  Switzerland. 
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BRITISH  BUSINESS  PRESS, 
PO  BOX  362  BRISTOL  BS99  7GF. 


ARE  YOU  RECOMMENDING  THE 
MOST  EFFECTIVE  ANTISEPTIC  CREAMl 

In  a  standard  zone  diffusion  assay  of  eight  antiseptic  creams,  one  proved 
convincingly  effective.  More  consistent  in  effectiveness  than  any  of  the  other 
seven  tested.  Dettol  Cream.  The  results  were  very  different  between  these 

products,  tested  across  four  organisms,  as  the  charts 
show.  Overall  Dettol  Cream  possesses  the  highest  | 
level  of  efficacy,1  and  some  of  its  competitors  were 
not  even  active  against  one  or  more  of  the  micro- 
organisms tested. 

When  you  recommend  Dettol  Cream,  its  effectiveness 
has  been  tested     ST\       4.^1  ^ 
and  proven  U6HOI®  Ci  ©31 


Test  Organism  = 
PSEUDOMONAS  AERUGINOSA  ,— 


DETTOL 


Test  Organism  =  CANDIDA  ALBICANS 


TTOL  A 


Dettol  Cream  Chloroxylenol  BP  0.3%,  Triclosan  0.3%.  A  Methyl  salicylate  BP  3%,  Octaphonium  chloride  BP  0.3%,  Phenol  Bl 
0.25%.  B  Chlorhexidine  gluconate  BP  0.25%,  Phenol  BP  0.2%.  C  Iodine  BP  0.2%,  Methyl  salicylate  BP  1.3%,  Precipitate! 
Sulphur  BP  1.5%,  Tannic  acid  BP  0.4%,  Camphor  BP  1.3%,  Salicylic  acid  0.4%,  6.4%  'X'  antiseptic.  D  Cetrimide  0.5% 
Chlorhexidine  gluconate  0.1%.  E  2,  4-dichlorobenzyl  alcohol  0.5%,  Cetrimide  0.5%.  FDibromopropamidine  isethionate  0.15°/c| 

G  Chlorhexidine  gluconate  solution  BP  1.25%. 


1  Reckitt  &  Colman  Pharmaceutical  Division.  May  1986 


